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Did  You  Read  These 
Important  Ei^P  Articles 
In  February? 


Fire  Bosses,  Hire  Reporters 

That’s  how  one  Calif,  paper  copes 
with  soaring  newsprint  costs; 
Tribune  Co.’s  centralized  back- 
office  support  takes  up  slack. 

Florida  Firm  Offers 
Comics  Pagination 

The  company,  chaired  by  former 
TMS  president  Robert  Reed, 
delivers  the  funnies  in  digital  form. 

Chicago  Theaters 
Pan  Tribune  Redesign 
Before  It  Opens 

Performing  arts  impresarios  raise 
ruckus  with  talk  of  a  redesign  of 
one  arts  page. 

TMS  Is  Publishing 
A  Daily  Cartoon  Fax 

Tribune  Media  Services  says  six 
editorial  cartoons  are  being  made 
available  every  weekday  morning. 

Reaching  For  The 
Over- 50  Market 

Quarterly  newspaper  supplement  is 
cultivating  this  audience. 

Law  Forbidding  Pay  For 
News  Is  Challenged 

California  First  Amendment 
Coalition  seeks  to  overturn  law 
prohibiting  crime  sources  from 
selling  their  stories  to  the  media. 


In  Defense  Of  The 
Pulitzer  Prizes 

Board  member  and  two-time  win¬ 
ner  says  the  competition  is  contro¬ 
versial,  but  process  is  pure  and 
pressure-resistant. 

Two  New  Families 
Of  Digital  Cameras 

Two  from  Fuji-Nikon  are  distin¬ 
guished  by  shooting  speeds;  Kodak- 
Canon  pair  offers  different  resolu¬ 
tions,  picture  areas  and  models  for 
black-and-white  and  infrared. 

Journalistic  Feuding  Erupts 

New  York-area  sports  columnists 
exchange  barbs  over  coverage  of 
Seton  Hall  University’s  original 
decision  to  offer  basketball  scholar¬ 
ship  to  an  accused  sex  offender. 


Staged  Photos 

Are  news  photos  staged  only  if 
photographers  specify  poses  or  set 
up  shots  themselves?  Conversation 
can  suggest  subjects’  behavior,  and 
subjects  may  plan  and  pose  for  the 
camera. 

HUD  Clarifies  Its  Classified 
Ad  Language  Policy 

‘Master  bedroom’  and  ‘bachelor 
apartment’  generally  do  not  con¬ 
stitute  a  violation  of  the  fair  hous¬ 
ing  code. 

^ Print  Person'  Pontificates 

New  York  Times  managing  editor 
Gene  Roberts  says  newspapers 
should  not  overestimate  the  degree 
to  which  readers  will  get  their  news 
via  online  services. 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P. 
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MARCH 

25*28  —  Inter  American  Press  Association  Meeting,  Don  CeSar 
Resort,  St.  Petersburg 

28- 30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

3 1  -4/ 1  —  Investigative  Reporters  and  Editors,  Basics  of  Investiga¬ 
tive  Reporting  Conference,  Ramada  O’Hare,  Chicago 
31-4/2  —  Great  Lakes  Production  Conference/Northwest  Print¬ 
ing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

2-4  —  Newspaper  Association  of  America,  Prepress  Conference, 
Ritz -Carlton  Hotel,  Kansas  City 

4-7  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole,  Dallas 

7-9  —  National  Freedom  of  Information  Coalition  Conference, 
Loews  Anatole,  Dallas 

7-8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

20-23  —  Education  Writers  Association  Conference,  Westin  Ta¬ 
bor  Center,  Denver 

23- 26  —  Society  of  Technical  Communication  Convention,  Sher¬ 
aton  Hotel,  Washington,  D.C. 

24- 26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

29- 5/3  —  GMA  Users  Group  Conference,  Doubletree  Hotel, 
Philadelphia 

MAY 

4- 6  —  Southern  Circulation  Managers  Association  Convention, 
Grand  Hotel  &.  Resort,  Pigeon  Forge,  Tenn. 

5- 8  —  DRUPA  Printing  and  Publishing  Trade  Show,  Diisseldorf, 
Germany 

6-  10  —  Newspaper  Purchasing  Management  Association  Conven¬ 
tion,  Cincinnatian  Hotel,  Cincinnati 

14-16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

1  4- 17  —  International  Press  Institute,  World  Congress  and  Gen¬ 
eral  Assembly,  Hotel  Lotte,  Seoul,  Kotea 

26-29  —  National  Cartoonists  Society  Convention,  Boca  Raton 
Resort  &  Club,  Boca  Raton,  Fla. 

28-3 1  —  International  Federation  of  Newspaper  Publishers  (FIEJ), 
World  Newspaper  Congress,  Paris,  France 

31-6/1  —  Association  of  Free  Community  Newspapers  Confer¬ 
ence,  Ritz-Carlton  Hotel,  Washington,  D.C. 

31-6/2  —  Catholic  Press  Association  Convention,  Hilton  Hotel 
and  Towers,  Los  Angeles 

31-6/3  —  Association  of  Alternative  Newsweeklies  Convention, 
Loews  Vanderbilt  Plaza,  Nashville 

JUNE 

1- 13  —  American  Advertising  Federation,  National  Advertising 
Conference,  Hyatt  Regency,  Tampa 

2- 3  —  Notth  Carolina  Press  Association,  Advertising  Conference, 
University  of  North  Carolina,  Chapel  Hill 
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About  Awards 


Florida  Spertswrilor  off  tho  Yoar.  St.  Petersburg 
Times  columnist  Hubert  Mizell  has  been  named  1994 
Florida  Sportswriter  of  the  Year  by  the  National  Sports- 
writers  and  Sportscasters  Association.  It  was  the  sixth  time 
he  was  given  the  award. 

Polk  Awards.  Reporting  teams  from  the  New  York  Times 
and  Boston  Globe  took  the  national  and  metropolitan  re¬ 
porting  prizes,  respectively,  in  the  46th  annual  George 
Polk  Awards. 

Joel  Brinkley,  Deborah  Sontag  and  Stephen  Engelberg 
of  the  Times  were  recognized  for  their  reports  on  the  Im¬ 
migration  and  Naturalization  Service  (INS),  which  found 
the  agency  in  disarray  and  rife  with  bribery. 

The  Globe’s  David  Armstrong,  Shelley  Murphy  and 
Stephen  Kurkjian  won  for  a  series  that  exposed  the  hid¬ 
den  hazards  of  elevators  and  escalators  and  the  govern¬ 
ment’s  failure  to  protect  the  public. 

The  international  reporting  prize  went  to  Barbara 
Demick  of  the  Philadelphia  Inquirer  for  her  coverage  of 
Sarajevo. 

Sonia  Nazario  of  the  Los  Angeles  Times  was  recognized 
in  the  local  reporting  category  for  a  series  about  hunger  in 
suburban  America. 

The  Kansas  City  Star’s  Joe  Stephens  took  the  political 
reporting  award  for  stories  about  riverboat  gambling  and 
political  patronage. 

The  medical  reporting  prize  went  to  Joan  Mazzolini  and 
Dave  Davis  of  the  Cleveland  Plain  Dealer  for  exposing  flaws 
in  Ohio’s  health-care  regulatory  system. 

Olive  Talley  of  the  Dallas  Morning  News  was  honored 
for  education  reporting  for  uncovering  financial  irregu¬ 
larities  and  questionable  business  dealings  at  Texas  A&M 
University. 

Recognized  for  environmental  reporting  were  Jim  Lynch 
and  Karen  Dorn  Steele  of  the  Spokesman  Review  in 
Spokane,  Wash.,  for  stories  on  Washington’s  Hanford  Nu¬ 
clear  Reservation,  dubbed  the  western  world’s  most  pol¬ 
luted  place. 

The  Polk  Awards  are  presented  each  year  by  Long  Is¬ 
land  University  and  are  named  for  the  CBS  correspondent 
who  was  murdered  while  covering  the  Greek  Civil  War. 

ASNE  Awards.  A  team  of  writers  from  New  York  News- 
day  and  an  Associated  Press  reporter  were  the  first  recip¬ 
ients  of  the  American  Society  of  Newspaper  Editors 
(ASNE)  Jesse  Laventhol  Prizes. 

The  awards  recognize  deadline  news  reporting  and  are 
named  for  the  longtime  Philadelphia  newsman.  Each  car¬ 
ries  $10,000. 

Newsday  was  honored  for  its  coverage  of  a  New  York 
City  subway  firebombing  incident  last  December,  and  AP’s 
Mark  Fritz  for  his  reporting  from  Rwanda. 

Winners  of  ASNE’s  Distinguished  Writing  Awards  were, 
by  category,  Gerald  M.  Carbone  of  the  Providence  Jour¬ 
nal-Bulletin  —  nondeadline  writing;  Brian  Dickinson,  also 
withtheJournal-Bulletin  —  commentary;  SusanTrausch, 
Boston  Globe  —  editorial  writing;  and  George  S.  Vecsey, 
New  York  Times  —  sportswriting. 
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In  Brief 


Business  paper 
goes  on  line 

THE  ROCHESTER  (N.Y.)  Business 
Journal,  a  weekly  business  paper,  has 
launched  an  electronic  multimedia  ver¬ 
sion.  The  paper  called  its  debut  March 
3  NewsLink  “the  nation’s  first  electronic 
multimedia  business  newspaper.” 

Using  software  developed  by  Walk- 
Soft  Corp.,  the  Rochester-based  devel¬ 
oper  of  the  online  newspaper  called 
News  in  Motion,  NewsLink  is  down¬ 
loaded  to  users’  computers  via  a  local 
call,  avoiding  the  costs  of  commercial 
online  services. 

Time  Warner  buys 
into  Latino  media 

AN  INVESTOR  GROUP,  including 
Time  Warner  Inc.,  has  bought  into  the 
New  York  City  Spanish-language  daily 
El  Diario/La  Prensa  and  plans  to  ex¬ 
pand  in  Spanish-language  media. 

The  group  —  also  including  Massa¬ 
chusetts  Mutual  Life  Insurance  Co., 
Malayan  United  Industries,  and  execu¬ 
tives  of  the  investment  firm  Wertheim 
Schroder  &  Co.  —  invested  in  the 
newly  created  company,  Latin  Commu¬ 
nications  Group  Inc.,  now  El  Diario’s 
parent  company. 

Peter  Davidson,  president  of  the 
group  that  acquired  El  Diario  from 
Gannett  Co.  in  1989,  remains  as  presi¬ 


dent  and  CEO  of  the  company,  and 
Carlos  D.  Ramirez,  another  current  in¬ 
vestor,  remains  as  publisher. 

With  the  new  capital,  Latin  Commu¬ 
nications,  which  also  owns  an  advertis¬ 
ing  company  and  a  trade  magazine  for 
Hispanic  companies,  plans  to  acquire, 
beginning  “in  the  near  future,”  a  range 
of  Spanish-language  media  in  print,  ra¬ 
dio  and  TV.  “We  are  confident  we  will 
succeed  in  creating  a  vibrant  national 
media  company  whose  primary  focus 
will  be  the  underserved  Hispanic  mar¬ 
ket,”  Davidson  said. 

Times  licenses 
crossword  platform 

EVER  POISED  TO  cash  in  on  its  ca¬ 
chet,  the  New  York  Times  Co.  has  li¬ 
censed  Herbko  International  Inc.  to 
market  Crossword  Companion,  a  game 
incorporating  New  York  Times  cross¬ 
word  puzzles. 

The  5-by-9-by-lV'2-inch  Crossword 
Companion  Roll-a-Puzzle  —  invented 
by  Herbko  president  Herb  Sternberg  on 
inspiration  from  his  crossword  aficiona- 
da  wife  —  holds  a  roll  of  48  puzzles  and 
their  solutions  and  provides  users  with 
a  writing  surface,  pencil  sharpener  and 
pencil  storage.  When  you  finish  one 
puzzle,  simply  scroll  out  a  new  one. 

It  retails  for  about  $25,  including  one 
roll  of  puzzles.  Additional  rolls  cost 
about  $11  each.  Expectations  for  the 
holiday  season  were  dwarfed  by  actual 


orders  of  over  150,000,  units,  and  Herb¬ 
ko,  based  in  Hallandale,  Fla.,  expects  to 
sell  1  million  of  them  this  year. 

Belo  splits 

A.H.  BELO  Corp.,  parent  company  of 
the  Dallas  Morning  News,  approved  a 
two-for-one  stock  split  in  the  form  of  a 
dividend  on  each  outstanding  share  of 
Series  A  and  B  common  stock. 

Flush  from  a  record  year  in  1994  — 
when  net  earnings  nearly  doubled  to 
$23.6  million,  on  revenues  of  $181.6  mil¬ 
lion  —  the  company’s  board  also  in¬ 
creased  the  cash  dividend  per  share  to 
80,  beginning  the  month  after  the  split 
takes  effect  May  19. 

WSJ  adds 
travel  page 

THE  WALL  STREET  Journal  has 
added  a  weekly  travel  page. 

The  travel  page  appears  every  Friday, 
along  with  a  sports  page  the  paper 
added  last  month.  It  carries  a  chart  for 
the  Dow  Jones  Travel  Index,  which 
measures  travel  costs  based  on  hotel 
and  car  rental  rates  in  20  major  cities 
and  air  fares  along  20  major  routes. 

The  paper  is  adding  features  to  its 
Friday  edition  to  encourage  readers  to 
take  the  paper  home  and  read  it  over 
the  weekend.  —  AP 


TURN  THIS  PAGE  TO  SEE 
HOW  INTERACTIVE  MEDIA 
REALLY  WORKS 
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NEWS 

9  When  Does 

Gossip 

Become  News? 

Gossip  columns  spread  a  rumor  about 
Rolling  Stone  founder  Jann  Wenner  for 
months  before  it  receives  prominent 
news  play. 

1  1  Editor  Quits 

After  Admitting 
He  Plagiarized 

The  Chicago  Sun'Times'  editorial  page 
editor  acknowledges  copying  from 
Washington  Post  column. 

12  Two  Steps  Forward, 
One  Step  Back 

A  National  Association  of  Hispanic 
Journalists  report  shows  that  while  the 
number  of  Hispanics  employed  at  60  of 
the  top  100  newspapers  increased  since 
1990,  it  dropped  from  1992  to  1993. 

13  Press  Council 
Allows  Use  Of 
Pejorative  Terms 

Referring  to  fictional  characters  as 
“sluts”  or  “bitches”  is  an  acceptable 
newspaper  practice,  declares  the  On¬ 
tario  Press  Council. 

1 4  Profit  Peaks 
Are  Here  Again 

Resurging  profits  of  public  newspaper 
companies  are  powered  by  classified, 
but  national  advertising  adds  surprise 
to  the  upswing.  Rising  newsprint  costs 
dampen  1995  earnings’  expectations. 
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Help  Can’t  Wait 


Call 

1-800-HELP  NOW 


American  Red  Cross 


Page  27  Major  blitz  planned 


Editor6?Publisher  •  March  18,  1995 


GOTCHA! 


This  ad  just  made  you  turn  the  pa^e.  That’s  interactive  media.  And 


nobody  does  interactive  better  than  newspapers,  because  uothing  delivers 


more  punch  than  a  powerful  newspaper.  At  Newspapers  First  we 


concentrate  your  ad  where  it  hits  home  the  hardest:  in  the  leading  papers 


in  major  markets.  Through  us,  your  product  interacts  everyday  with  the 


country’s  most  vaiuaUe  consumer  aud  business  audiences.  So  if  you’ve 


got  a  message,  and  you’re  iooking  for  action,  call  us  first 


Newspapers  First 

THE  LEADER  IN  MAJOR  MARKETS 

Detroit  News  &  Free  Press  ■  Philadelphia  Inquirer/News  ■Boston  Globe  lAtlanta  Journal  &  Constitution  iPhoenix  Republic  &  Gazette  iSeattle  Times/Post- 
Intelligencer  iHouston  Chronicle  ■Miami  Herald/El  Nuevo  ■Milwaukee  Journal  Sentinel  ■Denver  Post  ■Pittsburgh  Post^azette  ■Indianapolis  Star  &  News 
■San  Jose  Mercury  News  ■Chariotte  Observer  ■Saint  Paul  Pioneer  Press  ■Akron  Beacon  Journal  ■Columbia  State  ■Lexington  Herald-Leader  ■Wichita  Eagle 

Now  York:  (212)  692-7100  /  Chicago:  (312)  822-6666  /  Dallas:  (214)  6966666  /  Miattri:  (305)  967-6666  /  Los  Angelos:  (213)  252-6686 
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Red  Cross  campaign 

IT  IS  A  tribute  to  the  public-spiritedness  of  newspapers  and  the  pulling  power  of 
newspaper  advertising  that  they  are  being  asked  again  this  year  to  lead  the  way 
for  the  Red  Cross’  public  awareness  campaign.  But  whereas  newspapers  are  being 
asked  to  donate  space  for  the  campaign,  other  media  are  the  beneficiaries  of  a  $4- 
million  advertising  program  to  do  the  same  thing.  The  money,  donated  by  four 
major  corporations  to  sponsor  advertising,  will  purchase  time  on  1,200  television 
stations  and  6,000  radio  stations,  plus  some  outdoor  and  magazine  space.  The 
donors  have  demonstrated  their  public  awareness,  which  isn’t  necessarily  true 
about  those  receiving  the  money. 

The  national  ad  director  for  the  Red  Cross  has  said  that  newspapers  tradition¬ 
ally  show  a  strong  response.  And,  conversely,  the  expenditures  for  advertising  in 
other  media  would  indicate  that  they  traditionally  have  shown  poor  response 
when  asked  to  contribute  public  service  advertising.  So,  it  must  be  purchased. 

Secrecy  begets  secrecy 

MANY  OF  US  have  been  under  the  impression  that  the  courts  belong  to  the 
people  and  should  be  open  to  the  public.  Before  the  U.S.  Judiciary  Conference, 
which  sets  rules  for  the  federal  judiciary,  was  a  proposal  to  make  the  pretrial  seal¬ 
ing  of  court  records  almost  automatic  if  the  two  sides  agree. 

A  New  York  Times  editorial  boiled  it  down  to  this:  “The  U.S.  judicial  Confer¬ 
ence,  which  writes  rules  for  the  federal  judiciary,  has  a  secret  plan  to  vote  on 
court  secrecy  rules  at  its  regular,  secret  meeting  in  Washington  on  Tuesday.  The 
rules  themselves  would  make  secrecy  more  routine  in  courts  that  should  be 
open.” 

This  proposed  rule  could  be  subject  to  serious  abuse,  if  adopted.  Fortunately, 
level  heads  prevailed  at  the  judicial  Conference,  and  it  was  rejected.  There  is  no 
logic  behind  the  theory  that  plaintiff  and  defendant  in  civil  suits  should  be  free 
to  conspire  to  hide  their  complaints,  negotiations  and  settlements  from  the  pub¬ 
lic. 

Thanks  for  the  memory 

WITH  THE  PRICE  of  newsprint  threatening  to  soar  35%-40%  during  1995, 
newspapers  may  look  back  on  1994  profit  figures  with  a  song  in  their  hearts  that 
sounds  like  “Thanks  for  the  memory.” 

According  to  the  1994  annual  reports  of  publicly  traded  newspaper  companies, 
analyzed  in  this  issue,  it  was  a  profitable  year  reminiscent  of  the  ’80s  —  and,  for 
some,  it  was  a  record  year.  Even  the  beginning  of  a  rise  in  newsprint  prices  in  the 
fourth  quarter  did  not  spoil  this  fact.  An  increase  in  national  advertising  was  an 
unexpected  boon. 

We  feel  newspapers  will  weather  the  storm  of  newsprint  increases  in  the  same 
way  that  they  did  the  hazards  of  the  recent  recession  —  they  trimmed  their  op¬ 
erations  down  to  fighting  strength.  The  smart  ones  will  be  able  to  wring  a  little 
more  fat  from  their  operations,  without  damaging  the  quality  of  their  product. 
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Letters  to  the  Editor 

Says  editorial  ignored 
key  question  about 
journalism  school  funding 


YOUR  FEB.  18  “Killing  j-schools”  edi¬ 
torial  ignores  the  key  question  behind 
cutbacks  at  public  universities:  To  what 
extent  should  taxpayers  continue  to 
subsidize  the  training  costs  of  the 
newspaper  industry  during  a  time  of 
huge  fiscal  shortfalls  often  encouraged 
by  tax-cut-happy  newspaper  editorial¬ 
ists? 

The  simple  truth  is,  that  the  news¬ 
paper  industry  will  not  face  a  labor 
shortage  if  a  few  j-schools  are  closed. 
Grads  have  been  glutting  the  market 
for  more  than  a  decade. 

Before  the  advent  of  the  taxpayers’ 
revolt,  states  could  comfortably  afford 
to  subsidize  an  overabundance  of  j- 
schools.  Not  anymore. 


Newspaperdom. 


50  YEARS  AGO  .  .  .  President 
Roosevelt  pledges  full  and  free  ac¬ 
cess  to  the  news  at  the  UN  confer¬ 
ence  in  San  Francisco.  This  was 
welcome  news  in  view  of  the  back¬ 
ground  of  secrecy  surrounding  the 
meetings  at  Bretton  Woods,  Hot 
Springs  and  Yalta. 

War  correspondents  were  in  a 
mad  scramble  to  be  the  first  to  cross 
the  Rhine  in  Germany  when  seg¬ 
ments  of  the  army  made  a  surprise 
crossing  at  the  Ludendorff  Bridge. 
The  prize  went  to  Howard  Cowan 
of  the  Associated  Press,  who  was 
also  the  first  to  get  back  with  the 
story. 

E&P  discovers  there  is  not  a 
complete  file  anywhere  of  Bernard 
MacFadden’s  sensational  Daily 
Graphic,  which  expired  in  1932  af¬ 
ter  an  eight-year  existence. 

From  Editor  &  Publisher 
March  17,  1945 


We  in  the  industry  can  whine  all  we 
want,  but  sooner  or  later  every  state  is 
going  to  aggressively  prune  its  journal¬ 
ism  programs  to  a  level  that  reflects 
the  actual  job  market. 

We  should  support  this  legitimate 
effort  at  rationalizing  limited  resources. 

We  should  also  avoid  rejecting  in 
knee-jerk  fashion  new,  more  cost-ef¬ 
fective  approaches  to  journalism  edu¬ 
cation. 

For  example,  if  the  industry  isn’t 
happy  with  the  technical  skills  of  stu¬ 
dents  coming  out  of  four-year  colleges, 
perhaps  beefed-up  programs  at  the 
community  college  level  may  be  help¬ 
ful. 

And  if  some  states  wish  to  channel 
journalism  students  into  master’s  pro¬ 
grams,  perhaps  we  should  see  if  this 
will  result  in  better-trained  and  more 
committed  employees. 

We  should  also  accept  that  the  end 
of  the  grad  glut  will  inevitably  push  up 
entry-level  wages. 

In  the  short  run,  this  may  negatively 
impact  the  bottom  line.  But,  in  the 
long  run,  the  industry  may  save  money 
through  higher  productivity  and  lower 


Steve  Salmi 

Olympia,  Wash. 


Astonished 

1  AM  ASTONISHED  that  your  maga¬ 
zine  would  dignify  the  issue  of  printing 
a  photograph  of  a  man  with  his  geni¬ 
tals  exposed. 

I  am  really  disappointed  that  your 
treatment  of  this  silliness  had  to  in¬ 
clude  the  actual  photograph  on  page  9 
of  your  February  11,  1995,  issue. 

Such  nonsense. 

The  fact  that  newspaper  people 
must  be  interested  in  such  juvenile 
trivia  (assuming  that’s  why  you  printed 
it)  makes  declining  readership  and  re¬ 
duced  market  penetration  easier  to  un¬ 
derstand. 

My  respect  for  your  magazine  just 
took  a  nose  dive. 

Eric  J.  Ophoff 
Lansing,  III. 


Managing  editor’s  note:  A  great  deal 
of  debate  and  consideration  went 
into  our  decision  to  publish  the  pic¬ 
ture.  It  was  a  photograph  that  was 
never  published  in  a  newspaper  but 
was  entered  in  a  prestigious  contest 
at  the  White  House  and  won  first 
prize. 

In  our  opinion,  our  subscribers 
are  very  adult  and  sophisticated.  It 
was  our  decision  that  they  could  not 
make  up  their  own  minds  about  the 
picture  unless  they  saw  it. 


Still  ticking 


E&P  ERRED  IN  its  Feb.  11  edition 
when  it  said  the  University  of  Arizona 
“decided  to  discontinue  its  journalism 
program.”  A  recommendation  to  that 
effect  has  been  made  but  there  has  not 
been  a  decision. 


Increase  Your  Publication's  Value  in  '95 

KAMEN  &  CO. 


Appraisals 


(516)  379-2797 

(Nationwide  Service) 
Contract  Negotiating  •  Weekly  Publication  Conversions 
Zone  Regionalizing  •  Home  Delivery  •  Single  Copy  Sales 
DM-Supervisor  Training  •  Sales  Promotion  •  Quality  Service  Programs 
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When  Does 
Gossip 

Become  News? 


Gossip  columns  spread  a  rumor  about  Rolling  Stone  founder 
Jann  Wenner  for  months  before  it  receives  prominent  news  play 


by  Tony  Case 

IT  WAS  WHISPERED  about  in  media 
circles  and  hinted  at  in  gossip  columns 
for  two  months  that  Rolling  Stone 
founder  Jann  Wenner  had  left  his  wife 
of  26  years  for  a  former  male  model. 

So  why  did  newspapers  and  maga¬ 
zines  everywhere  suddenly  determine 
that  it  deserved  prominent  play? 

The  New  York  Post,  London  Mail 
on  Sunday  and  Advertising  Age  started 
spreading  the  rumor  weeks  ago.  But 
only  in  recent  days  did  it  receive  full¬ 
blown  coverage  in  the  press,  ostensibly 
because  repercussions  the  breakup 
could  have  on  Wenner  Media’s  hold¬ 
ings  amounted  to  a  business  story  of 
wide  interest. 

Wenner’s  estranged  wife,  jane, 
whose  parents  threw  their  financial 
support  behind  the  fledgling  Rolling 
Stone  in  the  1960s,  has  some  stake  — 
said  to  be  as  high  as  49%  —  in  the 
magazine  group  that  today  encompass¬ 
es  Us  and  Men’s  Journal.  The  compa¬ 
ny’s  struggling  Family  Life  was  sold  to 
Hachette  Filipacchi  last  week. 

After  the  Wall  Street  Journal  related 
the  most  intimate  details  of  the  Wen¬ 
ner  split  —  in  a  Page  One  treatise,  no 
less  —  the  tale  took  on  a  life  of  its 
own. 

One  article  after  another  appeared, 
recounting  the  personal  travails  of 
publishing’s  baby-boomer  icon  —  fret¬ 
ting,  all  the  while,  about  what  might 
become  of  his  $200-million  empire. 
The  New  York  Daily  News,  Washing' 


ton  Post  and  New  York  magazine  all 
ran  major  pieces. 

The  Associated  Press,  the  magazine 
industry  trade  paper  Folio  and  New 
York  Post  columnist  Taki  were  among 
those  alleging  a  conspiracy  to  suppress 
the  news. 

Taki  reported  that  the  so-called  Vel¬ 
vet  Mafia  —  a  coterie  of  wealthy  and 
powerful  media,  entertainment  and 
fashion  executives  who  are  reputedly 
gay  —  had  threatened  to  pull  advertis¬ 
ing  from  publications  that  wrote  about 
the  Wenner  affair. 


“A  funny  thing  happened  on  the 
way  to  the  newsroom,”  Taki  quipped. 
“The  news  is  not  being  reported.” 

The  writer  charged  that  “liberal  or¬ 
thodoxy  and  the  rigid  etiquette  of  po¬ 
litical  correctness  debase  the  conse¬ 
quences  of  whatever  is  new  before  they 
decide  that  it  constitutes  news  worthy 
of  being  reported.” 

AP’s  Rick  Hampson  said  in  his 
analysis,  “The  story  dribbled  into  print 
as  editors  tried  to  define  the  story.  A 
split  between  business  partners?  The 
workings  of  the  news  media?  Or  a 
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country’s  preeminent  financial  daily 
outs  a  well-known  businessman  on  its 
front  page,  as,  only  a  few  years  ago,  gay 
publications  and  activists  were  casti¬ 
gated  for  identifying  homosexuals. 

Everybody  concurred  that  if  Wenner 
had  taken  up  with  another  woman  in¬ 
stead  of  a  man,  papers  wouldn’t  have 
hesitated  to  run  in-depth  accounts. 

Wenner  reportedly  made  phone  calls 
to  editors  he  knew  were  planning 
pieces  —  New  York’s  Kurt  Andersen, 
among  them  —  in  a  futile  effort  to 
squelch  the  story. 

In  its  examination.  New  York  said, 
“In  daring  the  world  to  write  about 
him,  by  pursuing  his  affair  so  publicly 
.  .  .  Wenner  may  have  thought  he  was 
protected  by  an  unstated  policy  deem¬ 
ing  celebrity  gayness  the  last  taboo 
subject.  But  he  was  done  in  by  the 
press’s  increasing  impatience  with  the 
have-it-both-ways  hypocrisy  of  it  all.” 

A  Wenner  Media  spokeswoman 
wouldn’t  comment  on  the  mass  of  cov¬ 
erage,  citing  company  policy. 

Charles  Kaiser,  Eastern  regional  co¬ 
ordinator  of  the  National  Lesbian  and 
Gay  Journalists  Association,  theorized 
Wenner  wasn’t  so  much  displeased  his 
sexual  orientation  was  aired  as  steamed 
he  couldn’t  contain  the  flood  of  report¬ 
ing  about  his  personal  business. 

“Like  most  powerful  journalists,  he’s 


Rolii« 
SbNMM 
the  rocks 


When  news 
is  suppressed 


A  FUNNY  thing  ha« 
happened  on  the  way 
to  the  newsroom.  The  news 
is  not  being  reported. 
Some  of  the  news,  anyway. 
Liberal  orthodoxy  and  the 
rigid  etiquette  political 
correctness  debase  the  con¬ 
sequences  of  whatever  is 
new  before  they  decide 
that  it  constitutes  news 
worthy  of  being  reported. 
But  tnis  can  get  danger¬ 
ous. 

In  their  eagerness  not  to 
publish  salacious  tittle- 
tattle  about  the  Draft 
Dodger,  the  media  fla¬ 
grantly  supimased  an  im¬ 
portant  story  about  abuse 
of  power  in  Arkansas.  Did 
the  Governor  put  his 
mistrsss  on  the  state  pay- 
roUT  Did  be  misuse  Mte 
troopeis  for  his  own  ends? 

Now  another  juicy  story 
has  been  delibmtdy  ig¬ 
nored;  the  decision  by 
dann  Wenner,  editor  and 
puhlishei'  of  Rolling  StOM, 
fo  leave  bis  wife  and  &m- 


of  the  marital  home  and 
into  the  Mark  hotel  with 
Matt  Nye,  a  Calvin  Klein 
protege.  Jann  Wenner,  in¬ 
cidental,  has  been  behav¬ 
ing  hiiwlf  these  last 
years.  Whenever  Fve  seen 
him  be  has  been  sober, 
fKendly  and  gracious. 
Jane,  I  am  told,  is  an 
ai^.  So  why  all  the  flies? 
Hij^-visibili^  couples  sep¬ 
arate  all  the  time. 

ni  tell  you  why.  Uad 
Jann  Wenner  run  off  with 
a  woman,  all  the  weeklies 
would  have  done  long 

E'sces  on  H.  But  becauae 
ran  off  erith  a  man,  a 
conspiracy  of  silence  pre¬ 
vailed  for  weeks.  Gays  in¬ 
sist  on  being  mainstream, 
but  when  the  crunch  came. 


The  New  York  Daily  News  played  the 
story  on  Page  3. 


used  their  influence 


“A  funny  thing  happened  on  the  way  to 
the  newsroom,”  New  York  Post  colum- 
nist  Taki  quipped.  “The  news  is  not  be¬ 
ing  reported.” 


was  shocking  to  people,  because  it 
seemed  so  scandalous  and  outrageous 
to  write  about  celebrities  being  gay,”  he 
observed.  “But,  now,  people  realize  it’s 
perfectly  natural,  and  there’s  nothing 
wrong  with  saying  someone  is  gay.” 

Goldstein  refutes  this  position  in  his 
piece.  Reporting  Wenner’s  sexuality 
may  seem  revolutionary,  he  wrote,  “but 
it’s  actually  another  sign  that  we  are 
living  in  nasty  times.” 

Musto  —  who  admitted  in  his  catty 
column  that  he,  like  so  many  others, 
had  kept  the  Wenner  revelations  under 
wraps,  bowing  to  legal  concerns  — 
noted  that  a  celebrity  is  a  celebrity 
when  it  comes  to  news,  even  if  he’s  gay. 

“If  we  all  band  together  and  say 
we’re  not  reporting  anything  on  public 
figures.  I’d  be  willing  to  go  to  that 
meeting,  but  I  don’t  think  that’s  going 
to  happen,”  he  said.  “Celebrities,  since 
the  beginning  of  time,  have  been  fair 
game,  and  we  have  to  accept  that 
that’s  the  system.” 

Musto  draws  the  line,  though:  He’ll 
only  report  someone  is  ill  if  the  person 
comes  forward  himself.  “But,”  the 
columnist  added  wryly,  “I  don’t  per¬ 
ceive  homosexuality  as  an  illness.” 

Kaiser  said  the  many  newspeople 
who  have  come  out  have  experienced 
no  real  consequence  in  doing  so.  He 
contends  that  someone  of  Wenner’s 
stature  isn’t  likely  to  see  earth-shatter¬ 
ing  effects,  either.  “It’s  hard,”  Kaiser  of¬ 
fered,  “for  gay  journalists  to  think  of 
this  as  a  big  deal  anymore.” 
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plain  old  ‘outing’?” 

Village  Voice  executive  editor  and 
media  writer  Richard  Goldstein  devot¬ 
ed  his  substantial  weekly  space  to  the 
“Wennermania,”  pointing  out  that  the 
journalistic  standard  against  publiciz- 


Taki  reported  that  the  so-called  Velvet  Mafia  — 
coterie  of  wealthy  and  powerful  media, 
entertainment  and  fashion  executives  who 
reputedly  are  gay  —  had  threatened  to  pull 
advertising  from  publications  that  wrote  about 
the  Wenner  affair. 


ing  a  person’s  gayness  apparently  had  used  to  controlling  the  public  version 
changed  overnight.  of  his  life,”  Kaiser  said,  adding  that 

“When  last  we  looked,”  Goodstein  Wenner  had  been  more  than  a  bit  hyp- 
wrote,  “outing  was  a  scurrilous  inva-  ocritical  about  this  turn  of  events, 
sion  of  privacy,  invented  by  militant  “My  basic  position  is  that  someone 
homosexuals  to  promote  their  agenda  who’s  made  so  little  effort  to  keep  his 
on  the  backs  of  closeted  celebrities.”  bisexuality  a  secret  over  the  last  20 
The  columnist  couldn’t  resist  ripping  years  can’t  expect  the  press  to  keep  it  a 
the  serious-minded  Journal  for  delving  secret  after  he’s  left  his  wife  for  his  new 
into  the  salacious.  Even  though  the  boyfriend,”  he  stated, 
broadsheet  kept  the  focus  on  the  busi-  When  asked  why  outing  appears  to 
ness  angle,  “there  were  gossipy  tidbits  have  become  acceptable.  Voice  gossip 
sprinkled  throughout  the  piece,”  Gold-  columnist  Michael  Musto  said  editors 
stein  related,  “and  the  Schadenfreude  may  finally  understand  that  they’ve 
was  almost  palpable.”  been  following  a  double  standard. 

Times  have  changed  when  the  “Outing  was  a  revolution  at  first.  It 


Editor  Quits 
After  Admitting 
He  Plagiarized 

Chicago  Sun^Times  editorial  page  editor 
acknowledges  copying  from  Washington  Post  column 


An  Explanation  and  an  Apology 


X  •ftfnMMMI. 

Both  madt  taMdic  impf—tom  for  thiir 

joumaliacir  nMMUrd*  and  tMir  oonuaitmant  to  Hw 
^Cht  of  everyday  Chka^aaiw  rrho  ptay  by  the  ndea. 


gaeiaat  j 


For  tbeoe  raniai,  I  waa  gcataAil  wbao 
SuD'TiaMa  Editor  Danoia  Bhttoe  gave  sw 
the  opportunity  to  aenra  aa  editor  uf  die 
aditoilal  pager  tan  yaara  ago.  I  rraaainnatr 
b  baUava  in  tba  Sud  T\^'  core  vatuea  of 
opportonKy,  IkinMaa  and  aacaBaaca. 

I  am  pinud  that  tha  editorial  pagra 
foeuaad  on  Chicago  and  advocatad  contiO' 
varaial  taueN  aw^  aa  adwoUon  financt 
and  tai  rafona,  child  taalfaia  laform  and 
cwnmuaity  poUring.  public  haahh  caia  and 
raea  xalatiooa, 

t  alas  aa  proud  of  the  dhratM  ood 
aidting  vlao'pninta  our  Incal  ood  national 
coluMuuata  pravlde  aod  tha  revamped  kitten  page  we 
offered.  The  raeponve  from  yoo.  our  taadara,  baa  baan 
haartanuig. 

Today,  howavar.  ia  my  laat  day  aa  aditorial  page 
editor.  I  owa  all  «if  you  an  e>pianad«m 


Tlmaa  at  riak.  ( Imnadktaly  oftarad  ta  rasip.  1  al‘ , 
pboviad  tha  aditorial  page  ^tor  of  tha  Waahlii^<>a 
Poat.  9ba  gratkmely  aor^ad  my  mdm. 

I  waa  horn.  raaiM  and  aducat^  m  C%c^o.'I 
a  daap  and  abiding  lova  for  tha  dty  and  &  pe^dd 
PbrthalaM  ISyaanaaaiownaliatinCbiei^Il!^- 
been  prhrQagiO  to  chftmkla  tba  eventa  air 
people  that  are  vhai  to  our  rdty  and  <w 
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-1  did  ao  banana  I  aojoyod  it  and  bacaurd 
i  hava  faith  io  tha  people  of  tUa  dty 
mat#  to  improve  our  M: 

fahh  Tameine  atroog.  And  /  iata 
cootittua  Bay  eommitaenta  ia  difUeraag  buj 
aignificaat  amya. 

Larry  Nrrolto.  chief  aiacutiva  officer 
Bun-TlMa  paaant  Amaricnn  Pob&faia 
Coi.  haa  gneiotidy  invhad  metorcauia  ii 
another  capacity  outaida  tha  aditorial  de 
partmant.  I  don't  kaow  ediat  t  ariD  do. 
Thia  moeh  I  do  know.  For  the  hwt  tw 

SBACion  aUoenid  aaa  tte  prtvflage  o 
t  a  group  of  profmeionah  who  ar 
I  to  thia  city  and  ita  ftitura:  Lcdti 
Baldard.  Danak  Byrne.  Raommad  R.  Coffey.  Ste\' 
NaaL  Cindy  Rkharde.  Tom  Meriden.  Mkhdla 
vena.  Tom  Ttovia  and  Cbarlotte  Ufananw. 

1  am  indfM^  to  tbwa  wl  mud  judge  mysrif  bj 


“I  am  very  sorry  about  what  I  did,”  Homung  wrote  at 
the  end  of  his  final  column.  "In  this  case,  that’s  not 
enough.” 


by  Mark  Fitzgerald 

MARK  HORNUNG  resigned  as  edito¬ 
rial  page  editor  of  the  Chicago  Sun- 
Times  March  9  after  admitting  he  pla¬ 
giarized  a  Washington  Post  editorial  in 
a  column. 

In  a  final  column  headlined  “An  ex¬ 
planation  and  an  apology,”  Hornung 
explained  March  10  that  under  the 
pressure  of  writer’s  block  and  an  im¬ 
pending  deadline  for  his  Feb.  24  col¬ 
umn,  he  “started  to  write  over  and 
around”  material  he  copied  from  a  Feb. 
23  Post  editorial. 

“Determined  to  meet  deadlines  and 
to  attend  to  other  responsibilities,  I 
was  not  mindful  that  1  was  breaking 
the  rules  of  my  craft,”  Hornung  wrote. 

Two  weeks  later,  he  was  confronted 
by  an  editor  with  the  plagiarized  mate¬ 
rial,  which  had  been  noticed  by  a  read¬ 
er. 

“After  retracing  my  steps,”  Hornung 
wrote,  “1  understood  that  I  had  plagia¬ 
rized.” 


Hornung’s  column  closely  followed 
the  theme  of  the  Post  editorial  entitled 
“Constitutional  Pork.” 

The  column  also  borrowed  phrases, 
and  whole  passages,  from  the  Post’s  ed¬ 
itorial. 

For  instance,  the  Post  editorial  reads 


in  part:  “Tucked  away  in 
the  Senate  committee  re¬ 
port  on  the  balanced  bud¬ 
get  amendment  are  three 
sentences  about  the  Ten¬ 
nessee  Valley  Authority, 
the  most  important  of 
which  reads: . . . .” 

The  passage  appears  al¬ 
most  verbatim  in  Hor¬ 
nung’s  column:  “Slipped 
into  a  Senate  committee 
report  on  the  balanced 
budget  amendment  are 
three  sentences  about  the 
Tennessee  Valley  Author¬ 
ity,  the  most  important  of 
which  reads:  .  .  .  .  ” 

In  his  farewell  column, 

Hornung  writes  that  “horrified  and 
heartbroken  that  I  had  put  the  Sun- 
Times  at  risk,  I  immediately  offered  to 
resign.” 

However,  Sun-Times  editor  and  ex¬ 
ecutive  vice  president  Dennis  Britton 
said  Larry  Perrotto,  chief  executive  of 


the  Sun-Times’  publisher,  American 
Publishing  Co.,  is  trying  to  find  a 
“non-news,  noneditorial  function”  for 
Hornung  somewhere  among  Ameri¬ 
can’s  several  Chicago-area  media  prop¬ 
erties. 

Britton  said  Perrotto  made  the  offer 


out  of  concern  for  Hornung’s  young 
family. 

In  his  column,  Hornung  mentioned 
the  offer  and  wrote,  “1  don’t  know 
what  I  will  do.” 

Hornung  said  he  had  phoned  the 
Post’s  editorial  page  editor,  Meg 
Greenfield,  to  apologize  for  the  plagia¬ 
rism. 

“She  graciously  accepted  my  apolo¬ 
gy,”  he  wrote. 

Britton  said  the  incident  was  “a  very 
tragic  experience  for  us,  very  trou¬ 
bling.” 

“Mark  is  a  bright,  good  journalist, 
who  got  caught  up  in  an  aberration. 
We’re  very  sorry  that  it  happened,” 
Britton  said. 

Hornung  joined  the  Sun-Times  two 
years  ago  from  Crain’s  Chicago  Busi¬ 
ness. 

“I  am  very  sorry  about  what  I  did,” 
Hornung  wrote  at  the  end  of  his  final 
column.  “In  this  case,  that’s  not 
enough.”  BE^P 


Hornung’s  column  closely  followed  the  theme  of 
the  Post  editorial  entitled  “Constitutional  Pork.” 
It  also  borrowed  phrases,  and  whole  passages, 
from  the  editorial. 
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Two  Steps  Forward, 
One  Step  Back 

National  Association  of  Hispanic  Journalists  report  shows  that 
while  the  number  of  Hispanics  employed  at  60  of  the  top  100 
newspapers  increased  since  1990,  it  dropped  from  1992  to  1993 


by  Debra  Qersh  Hernandez 

IT  SEEMS  TO  be  two  steps  forward 
and  one  step  back  for  Hispanic  ad¬ 
vancement  at  the  nation’s  biggest 
newspapers,  according  to  a  new  survey. 

A  report  from  the  National  Associ¬ 
ation  of  Hispanic  Journalists  (NAHJ) 
showed  that  while  the  number  of  His¬ 
panics  employed  at  60  of  the  top  100 
newspapers  increased  since  1990,  it 
dropped  significantly  from  624  in  1992 
to  552  in  1993. 

The  report,  “No  Headlines,  No 


Headway:  Hispanics  in  the  News  Me¬ 
dia  Losing  Ground,”  was  co-sponsored 
by  the  NAHJ  and  the  National  Coun¬ 
cil  of  La  Raza.  It  includes  surveys  of 
Hispanic  staffers  in  both  print  and 
broadcast  media. 

“I  think  it  is  cause  for  concern  for 
several  reasons,”  commented  Gilbert 
Bail6n,  NAHJ  president  and  assistant 
managing  editor  at  the  Dallas  Morning 
News. 

Bail6n  pointed  out  that  while  the 
news  media  are  losing  talented  people, 
“the  number  of  Hispanics  in  the  coun¬ 
try  is  growing  at  a  tremendous  pace.” 

This  trend  leads  to  a  growing  gap 
between  the  percentage  of  Hispanics 
in  the  newsroom  and  in  the  total  pop¬ 
ulation,  he  noted. 

Among  the  60  responding  news¬ 
papers,  48  reported  staffs  that  were  less 
than  5%  Hispanic  —  some  were  less 
than  1%  —  and  only  five  had  staffs 


that  were  10%  Hispanic,  or  higher. 

While  15%  of  all  552  Hispanic  news¬ 
paper  staffers  were  managers,  they  still 
comprised  only  2.5%  of  all  newsroom 
managers.  Most  worked  as  report¬ 
ers/writers  (52%),  while  copy  editors 
made  up  18%  of  the  Hispanic  work 
force,  and  photo/artists,  15%. 

As  a  percentage  of  the  work  force, 
the  Hispanic  reporters/writers  com¬ 
prised  only  4.5%  of  all  workers;  copy 
editors,  4%;  and  photographers/artists, 
5.5%,  according  to  the  report. 

“The  national  media  continue  to 


have  an  abysmal  showing  of  Hispanics 
in  newsrooms  and  are  almost  nonexis¬ 
tent  as  editors,”  Bailon  said,  adding 
that  is  “reflected  in  content.  We’re  just 
not  really  there.  Most  [Hispanic]  edi¬ 
tors  are  at  the  lowest  levels.  They’re 
not  making  decisions  about  stories  and 
hiring.  It’s  a  very,  very  big  problem.” 

The  majority  of  Hispanic  newspaper 
employees  were  men  (61%),  with  the 
greatest  disparity  between  newsroom 
managers  and  photographers.  Hispan¬ 
ic  men  made  up  2.2%  of  all  newsroom 
employees,  while  Hispanic  women  ac¬ 
counted  for  just  1.4%. 

The  percentage  of  minorities  hired 
in  1993  remained  at  33%,  the  same  as 
in  1992.  Of  the  1,116  employees  hired 
in  1993  at  the  60  newspapers  in  the 
survey,  113,  or  about  10%,  were  His¬ 
panic,  a  decrease  from  the  123  Hispan¬ 
ic  employees  who  made  up  12%  of  new 
hires  the  year  before. 


“Almost  68%  of  those  hired  last  year 
were  Anglos,”  Bailon  said.  “When 
more  than  two-thirds  of  the  hires  were 
white,  the  industry  is  not  doing  some 
of  the  gymnastics  they  said  they’ve 
been  doing  [to  diversify  hiring].” 

The  NAHJ  report  also  indicated  a 
decrease  of  about  23%  in  the  number 
of  interns  hired  in  1993,  of  whom  His¬ 
panics  made  up  about  12%. 

Bailon  noted  that  while  many  His¬ 
panic  journalists  are  leaving  the  profes¬ 
sion  altogether,  there  remains  a  huge 
hole  because  there’s  “not  somebody 
ready  to  come  off  the  bench.” 

Journalist  murder 
accomplice  is 
sentenced 

A  MAN  WHO  admitted  hiring  the 
trigger  man  for  the  contract  killing  of  a 
crusading  anti-drug  journalist  was  sen¬ 
tenced  last  month  to  18  years  in  federal 
prison. 

Jose  James  Benitez,  35,  was  sentenced 
by  U.S.  District  Court  Judge  Edward 
Korman  for  his  role  in  the  assassination 
of  Manuel  de  Dios  Unanue,  the  former 
editor  in  chief  of  El  DiariO'La  Prensa,  a 
Spanish-language  daily  in  New  York 
City.  Benitez  had  pleaded  guilty  to  aid¬ 
ing  and  abetting  a  murder-for-hire. 
Prosecutors  said  that  the  murder  was 
ordered  by  reputed  Cali  cocaine  baron 
Jose  Santacruz  Londono,  and  that  it 
was  subcontracted  several  times. 

De  Dios  was  shot  twice  in  the  head 
as  he  sat  in  a  bar  in  Queens,  N.Y.,  on 
March  11,  1992.  Benitez  testified  that  he 
waited  in  a  car  outside  the  establish¬ 
ment  while  the  man  he  hired,  Wilson 
Alejandro  Mejia-Velez,  carried  out  the 
hit.  —  AP 


Bailon  pointed  out  that  while  the  news  media  are 
losing  talented  people,  ‘The  number  of  Hispanics 
in  the  country  is  growing  at  a  tremendous  pace.” 
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Press  Council 
says  fictional 
characters  can 
be  called  ‘sluts* 

by  Mark  Fitzgerald 

REFERRING  TO  FICTIONAL  characters  as  “sluts”  or 
“bitches”  is  an  acceptable  newspaper  practice,  the  Ontario 
Press  Council  declared  in  dismissing  a  complaint  against  the 
Toronto  Star. 

“The  Ontario  Press  Council  recognizes  that  these  words 
are  insulting  and  offensive  when  used  to  refer  to  actual 
women  and  are  generally  inappropriate  except  when  they 
appear  in  quotations.  But  it  notes,  as  in  the  instances  cited 
by  the  complainant,  they  are  usually  reserved  for  use  in  en¬ 
tertainment  articles  where  they  refer  to  fictional  characters 
in  movies,  TV  shows  or  books,”  the  council  said  in  its 
March  2  ruling. 

Valerie  Smith,  a  self-styled  media  lobbyist  from  Toronto 
who  co-founded  an  organization  called  the  Coalition  for  the 
Safety  of  Our  Daughters,  had  complained  to  the  council 
that  Star  columnists  and  reporters  “frequently”  used  terms 
offensive  to  women. 

“The  complaint  relates  to  the  repeated  use  of  the  words 
‘slut’  and  ‘bitch’  by  columnist/reporters  because  the  words 
are  degrading,  abusive  and  insulting  to  women  in  the  same 
way  that  ‘nigger,’  ‘kike’  and  ‘fag’  are  degrading,  abusive  and 
insulting  to  black  people,  Jews  and  gays,”  she  wrote.  Smith 
argued  that  the  continued  use  of  these  terms  by  such  a  re¬ 
spected  paper  only  encourages  a  new  generation  of  journal¬ 
ists  to  adopt  them  even  more  freely. 

“This  irresponsible  attitude  on  the  part  of  a  major  news¬ 
paper  simply  defies  belief,”  Smith  wrote. 

For  its  part,  the  Star  said  the  terms  had  become  common 
colloquialisms. 

“At  the  Star’s  entertainment  department,  we  expect  crit¬ 
ics  to  write  with  zest  and  flair,  to  accurately  reflect  the  dis¬ 
ciplines  they’re  covering,  and  to  analyze  pop  culture’s  impact 
on  society,”  the  paper  wrote  in  response  to  the  complaint. 

“If  popular  movies,  television  shows,  radio  programs  and 
movies  use  particular  images  and  language  to  describe  char¬ 
acters  and  current  events,  it  is  our  responsibility  not  only  to 
report  such,  but,  when  possible,  to  comment  on  such  choic¬ 
es,”  it  stated. 

The  Ontario  Press  Council  is  a  voluntary  association, 
which  deals  with  public  complaints  against  Ontario  news¬ 
papers,  and  has  125  member  newspapers  and  11  of  2)  direc¬ 
tors  who  represent  the  public. 

Robertson  sells  news  services 

RELIGIOUS  BROADCASTER  PAT  Robertson  has  sold  two 
news  services,  StandardNews  and  ZapNews,  to  a  unit  of 
Chicago-based  Major  Broadcasting  Co. 
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1  U.S.  Media  Stock  Values 

(Weekly  Closing  Qiiote.s) 

Stock  3/15/95 

3/8/95 

3/15/94 

A.H.  BeloCorp.  (NY) 

57.00 

57.00 

54.50 

American  Media  Inc.  (NY)  * 

6.375 

6.75 

11.125 

American  Publishing  Co.  (NIXJ)  * 

10.75 

11.50 

Capital  Cities/ABC  inc.  (NY) 

89.125 

87.375 

70.834 

Central  Newspapers  Inc.  (NY) 

25.625 

24.75 

27.00 

Dow  Jones  &.  Co.  Inc.  (NY) 

36.50 

34.75 

41.375 

Gannett  Co.  Inc.  (NY) 

53.00 

53.50 

53.75 

Harte-Hanks  Comm.  (NY) 

19.00 

19.00 

20.375 

Knight-Ridder  Inc.  (NY) 

55.125 

54.75 

60.00 

Lee  Enterprises  Inc.  (NY) 

,36.25 

35.50 

34.50 

McClatchy  Newspapers  Inc.  (NY) 

23.75 

23.625 

24.125 

Media  General  Inc.  (AM) 

32.00 

31.25 

25.00 

Multimedia  Inc.  (NDQ) 

38.00 

38.30 

30.00 

New  York  Times  Co.  (AM) 

21.75 

20.875 

27.75 

1  Paric  Communications  Inc.  (NDQ)  29.125 

29.00 

20.00 

PuliKer  Publishing  Co.  (NY)w 

34.375 

33.25 

27.1875 

E.W.ScrippsCo.  (NY) 

28.25 

27.875 

28.50 

Times  Mirror  Co.  (NY)  *** 

18.25 

17.625 

24.125 

Tribune  Co.  (NY) 

55.125 

54.50 

58.125 

Washington  Post  Co.  (NY) 

25C-50 

.251,50 

243.00 

1  *  Name  changed  from  Enouiret/Star  Group;  ndjuste.i 
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1  payable  1/3/95 
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1  **  Adjusted  for  25%  stock  split  as  of  1/25/95 

1  ***Adiustcd  for  distribution  of  Cox  Comnuinicarions  shares  on  2/1/95  I 
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1  Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

3/15/95 

3/8/95 

3/15/94 

Hollinger  Inc.  (a) 

12.125 

12.50 

15.125 

News  Qirp.  Ltd.  (c)  (d) 

18.50 

17.75 

18.25 

Pearson  Ltd.  (b) 

5.52 

5.51 

6.91 

Quebecor  Inc.  Class  A  (a) 

18.25 

18.125 

20.625 

Reuters  Holdings,  ADR  (c) 

43.3125 

43.00 

45.625 

Southam  Inc.  (a) 

12.50 

12.75 

21.00 

Thomson  Corp.  (a) 

18.25 

17.25 

18,25 

Toronto  Sun  Publishing  Corp.  (a) 

12.00 

12.00 

15.00 

TorStar  Corp.  (a) 

20.50 

20.00 

25.625 

(a)  Quotes  are  in  Canadian  dollar? 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  Novemi’er  18, 1994 

1  Preppted  for  by  Wertheim  Schroder  Co.  Inc. 

The  deal  was  announced  without  details.  The  services 
were  owned  by  a  subsidiary  of  Robertson’s  Christian  Broad¬ 
casting  Network,  based  in  Virginia  Beach,  Va. 

StandardNews,  a  national  radio  news  network  whose  50 
employees  provide  hourly  newscasts  to  about  600  stations, 
was  started  in  January  1993.  It  acquired  Washington-based 
ZapNews,  with  about  300  clients  and  10  employees,  in  Sep¬ 
tember  1993.  — AP 

New  Pa.  paper 

MONTGOMERY  NEWSPAPERS  OF  Ardmore,  Pa.,  has 
launched  Main  Line  Life  as  part  of  its  group  of  weekly  com¬ 
munity  newspapers. 
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Profit  Peaks 
Are  Here  Again 

Resurging  profits  of  public  newspaper  companies  are  powered  by 
classified,  but  national  advertising  adds  surprise  to  upswing; 
rising  newsprint  costs  dampen  1995  earnings  expectations 


by  Qeorge  Qarneau 

THREE  YEARS  INTO  its  latest  recovery,  and  riding  sus¬ 
tained  demand  for  employment  and  auto  advertising,  the 
newspaper  industry  has  returned  to  the  profit  peaks  attained 
in  the  boom  years  of  the  late  1980s,  with  several  companies 
posting  record  earnings. 

Publicly  traded  U.S.  newspapers  companies  finished  1994 
on  a  clear,  high  note. 

Most  reported  the  strongest  gains  of  the  year  in  the 
fourth  quarter,  well  into  double  digits,  and  similarly  large  in¬ 
creases  for  the  year. 

Newspaper  company  executives  and  analysts  credited  the 
buoyant  classified  category,  usually  an  aggressive  jump- 
starter  after  recessions,  for  continuing  to  lead  the  gains. 

But  the  year-end  jumble  of  statistics  held  a  surprise:  an 
unexpected  surge  in  national  advertising,  a  category  in 
which  newspapers  receive  only  5%  of  the  market.  The 
volatile  category,  for  decades  in  decline  among  newspapers, 
benefited  from  stepped-up  competition  in  long  distance, 
travel,  gaming  and  computers. 

Costs  remained  largely  unaffected  by  the  rise  in 
newsprint  prices,  which  did  not  begin  to  bite  until  the 
fourth  quarter. 

On  the  downside,  retail  advertising,  long  the  foundation 
of  newspaper  economics,  posted  only  modest  increases,  rais¬ 
ing  questions  about  what  will  fill  the  gap  when  cyclical  clas¬ 
sified  increases  finally  decelerate. 

Skyrocketing  newsprint  prices  began  to  darken  skies  to¬ 
ward  the  end  of  last  year  and  threaten  to  dampen  newspa¬ 
per  profit  increases  this  year. 

Nevertheless,  newspapers  chalked  up  strong  fourth-quar¬ 
ter  profit  gains  despite  sharply  higher  newsprint  expenses. 
Newsprint  is  expected  to  cost  35%  to  40%  more  this  year 
than  in  1994. 

Last  year  ended  a  three-year  trough,  during  which  time 
newsprint  prices  hovered  at  their  lowest  levels  since  the  ear¬ 
ly  1980s  and  helped  lift  newspaper  profits  in  spite  of  a  slow, 
reluctant  recovery  from  one  of  the  worst  advertising  down¬ 
turns  in  decades. 

Announcing  record  1994  profits  for  A.H.  Belo,  president 
and  CEO  Robert  Decherd  said  core  businesses  “achieved 
peak  performance.” 

Michael  Pulitzer,  Pulitzer  Publishing  Co.  chairman  and 
CEO,  declared  1994  an  “excellent”  year,  characterized  by 
strong  revenue  and  moderate  cost  increases  that  yielded 
“outstanding”  cash  flow  and  net  profit. 


Companies  posting  strong  earnings  increases  also  includ¬ 
ed  American  Publishing,  Capital  Cities/ ABC,  Dow  Jones  & 
Co.,  Gannett  Co.,  Harte-Hanks  Communications,  Lee  En¬ 
terprises,  McClatchy  Newspapers,  Media  General,  New 
York  Times  Co.,  Park  Communications  and  Washington 
Post  Co.  Decliners  included  Cowles  Media,  E.W.  Scripps 
and  Times  Mirror. 

Companies  with  TV  holdings  generally  reported  even 
stronger  profits,  thanks  in  part  to  political  advertising. 
Newspaper  companies  continued  to  invest  last  year  in  buy¬ 
ing  and  developing  electronic  services. 

Unfortunately,  because  of  newsprint,  nobody  expects 
earnings  to  increase  as  much  this  year  as  they  did  in  1994. 

Following  is  a  summary  of  fourth-quarter  and  year-end 
earnings: 

American  Publishing 

American  Publishing  Co.,  powered  by  higher  earnings  at 
the  group  headed  by  its  flagship  Chicago  Sun-Times,  report¬ 
ed  fourth-quarter  net  earnings  shot  up  33%  to  $4  million,  as 
per-share  earnings  declined  to  17^  from  200,  and  outstanding 
shares  increased  more  than  30%  to  over  20  million. 

Quarterly  revenue  more  than  doubled  to  $133.6  million, 
from  $50.4  million,  as  operating  income  surged  92.9%  to 
$13.5  million. 

For  the  full  year  1994,  American  reported  net  earnings  of 
$12.9  million,  or  630  a  share,  compared  with  a  loss  of  $1.5 
million,  or  \O0  a  share,  in  1993.  The  March  1994  acquisition 
of  the  Sun-Times  helped  lift  1994  revenues  to  $422.6  million, 
from  $185  million  in  1993.  Operating  income  for  the  year 
more  than  doubled  to  $39.6  million,  from  $18.1  million  a  year 
earlier. 

The  Chicago-based  company,  controlled  by  Conrad 
Black’s  Canada-based  Hollinger  Inc.,  said  the  Sun-Times  and 
other  area  papers  earned  $19.4  million  in  operating  profits 
last  year  on  revenues  of  $217  million,  and  its  more  than  90 
U.S.  community  papers  earned  $21.6  million  on  $186.3  mil¬ 
lion  in  revenues. 

Chicago  profit  margins  increased  to  11%  last  year  from 
6.9%  the  year  before,  as  earnings  prior  to  interest,  taxes,  de¬ 
preciation  and  amortization  jumped  68%. 

The  Chicago  Daily  Southtown  and  a  total-market-cover¬ 
age  advertising  product,  both  acquired  in  December  from 
Pulitzer  Publishing,  were  not  included  in  the  results. 

In  the  fourth  quarter,  the  Chicago  group  earned  $10.1  mil¬ 
lion  on  $78.8  million  in  revenue,  and  the  community  group 
earned  $4.4  million  on  $37.1  million  in  revenue. 
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A.H.  Belo 

A.H.  Belo  Corp.,  corporate  parent  of  the  Dallas  Morning 
News,  reported  fourth-quarter  net  income  rocketed  80.1%  to 
$23.6  million  as  per-share  earnings  soared  to  $1.18,  from  640 
a  year  earlier.  Excluding  special  items,  fourth-quarter  earnings 
were  730  a  share. 

Fourth-quarter  revenues,  including  new  acquisitions, 
surged  25%  to  $181.6  million,  and  operating  income  jumped 
80%  to  $43.7  million. 

The  quarter  lifted  full-year  1994  net  earnings  34.8%  to 
$68.9  million,  or  $3.41  a  share,  compared  with  1993  net  earn¬ 
ings  of  $51.1  million,  or  $2.20  a  share.  Revenues  for  1994 
surged  15%  to  $628.1  million,  as  operating  earnings  leaped 
46%  to  $131  million.  Excluding  unusual  items,  1994  per-share 
earnings  jumped  45%  to  $3.47. 

Belo’s  core  franchises  “achieved  peak  performance”  last 
year,  Decherd  said.  The  company  also  acquired  WWL-TV  in 
New  Orleans  and  invested  in  video  programming. 

Led  by  higher  ad  rates  and  volume  gains  in  auto  and  em¬ 
ployment  advertising,  quarterly  publishing  revenues,  mostly 
from  the  Morning  News,  jumped  15%  to  $102.1  million,  and 
operating  profits  surged  30%  to  $19.7  million,  excluding  a  re¬ 
structuring  charge  last  year. 

Boosted  by  WWL-TV  and  strong  political  advertising, 
quarterly  broadcast  revenues,  from  six  TV  stations,  jumped 
40%  to  $79.5  million,  and  operating  profit  soared  66%  to 
$17.4  million. 

Decherd  expected  a  “challenging”  1995  —  because  of 
higher  newsprint  prices,  less  political  advertising,  and  invest¬ 
ments  in  KIRO-TV  in  Seattle  —  but  said  many  of  the  factors 
contributing  to  1994  gains  “are  in  place  to  generate  contin¬ 
ued  earnings  growth.” 

Capital  Cities/ABC 

Capital  Cities/ ABC  Inc.  reported  fourth-quarter  net  earn¬ 
ings  surged  44.3%  to  $240.6  million,  as  per-share  earnings 
jumped  51%  to  $1.56  a  share,  compared  with  year-earlier  fig¬ 
ures.  The  company  restated  1993  per-share  earnings  to  reflect 
a  10-for-l  stock  split  last  June. 

Even  with  six  fewer  days  in  the  fourth  quarter,  revenues  ad¬ 
vanced  12.4%  to  a  record  $1.97  billion,  and  operating  income 
jumped  45.3%  to  $439.6  million,  compared  with  a  year  earli¬ 
er. 

Quarterly  publishing  revenues  gained  4%,  and  broadcast 
revenue  advanced  14%.  Quarterly  operating  profit  advanced 
17%  in  publishing,  with  newspaper  gains  moderate  and  spe¬ 
cialized  publications  up  significantly. 

For  the  full  year,  net  income  jumped  49.3%  to  $679.8  mil¬ 
lion,  as  per-share  earnings  advanced  to  $4.42,  from  $2.78.  The 
number  of  outstanding  shares  declined  about  10  million  as  a 
result  of  repurchases. 

1994  revenues  advanced  12%  to  $6.38  billion,  and  operat¬ 
ing  income  surged  44%  to  $1.24  billion,  with  publishing  prof¬ 
it  up  23%  and  broadcast  earnings  up  44.8%. 

Central  Newspapers 

Central  Newspapers  Inc.,  owner  of  the  Indianapolis  dailies, 
reported  fourth-quarter  net  earnings  declined  13.3%  to  $9.8 
million,  or  370  a  share,  from  $11.3  million,  or  430  a  share,  a 
year  earlier. 

Quarterly  revenues  advanced  10.9%  to  $142.1  million,  as 
operating  income  plunged  25.2%  to  $17.2  million.  Not  count¬ 
ing  a  charge  for  staff  cuts  last  year,  fourth-quarter  operating 


profit  would  have  increased  1%.  Fourth-quarter  ad  revenues 
advanced  13.1%  to  $110.3  million,  but  the  period  included 
higher  newsprint  prices. 

Despite  the  fourth-quarter  drop.  Central  reported  a  record 
year  last  year.  Net  earnings  jumped  28.6%  to  $41.3  million,  or 
$1.55  a  share.  Excluding  special  charges  in  both  years,  income 
would  have  surged  37.9%.  Annual  revenues  advanced  11.4% 
to  $519.7  million,  and  operating  profit,  including  a  $7.1  mil¬ 
lion  charge  for  staff  cuts,  advanced  15.4%  to  $75.7  million. 

Revenue  grew  11.4%  to  $519.7  million  for  the  year.  Ad  rev¬ 
enue  advanced  14.1%  to  $395.5  million,  as  run-of-paper 
(ROP)  ad  volume  progressed  11.8%,  including  retail  up  6.9%, 
national  up  7%,  and  classified  advancing  17.8%. 

President  and  CEO  Frank  E.  Russell  credited  strong  rev¬ 
enue  growth  at  Phoenix  and  Indianapolis  papers  for  the 
record  revenue  and  profit  last  year.  He  expected  newsprint 
price  increases  to  dampen  earnings  gains  this  year. 

Cowles  Media 

Cowles  Media  Co.,  corporate  parent  of  the  Minneapolis 
Star  Tribune,  reported  quarterly  net  earnings  dipped  11%  to 
$7  million,  or  500  a  share,  from  $7.9  million,  or  570  a  share, 
a  year  earlier. 

The  Minneapolis-based  company  blamed  the  drop  on 
higher  newsprint  costs,  business  development  costs,  and 
higher  amortization. 

Earnings  for  the  three  months  ended  Dec.  31,  the  third 
quarter  of  its  fiscal  year,  declined  despite  a  24%  revenue  in¬ 
crease,  to  $118.5  million.  The  gain  included  9%  more  profit 
from  the  Star  Tribune,  9%  more  from  magazine  and  informa¬ 
tion  services  businesses,  and  $13.4  million  generated  by  busi¬ 
nesses  acquired  in  the  last  year. 

Operating  earnings  for  the  quarter  dipped  8%  to  $D.8  mil¬ 
lion  as  a  result  of  higher  amortization  from  newly  acquired 
businesses  and  the  costs  of  an  incentive  plan. 

The  quarter  left  Cowles  with  nine-month  net  earnings 
down  8%  to  $17.1  million,  or  $1.23  a  share,  and  operating 
earnings  down  11%  to  $32.1  million,  even  as  revenues  rose 
24.7%  to  $334.3  million. 

President  and  CEO  David  C.  Cox  said  all  operations  were 
“reviewing  cost  and  revenue  opportunities,”  in  an  effort  to 
help  offset  higher  newsprint  costs. 

Dow  Jones  &  Co. 

Capped  by  a  robust  fourth  quarter,  Dow  Jones  &  Co.  Inc., 
the  Wall  Street  Journal's  corporate  parent,  broke  the  $2-bil- 
lion  revenue  mark  last  year  for  the  first  time  in  its  history. 

Fourth-quarter  revenue  advanced  10.5%  to  $566.6  million, 
propelling  net  income  23.5%  higher  to  $58.2  million,  or  600 
a  share,  compared  with  $47.1  million,  or  470  a  share,  a  year 
earlier.  Operating  income  edged  up  2.1%  to  $103.7  million. 

For  the  full  year  1994,  the  company  reported  net  income 
surged  20.8%  to  $178.2  million,  or  $1.80  a  share,  from  $147.5 
million,  or  $1.48  a  share,  in  1993,  as  revenue  advanced  8.2% 
to  $2.09  billion,  and  operating  income  gained  13.2%  to 
$358.3  million. 

Business  publications  raised  1994  revenues  4.5%  to  $862 
million,  as  operating  profit  slipped  1.4%  to  $141.6  million  be¬ 
cause  of  higher  spending  in  TV  operations.  Information  ser¬ 
vices  increased  revenues  13.3%  to  $976.8  million,  and  operat¬ 
ing  profit  26.4%  to  $199  million.  The  Ottaway  papers  lifted 
revenues  3.1%  to  $252.2  million,  and  operating  earnings  11.1% 
to  $36.7  million.  (continues) 
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The  Journal’s  ad  linage  grew  4.2%  in  the  fourth  quarter  but 
dipped  1.2%  for  the  full  year.  Barron’s  national  ad  pages  grew 
2.4%  for  the  year.  Ad  linage  at  20  Ottaway  dailies  was  un¬ 
changed  for  the  quarter  and  the  year. 

Newsprint  expenses,  despite  a  16%  upward  spike  in  the 
fourth  quarter,  were  only  marginally  higher  for  the  year. 

The  company  purchased  3.8  million  of  its  own  shares  last 
year  and  is  authorized  to  buy  1.6  million  more. 

Gannett  Co. 

Gannett  Co.  Inc.,  whose  USA  Today  carries  the  flag  for  81 
sister  dailies,  reported  per-share  net  earnings  jumped  22%  in 
the  fourth  quarter  to  a  record  $1.07,  compared  with  88(i  a 
year  earlier,  as  net  income  advanced  16%  to  $149.4  million. 

Growth  in  per-share  earnings  outstripped  aggregate  earn¬ 
ings  because  the  company  purchased  about  8  million  of  its 
own  shares  in  the  third  quarter,  reducing  outstanding  shares 
to  139.3  million,  from  146.8  million  a  year  before. 

Fourth-quarter  revenue  increased  7%  to  $1.05  billion,  as 
newspaper  ad  revenue  gained  9%  and  pro  forma  TV  revenue 
grew  15%.  Quarterly  operating  profit,  after  a  $15-million  con¬ 
tribution  to  a  fund  for  local  charities,  advanced  10%  to 
$252.4  million. 

All  three  media  units  —  newspapers,  TV  stations  and  bill¬ 
boards  —  reported  higher  revenues  and  profits  for  the  quar¬ 
ter. 

Newspapers  benefited  from  strong  growth  in  auto  and  em¬ 
ployment  ad  revenues.  Newspaper  operating  profits  increased 
4%  to  $223.5  million,  on  revenue  7%  higher  to  $863.6  mil¬ 
lion.  Pro  forma  ad  revenue  grew  8%,  including  14%  in  classi¬ 
fied  and  4%  in  local.  USA  Today  ad  revenues  advanced  16% 
in  the  quarter  as  volume  grew  6%. 

In  broadcasting,  profits  shot  43%  higher  to  $41  million  on 
revenues  6%  higher  to  $119.9  million.  The  company  sold  four 
radio  stations  and  a  TV  station  in  1993.  It  acquired  its  10th 
TV  station,  KTHV-TV  in  Little  Rock,  in  December. 

Quarterly  profits  surged  54%  in  outdoor  advertising  to  $6.6 
million  as  revenues  advanced  11%  to  $65.1  million. 

The  quarter  also  includes  an  undisclosed  non  operating 
gain  from  the  November  sale  of  the  Stockton  (Calif.)  Record. 

For  the  full  year,  net  earnings  advanced  17%  to  $465.4  mil¬ 
lion,  and  per-share  earnings  advanced  19%  to  a  record  $3.23 
billion.  Operating  revenue  grew  5%  to  $3.82  billion,  and  op¬ 
erating  profit  surged  14%  to  $812.8  million. 

ROP  ad  linage  last  year  gained  4%,  with  national  and  clas¬ 
sified  up  8%,  each,  and  local  unchanged,  compared  with 
1993.  Ad  revenue  increased  7%  to  $2.14  billion,  with  local  up 
2%,  national  up  11%,  classified  up  13%,  and  preprints  up  4%. 
Circulation  was  unchanged  daily,  and  off  1%  on  Sunday. 

USA  Today’s  1994  ad  revenue  climbed  7%  on  marginally 
higher  volume. 

Harte-Hanks  Communications 

Harte-Hanks  Communications  Inc.’s  fourth-quarter  net  in¬ 
come  multiplied  to  $8.4  million,  or  420  a  share,  from  $3.1  mil¬ 
lion,  or  190  a  share,  a  year  earlier,  the  company  reported. 

Quarterly  revenue  increased  10.7%  to  $143.2  million,  and 
operating  income  advanced  17.6%  to  $21  million. 

There  were  unusual  items  in  both  fourth  quarters.  Also, 
the  company  sold  a  Tucson  shopper  in  February  1994  and  last 
November  agreed  to  sell  its  Boston-area  daily  operations  in  a 
deal  expected  to  close  early  this  year. 

For  the  full  year  1994,  the  San  Antonio-based  company  re¬ 


ported  net  income  of  $23.8  million,  or  $1.20  a  share,  com¬ 
pared  with  a  net  loss  of  $52.9  million,  or  $4.05  a  share,  in 
1993,  which  included  a  goodwill  write-down  and  an  early 
debt  redemption.  Revenues  for  the  year  advanced  10.8%  to 
$513.6  million,  and  operating  profit  grew  to  $64  million,  from 
a  net  loss  of  $3.5  million  in  1993. 

Direct  marketing  operations  raised  1994  revenues  29.4%  to 
$167.8  million,  and  operating  income  51%  to  $19.4  million. 

Newspapers  increased  revenues  for  the  year  7%  to  $140.8 
million  and  operating  income  21.3%  to  $26.4  million,  exclud¬ 
ing  special  items. 

Shoppers  lifted  revenues  1.1%  to  $176.5  million,  and  oper¬ 
ating  income  14.9%  to  $17.7  million. 

TV  revenues  increased  2.9%  to  $28.6  million  as  operating 
income  grew  9.6%  to  $8.9  million. 

“Even  though  newsprint  and  postage  rates  are  increasing, 
the  initiatives  we’ve  taken  in  1994  position  us  for  continued 
growth  in  1995  and  beyond,”  said  Larry  Franklin,  president 
and  CEO. 

Knight-Ridder 

Knight-Ridder  Inc.,  owner  of  the  Miami  Herald  and 
Philadelphia  Inquirer,  reported  fourth-quarter  net  earnings  in¬ 
creased  3.9%  to  $53.2  million,  compared  with  the  quarter  a 
year  earlier. 

Stock  repurchases  helped  raise  per-share  income  at  a  faster 
pace  of  6.5%,  to  990.  Quarterly  revenue  rose  9.4%  to  $713.9 
million,  and  operating  profit  dipped  slightly  to  $95.9  million. 

Buoyed  by  its  biggest  ad  increases  in  five  years,  the  Miami- 
based  company  reported  1994  net  earnings  advanced  15.4% 
to  a  record  $170.9  million,  and  per-share  earnings  rose  17.5% 
to  $3.15.  Revenue  for  the  year  grew  8.1%  to  $2.6  billion,  costs 
increased  7%  to  $2.3  billion,  with  the  help  of  charges  for  staff 
reductions  and  for  environmental  and  legal  matters,  and  op¬ 
erating  income  advanced  16.3%  to  $331.3  million. 

Newspapers  posted  17.4%  higher  operating  profit  of  $350.9 
million  for  the  year,  on  revenue  6.1%  higher  to  $2.1  billion. 
Ad  revenue  grew  6.9%  to  $1.6  billion,  and  revenues  from  al¬ 
ternate  delivery,  event  marketing,  specialized  printing  and  re¬ 
cycling  grew  18%  to  $67  million. 

Classified  revenue  expanded  10.9%  for  the  year,  with  em¬ 
ployment  up  23.4%.  General  ad  revenue  grew  9.3%,  retail 
3.4%.  ROP  ad  linage  finished  the  year  3.1%  ahead  of  1993, 
with  retail  up  marginally,  national  up  ll.l%,and  classified  up 
5.5%.  Preprint  volume  rose  2.7%. 

Expenses  for  newspaper  materials  rose  marginally  for  the 
year,  and  circulation  dipped  slightly  in  all  categories. 

The  business  information  unit  expanded  revenue  17.2%  to 
$514  million,  but  operating  profit  slipped  1.3%  to  $23.1  mil¬ 
lion  as  the  result  of  a  fourth-quarter  separation  charge. 

Gains  accelerated  as  1994  progressed  and  ended  on  a  high 
point  in  the  fourth  quarter.  Chief  financial  officer  Ross  Jones 
said  the  company  was  “optimistic”  about  increased  earnings 
this  year,  despite  newsprint  price  hikes  over  35%.  He  expect¬ 
ed  ad  revenue  to  rise  6%  to  7%,  and  for  publishers  to  target 
new  revenue  streams. 

Lee  Enterprises 

Political  ads  on  TV  lifted  Lee  Enterprises  Inc.  quarterly 
fortunes  to  the  tune  of  26.3%  higher  net  earnings. 

The  Davenport,  Iowa-based  company  reported  net  income 
of  $16.8  million,  or  730  a  share,  compared  with  $13.3  million, 
or  570  a  share,  in  the  quarter  a  year  earlier,  as  revenue  grew 
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10.8%  to  $113.1  million. 

For  the  three  months  ended  Dec.  31,  the  first  quarter  in  its 
fiscal  year,  Lee  said  TV  ad  revenue  surged  28%  to  $29.3  mil¬ 
lion,  more  than  half  of  it  political. 

Newspaper  operating  profits  edged  up  2%  to  $11.1  million, 
as  revenue  grew  9%,  with  local  retailers  accounting  for  about 
one-third  of  the  gain,  classified  one-fifth,  ancillary  operations 
one-fifth,  and  weekly  and  specialty  publications  another  fifth. 

Revenue  from  printing  plate  manufacturing  slipped  6.2%, 
with  flexo  gains  unable  to  offset  lower  letterpress  sales. 

McClatchy  Newspapers 

McClatchy  Newspapers  Inc.  reported  fourth-quarter  earn¬ 
ings  surged  25.4%  to  $14  million,  or  47^  a  share,  from  $11.2 
million,  or  39^  a  share,  a  year  earlier.  Tax  settlements  added 
30  a  share  to  the  earnings. 

Revenues  for  the  quarter  rose  6.4%  to  $126.8  million,  and 
operating  profit  grew  5.8%  to  $22.4  million. 

For  the  full  year,  McClatchy,  whose  Sacramento  Bee  carries 
the  flag  for  11  other  dailies,  reported  net  earnings  rocketed 
46.5%  higher  to  $46.6  million,  or  $1.58  a  share,  from  $31.8 
million,  or  $1.10  a  share,  in  1993.  Tax  settlements  added  440  a 
share  to  1994  earnings.  Revenue  last  year  grew  5%  to  $471.4 
million,  and  operating  income  advanced  10.4%  to  $71.9  mil¬ 
lion.  Expenses  for  the  year  rose  4%. 

Higher  investment  income  and  lower  losses  from  its  stake 
in  Ponderay  Newsprint  aided  McClatchy’s  bottom  line  last 
year.  CEO  Erwin  Potts  also  credited  Central  California’s  im¬ 
proving  economy  with  lifting  ad  revenues  last  year,  but  he  ex¬ 
pected  higher  demand  for  advertising  this  year  to  contribute 
to  higher  newsprint  prices. 

Media  General 

Media  General,  owner  of  the  Richmond  Times-Dispatch 
and  Tampa  Tribune,  said  its  fourth-quarter  earnings  surged 
34%  to  $12.1  million,  or  460  a  share,  from  $9.1  million,  or  340 
a  share,  a  year  earlier. 

Quarterly  revenue  increased  7%  to  $167.1  million,  and  op¬ 
erating  profit  declined  8.4%  to  $19.7  million. 

The  quarter  included  more  than  $3  million  in  earnings 
from  a  minority  stake  in  the  Denver  Post. 

For  the  full  year  1994,  the  Richmond-based  company  re¬ 
ported  net  income  multiplied  to  $117  million,  or  $4.45  a 
share,  from  $25.7  million,  or  980  a  share,  in  1993.  The  boost 
came  from  a  $91. 5-million  gain  posted  after  Media  General 
sold  its  interests  in  Garden  State  Newspapers,  a  company 
controlled  by  William  Dean  Singleton  and  Richard  Scudder. 
Without  the  after-tax  gain  of  $83.3  million,  or  $3.13  a  share, 
earnings  increased  31%  to  $33.7  million. 

Revenues  for  the  year  rose  4.2%  to  $626.2  million,  and  op¬ 
erating  profit  advanced  10%  to  $66.3  million. 

Newspapers  posted  1994  revenues  5.6%  higher,  to  $324.4 
million,  and  operating  income  60.7%  higher,  to  $31.5  million. 

TV  stations  posted  higher  revenues  but  lower  operating 
profit  for  the  year. 

Because  of  the  high  costs  of  raw  materials  and  lower  royal¬ 
ties,  newsprint  manufacturing  produced  marginal  1994  prof¬ 
its,  compared  with  $5.7  million  in  1993,  as  revenue  increased 
2%  to  $102.4  million. 

The  Denver  Post  investment  returned  $4.6  million  in  prof¬ 
its  last  year. 

President  and  CEO  J.  Stewart  Bryan  111  described  1995 
prospects  as  “favorable”  and  expected  higher  newsprint  prices 


to  have  a  “positive”  impact  because  the  company  is  a  net  sup¬ 
plier. 

Multimedia 

Multimedia  Inc.  reported  fourth-quarter  net  earnings  in¬ 
creased  4.6%  to  $22.8  million,  or  590  a  share,  from  $21.8  mil¬ 
lion,  or  560  a  share  a  year  earlier. 

Revenues  for  the  quarter  edged  up  2.8%  to  $172.2  million, 
as  operating  profit  declined  5.4%  to  $51  million. 

For  the  full  year  1994,  net  earnings  dropped  9.9%  to  $90 
million,  or  $2.35  a  share,  from  $99.9  million,  or  $2.60  a  share, 
a  year  earlier,  as  revenues  increased  3%  to  $630.5  million, 
and  operating  profit  notched  up  2.7%  to  $189.4  million.  1994 
included  an  after-tax  gain  of  $16.2  million,  or  420  a  share, 
from  the  sale  of  assets,  and  $4.5  million  in  start-up  costs  for 
the  Talk  Channel.  Excluding  these  special  items,  1994  earn¬ 
ings  from  continuing  operations  rose  9%  to  $78.3  million,  or 
$2.05  a  share. 

The  Greenville,  S.C. -based  company’s  11  dailies  and  49 
nondailies  raised  annual  revenues  6.9%  to  $142.8  million  last 
year.  Broadcasting  and  cable  operations  also  raised  revenues, 
while  entertainment  revenues  declined  8.7%  to  $147.5  mil¬ 
lion. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  fourth-quarter  net  in¬ 
come  of  $40.7  million,  or  4l0  a  share,  compared  with  a  net 
loss  of  $24.1  million,  or  230  a  share,  a  year  earlier.  Not  count¬ 
ing  special  items  in  both  periods,  per-share  earnings  in¬ 
creased  to  430  from  380. 

The  company  said  higher  newsprint  costs  were  partially 
offset  by  improved  earnings  from  newsprint  manufacturing. 

Because  of  divested  operations,  quarterly  revenues  de¬ 
clined  to  $605.4  million,  from  $636  million  a  year  earlier,  and 
operating  profit  jumped  78.4%  to  $61.4  million. 

For  all  of  1994,  net  earnings  soared  to  $213.3  million,  or 
$2.05  a  share,  from  $6.1  million,  or  70  a  share,  in  1993.  Ex¬ 
cluding  special  items,  per-share  earnings  increased  to  $1.06, 
from  9l0.  Revenues  increased  to  $2.36  billion,  from  $2.02 
billion  in  1993,  and  operating  profit  shot  up  66.8%  to  $211.2 
million. 

Revenue  last  year  included  the  Boston  Globe’s  but  only  six 
months’  worth  from  the  women’s  and  U.K.  golf  magazines, 
whose  sale  last  year  was  recorded  as  a  pretax  gain  of  $200.9 
million,  or  990  a  share,  after  taxes. 

Comparing  like  operations,  revenue  increased  6%  last 
year.  The  gain  stemmed  from  higher  revenues  from  the 
Times,  Globe,  regional  papers  and  TV  stations. 

Powered  by  higher  circulation  rates,  increased  ad  volume 
and  prices,  and  the  inclusion  of  the  Globe,  1994  newspaper 
operating  profit  surged  30%  to  $196.1  million,  on  revenues 
27.9%  higher  to  $1.97  billion.  Times  ad  volume  increased 
3.5%  last  year  as  circulation  slipped  slightly.  Globe  ad  linage 
rose  5.3%  as  circulation  held  steady.  Regional  papers  in¬ 
creased  ad  volume  4.3%  on  slightly  lower  circulation. 

Magazine  profit  increased  on  lower  revenue.  In  broadcast¬ 
ing  and  information  services,  operating  profit  surged  28.9% 
to  $25  million,  on  revenues  25.2%  higher  to  $109.3  million. 
After-tax  earnings  ftom  forest  products  increased  to  $3.3  mil¬ 
lion,  from  a  loss  of  $4  9  million  in  1993. 

The  company  spent  $235.2  million  for  about  10  million  of 

(See  Financial  reports  on  page  44) 
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Storming  a 
newsroom  with  a 
search  warrant 

Judge  slaps  a  prosecutor’s  wrists 

by  ordering  payment  of  $1 ,000  to  TV  station 

that  had  a  videotape  confiscated 


by  Sandra  Davidson  Scott 

JACKSON  COUNTY,  MO.,  Prosecut¬ 
ing  Attorney  Claire  McCaskill  got  her 
wrists  slapped  recently  by  a  federal 
judge  for  using  a  search  warrant  to 
seize  a  videotape  from  the  news  office 
of  WDAF-TV  in  Kansas  City,  Mo. 

Although  Judge  Fernando  Gaitan  Jr. 
awarded  the  station  $1,000  in  damages. 


and  disseminate  news”  had  not  been 
impaired. 

The  decision  of  the  United  States 
District  Court  for  the  Western  District 
of  Missouri  resulted  from  an  Aug.  5 
raid  on  the  TV  station.  On  its  6  p.m. 
news  show,  the  station  aired  portions 
of  a  H-minute  videotape  it  had  pur¬ 
chased  for  $150  from  a  tourist  (E&P, 
Sept.  17, 1994,  p.  48). 

The  videotape  showed  a  man  drag¬ 
ging  a  woman  into  a  Kansas  City 
apartment  building  and  then  emerging 
alone  without  her.  The  woman  was  lat¬ 
er  found  dead  in  the  building’s  lobby. 
She  had  been  shot  to  death. 

The  videotape  also  showed  an  ex¬ 
change  of  gunfire  taking  place  between 

Scott  is  a  freelance  uniter. 
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the  man  and  police. 

A  police  investigator  was  told  by 
WDAF’s  assignment  manager  that  the 
police  would  need  a  subpoena  to  get  a 
copy  of  the  videotape.  At  approxi¬ 
mately  10  p.m..  Prosecutor  McCaskill 
and  a  Kansas  City  police  officer 
showed  up  at  the  station  with  a  search 
warrant,  not  a  subpoena.  They  did  not 
interrupt  the  news  broadcast,  but  they 
departed  with  the  station’s  videotape. 


On  Aug.  10,  the  station’s  attorney, 
Sam  Colville,  filed  suit,  claiming 
among  other  things,  violation  of  the 
Privacy  Protection  Act  of  1980. 

Congress  passed  the  Privacy  Protec¬ 
tion  Act  in  the  wake  of  Zurcher  vs. 
Stanford  Daily,  a  United  States 
Supreme  Court  decision  that  upheld 
the  knock-and-enter  search  of  a  news¬ 
room  by  police  who  have  a  search  war¬ 
rant. 

Under  this  act,  the  federal,  state, 
and  local  authorities  must  use  a  sub¬ 
poena  duces  tecum  —  a  subpoena  for 
documents  —  instead  of  a  search  war¬ 
rant  if  they  want  to  seize  a  journalist’s 
“work  product”  or  documentary  mate¬ 
rials. 

“Work  product”  is  defined  as  materi¬ 
als  that  are  prepared  “in  anticipation 


of  communicating  such  materials  to 
the  public.” 

The  judge  ruled  that  the  Texas 
tourist  had  not  anticipated  showing  his 
videotape  to  the  public  when  he  shot 
it,  so  it  could  not  be  considered  “work 
product.”  Instead,  the  judge  ruled  that 
the  videotape  fell  into  the  category  of 
“documentary  materials”  —  that  is  to 
say,  materials  “possessed  ...  in  con¬ 
nection  with  a  purpose  to  disseminate 
to  the  public.” 

Under  the  act,  authorities  are  per¬ 
mitted  to  use  search  warrants  instead 
of  subpoenas  to  seize  either  work  prod¬ 
uct  or  documentary  material  when  cer¬ 
tain  exceptions  apply;  ( 1 )  If  probable 
cause  exists  to  believe  the  reporter  was 
involved  in  the  crime  being  investigat¬ 
ed,  or  (2)  there  is  danger  of  bodily 
harm  or  loss  of  life.  In  addition,  search 
warrants  for  documentary  material  are 
authorized,  if  (3)  there  is  danger  the 
material  will  be  destroyed  or  (4)  the 
authorities  have  already  tried  a  sub¬ 
poena  but  the  journalist  has  failed  to 
respond. 

The  judge  said  the  WDAF’s  video¬ 
tape  was  protected  under  the  Privacy 
Protection  Act  from  seizure  by  a  search 
warrant.  As  he  ruled,  “The  primary 
purpose  of  the  act . .  .  is  to  protect  per¬ 
sons  engaged  in  First  Amendment  ac¬ 
tivities  from  seizure  of  materials.” 

Prosecutor  McCaskill  had  argued 
that  the  act  did  not  apply  because,  un¬ 
der  Missouri  law,  she  could  not  get  a 
subpoena  unless  there  was  a  “pending 
case.”  There  was  no  pending  case,  she 
said,  and  therefore  she  had  to  use  a 
search  warrant. 

The  judge  rejected  that  argument, 
saying  that  Congress  gave  states  a  year 
after  passage  of  the  1980  act  to  change 
their  laws  so  that  the  states  could  com¬ 
ply  with  the  act’s  requirements.  In 
short,  Missouri’s  failure  to  provide  the 
appropriate  legal  machinery  for  the  is¬ 
suance  of  a  subpoena  was  no  excuse  for 
violation  of  federal  law. 

The  prosecutor  also  argued  that  her 
use  of  a  search  warrant  fell  under  ex¬ 
ceptions  to  the  requirement  for  a  sub¬ 
poena.  She  claimed  she  could  use  a 
search  warrant  because  immediate 
seizure  was  necessary  to  avoid  loss  of 
life  or  serious  bodily  harm.  Her  reason¬ 
ing  was  the  fact  that  she  could  not 
charge  the  alleged  murderer  with  a 
crime  and  hold  him  in  custody  unless 


he  also  ruled  that  its  ability  to  “gather 


Although  Judge  Fernando  Gaitan  Jr.  awarded  the 
station  $1,000  in  damages,  he  also  ruled  that  its 
ability  to  “gather  and  disseminate  news”  had  not 
been  impaired. 
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she  had  the  videotape,  and  he  would 
be  a  danger  to  potential  witnesses  or 
the  public  if  he  were  not  held  in  cus¬ 
tody.  Further,  she  claimed  she  could 
use  a  search  warrant  in  cases  of  dan¬ 
ger  where  the  material  would  be  de¬ 
stroyed.  She  argued  that  law  enforce¬ 
ment  authorities  could  “reasonably  be¬ 
lieve”  that  the  station,  which  only 
aired  portions  of  the  videotape,  would 
edit  or  discard  portions  of  the  tape. 

Such  after-the-fact  arguing,  just  for 
exceptions  to  the  act’s  subpoena  re¬ 
quirement,  would  not  work,  the  judge 
ruled. 

He  said,  “The  court  finds  that  to  al¬ 
low  a  defendant  to  claim  an  exception, 
after  a  search  and  seizure  has  occurred, 
allows  a  defendant  to  justify  its  con¬ 
duct  in  hindsight.  The  legislative  his¬ 
tory  of  the  act  envisioned  that  a  defen¬ 
dant  would  state  the  basis  for  excep¬ 
tions  when  applying  for  the  warrant.” 

In  short,  the  judge  gave  the  prosecu¬ 
tor  a  use-it-or-lose-it  lecture  about  ex¬ 
ceptions  —  use  the  argument  for  an 
exception  when  asking  a  judge  to  issue 
a  search  warrant,  or  lose  the  argument. 

The  prosecutor  also  lost  on  her  ar¬ 
gument  that  a  plaintiff  using  the  Priva¬ 
cy  Protection  Act  could  only  collect  fi¬ 
nancial  damages.  Not  so,  said  the 
judge.  A  plaintiff  could  also  get  an  in¬ 
junction  —  a  court  order  for  the  de¬ 
fendant  to  act  or  refrain  from  acting. 
In  this  case,  the  judge  granted  a 
mandatory  injunction,  ordering  the 
defendants  to  return  the  videotape 
they  seized  to  the  station,  “if  they  have 
not  already  done  so.” 

The  judge  denied  the  station’s  re¬ 
quest  to  order  the  prosecutor  not  to 
seize  any  of  the  station’s  material  in  the 
future.  “The  mere  possibility  of  harm  is 
not  enough  to  warrant  an  injunction 
of  future  activity,”  he  wrote. 

The  judge  ruled  that  because  the 
station  had  not  claimed  that  it  suffered 
actual  damages  from  the  seizure  of  the 
tape,  it  was  entitled  to  recover  only  the 
amount  of  liquidated  damages  provid¬ 
ed  under  the  act  —  $1,000. 

ABA  backs  test 
of  televised  trials 

THE  NATION’S  LARGEST  group  of 
lawyers  wants  federal  judges  to  resurrect 
an  experiment  that,  for  three  years,  al¬ 
lowed  television  coverage  of  federal 


courtroom  proceedings  in  some  non¬ 
criminal  cases. 

But  prospects  appear  dim  that  the 
new  American  Bar  Association  (ABA) 
policy  will  have  any  immediate  effect. 

The  ABA  House  of  Delegates  voted 
last  month  to  urge  a  resumption  of  the 
cameras-in-the-courtroom  experiment 
after  hearing  from  Philadelphia  lawyer, 
Robert  Landis,  that  the  pilot  program 
had  been  successful. 

No  one  spoke  against  Landis’  motion 
in  behalf  of  ABA’s  federal  court  im¬ 
provements  committee,  but  the  voice 
vote  among  the  538  delegates  was  not 
unanimous. 

The  U.S.  Judicial  Conference,  the  27- 
judge  group  that  makes  policy  for  the 
federal  courts,  voted  in  September  to 
restore  its  ban  oh  electronic  coverage  in  | 
federal  courtrooms. 

The  conference  took  that  action  de¬ 
spite  a  generally  favorable  evaluation  by 
its  own  committee  of  the  1991-1993  ex¬ 
periment. 

After  several  conference  members 
urged  reconsideration  of  the  decision, 
the  conference’s  Committee  on  Court 
Administration  and  Case  Management 
was  asked  whether  it  wanted  to  revive 
the  issue. 

In  a  Dec.  5  memo  to  the  conference, 
the  committee  said  it  would  make  “no 
further  recommendations  regarding 
cameras  in  the  federal  courts.” 

Judicial  Conference  spokesman 
David  Sellers  said  the  ABA  action  had 
been  expected  but  probably  would  not 
lead  to  any  amendment  to  the  Decem¬ 
ber  memo. 

“I  think  the  [December]  action  does 
not  necessarily  indicate  that  cameras  in 
the  courtroom  has  no  future  in  the  fed¬ 
eral  judiciary,  but  it  has  no  future  at  this 
specific  time,”  Sellers  said.  —  AP 

Judge  bars  changes 
for  Ark.  paper 

A  FEDERAL  JUDGE  has  told  the  new 
owners  of  the  Northwest  Arkansas 
Times  (NAT)  not  to  make  major  changes, 
pending  the  hearing  of  a  competitor’s 
lawsuit. 

U.S.  District  Judge  H.  Franklin  Wa¬ 
ters  said  last  month  the  owners  could 
run  the  Fayetteville  paper’s  “normal  op¬ 
erations”  but  prohibited  them  from  en¬ 
gaging  in  special  ventures  without  the 
court’s  consent. 


Waters  ruled  the  new  owners  could 
make  capital  improvements  “at  your 
own  peril,”  should  they  ultimately  lose 
in  a  trial  set  for  April  3. 

Thomson  Newspapers  sold  the  Times 
to  the  NAT  group  Feb.  6  for  an  undis¬ 
closed  sum.  The  company  that  publish¬ 
es  the  Benton  County  Daily  Record 
sued,  saying  the  sale  would  create  a  mo¬ 
nopoly  in  growing  northwestern 
Arkansas. 

Little  Rock  investor  Jack  Stephens  is 
chairman  of  NAT  as  well  as  Donrey 
Media  Group,  which  owns  the  Morning 
News  of  Northwest  Arkansas  in  Spring- 
dale.  Donrey  merged  its  Rogers  paper 
into  its  Springdale  paper  last  Novem¬ 
ber. 

“There  is  public  interest  in  seeing 
that  not  one  group  owns  all  the  news¬ 
papers  in  northwest  Arkansas,”  the 
judge  said.  “Quality  often  deteriorates. 
I’m  from  the  old  school  that  says  edito¬ 
rial  content  [and]  diverse  views  mean 
something.” 

Scott  T.  Ford,  interim  publisher  of 
the  Times  and  executive  assistant  to 
Stephens,  said  the  Fayetteville  and 
Springdale  papers  would  be  operated 
separately. 

The  suit,  filed  by  Community  Pub¬ 
lishing  Inc.  of  Bentonville,  said 
Stephens  would  control  76%  of  the 
market  if  the  sale  were  allowed  to  stand. 

Waters  also  decided  that  the  paper 
couldn’t  sell  any  assets  outside  its  nor¬ 
mal  course  of  business  and  prohibited  it 
from  changing  its  corporate  structure, 
such  as  taking  part  in  a  merger. 

NAT’s  lawyer,  Jerry  C.  Jones,  claimed 
the  Bentonville  paper  was  disgruntled 
because  it  failed  to  submit  the  winning 
bid,  along  with  Walter  Hussman  Jr., 
who  owns  the  Arkansas  Democrat- 
Gazette,  and  WEHCO,  publisher  of  five 
other  dailies  serving  the  state. 

“They  want  to  buy  this  paper,”  Jones 
told  Waters.  “They  want  to  operate  the 
Northwest  Arkansas  Times.  They  had  a 
chance  to  buy  the  paper  and  they  didn’t 
offer  enough.”  —  AP 


A  FORMER  TELEVANGELIST  has 
lost  his  lawsuit  against  an  ABC  News 
program  that  claimed  he  led  an  extrav¬ 
agant  lifestyle  and  made  false  promises 
to  followers. 


TV  preacher’s 
media  suit  dismissed 
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A  federal  judge  dismissed  the  suit,  al¬ 
leging  criminal  conspiracy,  that  was 
filed  by  Robert  Tilton  and  his  Word  of 
Faith  World  Outreach  Center  Church 
against  ABC  News  and  the  Trinity 
Foundation,  a  religious  watchdog  group. 

The  foundation  provided  informa¬ 
tion  about  Tilton  to  ABC’s  Diane 
Sawyer,  whose  segment  on  Tilton’s 
church  aired  on  “PrimeTime  Live”  in 
November  1991. 

Tilton  contended  the  broadcasts 
forced  him  to  close  his  TV  ministry,  re¬ 
sulted  in  “public  scorn  and  derision”  of 
his  church,  and  led  to  numerous  inves¬ 
tigations  by  local,  state  and  federal  au¬ 
thorities. 

But  Judge  Robert  B.  Maloney  ruled 
neither  ABC  nor  the  Trinity  Founda¬ 
tion  behaved  in  a  criminal  manner. 

Last  April,  a  Dallas  federal  jury  de¬ 
cided  Tilton,  his  church  and  his  former 
wife  should  pay  a  Florida  couple  $1.5 
million  for  fraudulently  obtaining  their 
support  for  his  ministry. 

Five  more  lawsuits,  filed  by  some  for¬ 
mer  followers  of  Tilton,  are  pending. 

A  libel  lawsuit  Tilton  filed  against 
ABC  News  is  scheduled  to  be  tried  in 
June.  —  AP 

Mont,  news  outlets 
sue  legislators 

TWENTY-TWO  NEWS  organizations 
have  sued  four  groups  of  Montana  legis¬ 
lators  to  let  the  public  attend  their  cau¬ 
cuses  before  and  during  legislative  ses¬ 
sions. 

They  contend  the  closed-door  meet¬ 
ings,  conducted  by  Republicans  and 
Democrats  in  both  houses  of  the  legis¬ 
lature,  violate  the  constitutional  right 
to  know  and  Montana’s  open-meetings 
law. 

The  caucuses  historically  have  been 
closed  to  the  public;  requests  by  the 
media  to  attend  the  meetings  have  been 
rejected. 

“These  meetings  play  a  critical  role 
in  the  lawmaking  process,”  the  suit  said. 
“Caucus  positions  are  taken,  and  votes 
are  determined  and  bound.  The  subse¬ 
quent  public  votes  are  predetermined 
and  are  a  mere  public  acting-out  of  is¬ 
sues  already  settled  in  the  respective  de¬ 
fendant  caucuses.” 

Legislative  leaders  on  both  sides  of 
the  aisle  said  they  would  defend  their 
ability  to  have  closed  meetings. 

Among  those  filing  the  suit  were  the 
Associated  Press,  Billings  Gazette,  Hele¬ 
na  Independent  Record  and  Bozeman 


Daily  Chronicle,  as  well  as  the  Montana 
Newspaper  Association  and  Montana 
chapter  of  the  Society  of  Professional 
Journalists.  —  AP 

Lesher  sues  city 
for  information 

LESHER  COMMUNICATIONS,  pub¬ 
lisher  of  the  Contra  Costa  Times  and 
other  Northern  California  newspapers, 
recently  sued  the  city  of  Concord  to  ob¬ 
tain  information  about  contracts  be¬ 


tween  a  municipally  owned  auditorium 
and  the  concert  promotion  firm.  Bill 
Graham  Presents. 

The  Times  said  the  Concord  Pavil¬ 
ion,  a  multimillion-dollar  operation,  is 
withholding  certain  information  about 
the  contracts  in  “clear  violation  of  state 
law.” 

The  city  provided  the  Times  with 
copies  of  some  of  the  facility’s  financial 
records  but  withheld  amendments  to 
two  of  its  contracts  with  Bill  Graham 
Presents  dating  back  to  1985  and  1986, 
the  Times  stated. 


Marion  Wri|ht  Edelmaii 

president  and  founder 
of  the  Children’s  Defense  Fund, 
excerpted  from  Parade. 

"  If  recent  trends 
continucj  by  the  end 
of  the  centgryj  poverty 
will  overtake  one  in 
every  four  children.” 

One  more  example  of  the  kind 
of  editorial  that  unfolds  before  you 
in  the  pages  of  Parade. 
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NewsDeode  in  the  News 


Compiled  by  Ian  E,  Anderson 


Thomas  L.  Rees 


Del  Schwinke 


John  M.  Laufer 


Eleanor  Z.  Rosenbaum 


Thomac  L.  Rees,  43,  display  adver' 
tising  manager  at  the  St.  Louis  Post' 
Dispatch,  has  been  promoted  to  adver¬ 
tising  director. 

He  succeeds  T.  Rex  Sims,  65,  who 
has  retired. 

Del  Schwinke,  58,  classified  ad¬ 
vertising  manager,  was  appointed  ad¬ 
vertising  manager. 

Jehn  M.  Laufer,  44,  divisional 
sales  manager  at  the  Post'Dispatch,  was 
named  classified  advertising  manager. 

■leaner  Z.  Resenbaum,  49,  re¬ 
tail  account  executive,  takes  over  as  di¬ 
visional  sales  manager  of  the  retail  ad¬ 
vertising  department. 

Jeff  Setman,  who  recently  worked  at 
AVCO,  Irvine,  Calif.,  a  national  finan¬ 
cial  services  company,  has  been  named 
analyst  for  new  business  development 
at  the  Press-Enterprise,  Riverside, 
Calif. 

Mike  Quinn,  editorial  systems 
manager,  was  promoted  to  new  media 
manager. 


Orlande  Ramirez,  editor  at  Copley 
News  Service  in  San  Diego,  was  ap¬ 
pointed  to  the  position  of  food  editor 
at  the  Press-Enterprise. 

He  succeeds  Leretta  Scott,  who 
retired. 

Jeffrey  A.  Wilson,  47,  publisher  of 
the  Juneau  (Alaska)  Empire,  has  been 
named  publisher  of  the  Athens  (Ga.) 
Daily  News  and  Athens  Banner-Her¬ 
ald.  All  papers  are  owned  by  Morris 
Communications  Corp.,  Augusta,  Ga. 

Jeff  Burkhead,  publications  editor 
at  the  Kansas  Farm  Bureau,  Manhat¬ 
tan,  Kan.,  has  been  promoted  to  editor 
and  publisher  of  the  Liberal,  Kan., 
Southwest  Daily  Times. 

Elaine  Huet,  director  of  database  de¬ 
velopment  at  the  Ft.  Myers,  Fla., 
News-Press,  has  been  named  director 
of  business  development  at  Gannett 
Suburban  Newspapers,  White  Plains 
County,  N.Y. 


Jehn  Maher,  database  manager  for 
Reiman  Publications,  Milwaukee,  Wis., 
has  been  appointed  database  market¬ 
ing  manager  at  the  Kansas  City  Star. 

Norm  Lewis,  37,  editor  at  the  Butte 
Montana  Standard,  has  been  promoted 
to  publisher. 

He  succeeds  Dan  Killoy,  who  was 
promoted  to  corporate  director  of  com¬ 
mercial  printing  for  Lee  Enterprises. 

Robert  Pert,  a  St.  Petersburg  Times 
investigative  reporter/editor  who  spe¬ 
cializes  in  the  use  of  computers  to  ana¬ 
lyze  public  records,  has  been  named 
special  assignment  editor  at  the  Asso¬ 
ciated  Press. 

Jeff  M.  David,  publisher  of  the  Den¬ 
ham  Springs  (La.)  News  and  David 
Asper  Johnson,  editor  and  publish¬ 
er  of  the  Marina  del  Rey,  Calif.,  Ar¬ 
gonaut,  have  been  elected  regional  di¬ 
rectors  of  the  National  Newspaper  As¬ 
sociation. 

Wendell  Jones,  40,  senior  advertis¬ 
ing  representative  at  the  Clovis  (N.M.) 
News  Journal,  has  been  promoted  to 
advertising  director. 

He  succeeds  Becky  Harmon,  who 
resigned. 

Janet  Hook,  chief  congressional  cor¬ 
respondent  for  Congressional  Quarterly 
magazine,  has  been  named  a  reporter 
in  the  Washington  bureau  of  the  Los 
Angeles  Times. 

Jim  Mann,  the  lead  foreign-policy 
reporter  in  the  Washington  bureau  of 
the  Times,  will  begin  writing  a  column 
on  foreign  policy,  with  an  emphasis  on 
Asian  affairs. 
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Obituaries 


Georg*  Burg,  78,  former  associate 
editor  at  the  Kansas  City  Star,  died 
Feb.  26. 

Viscount  Cumroso,  83,  a  director  of 
the  Telegraph  PLC,  publishers  of  the 
Daily  Telegraph  and  Sundaji  Telegraph 
in  London,  died  Feb.  15. 

He  served  as  the  deputy  chairman  of 
the  Daily  Telegraph  Ltd.  from  1939  to 
1987. 

W.H.  Champion,  84,  editor  and  pub' 
lisher  of  the  Dublin,  Ga.,  Courier  Her- 
aid  for  33  years,  died  of  pneumonia 
Feb.  21. 

John  O.  Emmerich,  65,  president  of 
Emmerich  Enterprises  Inc.,  a  company 
that  owns  13  daily  and  weekly  news¬ 
papers  in  Mississippi  and  Louisiana, 
died  of  a  heart  attack  Feb.  25  in 
Greenwood,  Miss. 

Hoion  Garsido,  94,  former  newspa¬ 
per  reporter  and  editor,  died  Jan.  22  in 
Hightstown,  N.j. 

Henry  Cloy  Goid,  64,  former  politi¬ 
cal  correspondent  and  editorial  writer 
at  the  Kansas  City  Star,  died  Jan.  2  in 
San  Francisco. 

Gwen  Noli,  66,  city  editor  at  the 
Yonkers  (N.Y.)  Herald  Statesman  in  the 
1970s,  died  of  cancer  Feb.  18  in  New 
Rochelle,  N.Y. 

In  1972,  Hall  won  the  Front  Page 
Award  from  the  Newswoman’s  Club  of 
New  York. 

Eleanor  Hamilton,  a  book  reviewer 
at  the  Boston  Globe  in  the  1940s,  died 
Feb.  16. 

Art  Hansen,  85,  former  Boston  Her¬ 
ald  photojournalist,  died  Feb.  11. 

S.  Archl*  Holdrldgo,  96,  former 
farm  news  columnist  at  the  Hartford 
Courant  for  20  years,  died  Feb.  4. 

He  was  a  past  president  of  the  News¬ 
paper  Farm  Editors  of  America. 

Homor  Jonhs,  80,  former  assistant 
managing  editor  at  the  Boston  Herald, 
died  Feb.  23  after  a  long  illness. 

He  also  spent  time  at  the  Quincy 
(Mass.)  Evening  News  and  United 
Press  International. 


Kenton  Kilmer,  85,  former  poetry 
editor  at  the  Washington  Post  and 
book  reviewer  at  the  now-defunct  New 
York  Sun  and  New  York  Herald  Tri¬ 
bune,  died  Feb.  10  in  Vienna,  Va.,  after 
a  long  battle  with  cancer. 

He  is  the  oldest  son  of  the  late  poet 
Joyce  Kilmer. 

Paul  Russell  Lane,  83,  a  newsman 
with  the  Associated  Press  in  Illinois  for 
26  years,  died  Feb.  19. 

William  Brass  Lloyd  Jr.,  86,  a 

peace  advocate  and  expert  on  emerg¬ 
ing  nations,  died  Feb.  11  in  Rochester, 
Vt.  His  family  founded  the  Chicago 
Tribune. 

Mariorl*  Ann  Loucks,  79,  co-own¬ 
er  of  the  family-owned  Falls  City 
(Neb.)  Journal,  died  of  congestive 
heart  failure  Feb.  24. 

John  J.  Louis,  69,  who  helped  found 
Combined  Communications  Corp., 
which  owned  the  Oakland  Tribune  and 
Cincinnati  Enquirer,  and  later  merged 
with  Gannett  Co.  Inc.  where  Louis  was 
a  member  of  the  board  of  directors, 
died  Feb.  15. 

He  also  served  as  U.S.  ambassador 
to  Great  Britain  from  1981  to  1983. 

Donald  W.  MacLoan,  94,  a  former 
editor  at  the  now-defunct  Boston  Tran¬ 
script  and  Boston  Herald-Traveler,  died 
Jan.  24. 

John  T.  Marlior,  46,  communica¬ 
tions  professor  and  former  faculty 
chairman  at  Emerson  College,  Boston, 


died  Feb.  16  of  complications  due  to 
AIDS  contracted  during  treatment  for 
hemophilia. 

Baris  Nolson,  81,  former  music  critic 
and  arts  editor  at  the  Toldeo  Blade, 
died  of  heart  and  kidney  failure  Feb. 
20. 

Charles  "Rod"  Norvll,  78,  former 
Chicago  Sun-Times  circulation  manag¬ 
er  and  founder  of  the  Chicago  News¬ 
paper  Veterans  Association,  died  Feb. 
17  in  Oak  Lawn,  111. 

Robert  Orlstagllo,  70,  vice  presi¬ 
dent  of  sales  and  marketing  for  the 
York  Newspaper  Co.  in  Pennsylvania, 
died  of  a  heart  attack  Feb.  14  in  York. 

Victor  D.  Porrino,  83,  retired  adver¬ 
tising  sales  manager  at  the  New  York 
Daily  News,  died  Feb.  3  in  Waterbury, 
Conn. 

Jimmy  Powers,  92,  former  sports 
columnist  at  the  New  York  Daily 
News,  died  Feb.  11. 

Norman  J.  Puhok,  67,  a  former  re¬ 
porter  at  the  Decatur,  111.,  Herald  & 
Review,  died  Feb.  5  in  Kenosha,  Wis. 

Puhek  also  spent  time  at  the  Chica¬ 
go  Her  aid' Examiner,  Lincoln,  111., 
Courier,  Rhinelander,  Wis.,  Daily 
News  and  Dubuque,  Iowa,  Telegraph 
Herald. 

DoWlH  Harmon  ScoH,  73,  who  was 

an  assistant  city  editor  at  the  Detroit 
Free  Press  and  city  editor  at  the  Char' 
lone  (N.C.)  News,  died  Feb.  22. 


the  most  experienced 
executive  recruiting  Arm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 
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Interactive  Communications 


Apple  executive 

tells  newspapers 
about  new  media 

Newly  named  manager  for  Apple  Computer 
previously  held  post  at  S.F.  Examiner 


by  William  Webb 

IN  HIS  KEYNOTE  address  to  the  Dig¬ 
ital  ’95  conference  in  San  Francisco, 
Chris  Gulker,  newly  appointed  manag¬ 
er  for  Apple  Computer,  urged  news¬ 
papers  to  drop  the  old  models  of  media 
production  in  their  efforts  to  take  con¬ 
tent  online. 

He  also  argued  that,  even  as  online 
services  become  faster  and  more  com¬ 
pelling,  newspapers  will  hold  their  own 
in  the  mix  of  media  choices  available 
to  consumers. 

“The  newspaper  is  there  because  it 
does  some  things  better  than  any  oth¬ 
er  media,”  said  Gulker.  “One  of  the 


highest,  most  developed,  technologies 
on  the  planet  is  the  front  page  of  the 
newspaper.” 

Less  than  two  days  before  he  spoke, 
Gulker  had  held  the  position  of  direc¬ 
tor  of  development  at  the  San  Francis¬ 
co  Examiner,  where  he  had  launched 
the  Electric  Examiner,  the  paper’s 
World  Wide  Web  edition  on  Internet. 

“New  media  is  not  a  new  phenome¬ 
non  in  this  country,”  said  Gulker. 

He  likened  the  development  of  in¬ 
teractive  media  to  that  of  telephony 
and  radio,  in  that,  in  each  case,  inno¬ 
vators  failed  at  first  to  put  the  technol¬ 


ogy  to  its  best  use. 

Gulker  gave,  as  an  example,  Alexan¬ 
der  Graham  Bell,  who  envisioned  the 
telephone  as  a  broadcast  medium  and 
promoted  the  invention  as  a  means  of 
transmitting  symphony  performances. 

Likewise,  he  cited  Marconi’s  narrow 
view  of  radio,  which  held  that  it  would 
be  used  almost  exclusively  to  contact 
ships  in  distress  at  sea. 

Similarly,  current  text-dominated 
models  for  interactive  newspapers  are 
wrong,  said  Gulker.  He  spoofed  the 
idea  of  a  TV  newspaper  that  consists 
of  videotaped  text  and  a  disembodied 
hand  turning  the  page. 

Such  an  approach  amounts  to 


“shovelware,”  Gulker  said,  in  that 
newspaper  content  is  shoveled  into  a 
new  medium. 

“New  media  has  new  potentials;  new 
media  will  occupy  new  niches  in  peo¬ 
ple’s  consciousness  in  the  future,” 
Gulker  said. 

“And  that’s  something  we  have  to 
prepare  ourselves  for,  and  I  think  that’s 
a  very  hard  assignment  .  .  .  when 
you’ve  trained  as  I  have  as  a  lifetime 
journalist,  a  lifetime  still  photographer, 
to  take  all  those  lessons  and  then  say, 
‘Ok,  I’m  putting  these  all  in  suspen¬ 
sion  right  now.  I’m  aware  that  a  new 


medium  is  coming,  and  I’m  going  to 
have  to  adjust  to  it,  rather  than  the 
other  way  round,  if  I  am  to  succeed 
there.’ 

“The  real  paradigm  shift  isn’t  going 
to  be  when  we  move  to  computers;  it’s 
when  our  readers  move  to  computers. 
And  the  real  paradigm  shift  is  going  to 
be  when  .  .  .  our  network  and  theirs 
now  touch,  and  our  screen  and  theirs 
now  touch  .  .  .  .  ” 

Gulker  echoed  the  views  of  others  in 
the  industry  in  describing  the  conse¬ 
quences  of  such  technology  —  that 
software  agents  and  search  routines 
will  individualize  information  as  never 
before;  that  news  makers  will  cater  to 
specialized  tastes  and  niche  markets; 
that,  in  turn,  the  barriers  to  self-pub¬ 
lishing  will  drop  phenomenonally. 

Gulker  is  not  the  first  to  character¬ 
ize  new  media  as  the  greatest  invention 
since  the  printing  press.  But  he  did 
speak  as  an  industry  veteran  who  has 
done  more  than  play  cheerleader  to 
the  technology. 

New  media  plays  off  newspapers’ 
strengths,  according  to  Gulker:  “It  is 
our  core  competence,  both  creating 
content  and  then  editing  it  to  be  the 
most  concise,  the  most  powerful,  thing 
that  makes  our  medium  what  it  is.” 

This  core  competence  translates 
into  new  media,  he  said. 

Nonetheless,  as  competing  news 
sources  gain  access  to  Internet,  one 
might  wonder  how  newspapers  will 
stack  up  to  other  credible  sources. 

Significantly,  the  examples  Gulker 
used  were  not  newspapers. 

For  instance,  amateur  photos  of  the 
Kobe  earthquake’s  aftermath  “saw  one 
of  the  best  examples  of  communication 
and  editing  I’d  ever  seen,”  Gulker  said. 
“And  this  was  done  by  completely  un¬ 
trained  people;  this  was  done  by  stu¬ 
dents  of  the  university.” 

All  of  which  demonstrates  the  pow¬ 
er  of  Internet  as  a  news  source.  Ac¬ 
cording  to  Gulker,  one  paragraph  from 
Kobe  University,  in  “crash  English,” 
reads:  “Streets  are  confused;  tele¬ 
phone,  water,  power  are  out;  e-mail 
still  works;  see  pictures.” 

But,  at  present,  most  people  will  buy 
a  newspaper  or  watch  TV  news  to  see 
these  photos.  What  happens  when 
they  have  as  much  access  to  them  as 
do  journalists? 

“First  of  all,  this  is  a  medium  that  is 


Gulker  is  not  the  first  to  characterize  new  media  as 
the  greatest  invention  since  the  printing  press.  But 
he  did  speak  as  an  industry  veteran  who  has  done 
more  than  play  cheerleader  to  the  technology. 
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many-to-many,”  said  Gulker. 

If  photographers  and  reporters  are 
good  at  what  they  do,  there  will  be  a 
demand  for  them,  he  said,  noting, 
however,  that  there  may  be  less  of  a 
demand  or  a  need  for  news  organiza¬ 
tions  to  confer  their  stamp  of  quality 
on  talented  people. 

More  people  may  be  working  on 
their  own,  he  noted. 

In  Gulker’s  new  job  for  Apple,  he 
holds  the  position  of  manager  of  ISV 
(Independent  Software  Vendor)  rela¬ 
tions,  which  was  created  for  the  com¬ 
pany’s  new  publishing  and  media  mar¬ 
kets  division. 

Digital  ’95  was  sponsored  by  the  Na¬ 
tional  Press  Photographers  Associa¬ 
tion. 

Columbus  Dispatch 
owner  to  provide 
interactive  TV 

THE  DISPATCH  PRINTING  Co.  will 
create  a  subsidiary  that  will  provide 
wireless  interactive  television  services 
in  Columbus,  Ohio,  and  Indianapolis. 


Dispatch  Interactive  Television  will 
transmit  the  services  on  a  TV  fre¬ 
quency,  according  to  an  article  in  the 
Columbus  Dispatch. 

Direct  links  between  viewers  and 
television  station  programmers  will  fa¬ 
cilitate  banking,  home  shopping  and 
college  registration  services,  said 
Michael  J.  Fiorile,  president  and  CEO 
of  Dispatch  Broadcast  Group,  which  in¬ 
cludes  WBNS-TV  in  Columbus  and 
WTHR-TV  in  Indianapolis. 

WBNS-TV  Inc.  and  Videoindiana 
Inc.,  part  of  Dispatch  Broadcast  Group, 
secured  licenses  for  the  technology  in 
August  from  the  FCC.  The  licenses  are 
to  be  controlled  by  Dispatch  Interactive 
Television,  Fiorile  said.  —  AP 

Say  what? 

INFORMATION  &  INTERACTIVE 
Services  Report  points  to  a  source  for 
information  on  online  news  ventures: 
“Check  out  NeWWWs  Link  (URL 
http://http://mixcom.mixcom.com/qqd- 
dqq/i 

"...  It’s  not  everything,  but  it’s 
close.” 


Seattle  Times 
goes  online 

THE  SEATTLE  TIMES,  the  largest 
daily  in  Washington  state,  has  begun 
operating  a  subscription-based  bulletin 
board  system  called  the  Seattle  Times 
Extra. 

The  service,  initially  free,  is  priced  at 
$21  for  13  weeks. 

In  addition  to  daily  newspaper  con¬ 
tent,  the  service  provides  local  and  In¬ 
ternet  e-mail,  discussion  forums,  classi¬ 
fied  advertising  and  back  issue  archives. 
These  include  movie,  restaurant,  wine 
and  travel  reviews. 

The  service  comes  in  text-only  and 
graphical-interface  versions. 

“Our  goal  in  designing  the  BBS  was 
to  make  it  easy  to  use  and  accessible  to 
as  many  people  as  possible,”  said  Peggy 
Rinne,  vice  president  and  general  man¬ 
ager  of  Times  Information  Services 
Inc.,  a  newspaper  subsidiary  developing 
interactive  applications. 

The  online  service  complements  the 
Times'  Infoline  audiotex  service  intro¬ 
duced  in  1987,  as  well  as  Autoline  and 
School  Connection  audiotex  services. 


S' 


Sponsored  by: 


JOINING  THE  INTERACTIVE  WORLD 

— A  Step-by-Step  Approach  to  Offering  Electronic  Services 

How  CAN  YOU  MAKE  MONEY  AND  ENHANCE  YOUR  NEWSPAPER  WITH 
ONLINE,  AUDIOTEX,  AND  FAX  SERVICES?  SPEND  HALF  A  DAY  WITH 
OUR  INTERAaiVE  MEDIA  EXPERTS  TO  LEARN  NYHAT  YOU  SHOULD 
DO  TO  INTRODUCE  PRACTICAL  APPLICATIONS  THAT  WORK  NOW, 

Wednesday,  May  17,  1995  -  1:00  pm -5:00  pm 
Park  Plaza  Hotel  &  Towers,  Boston,  Massachusetts 
(Following  INMA’s  65th  International  Conference) 

Learn  The  Basics.  Hear  About  New  Applications.  See  Live  Demonstrations. 
Find  Out  How  To  Get  Online.  Don’t  Be  Left  Behind  as  Newspapers  Embrace 
New  Technologies  and  Propel  their  Products  BeYond  the  Printed  Page. 


REGISTER  TODAY  AND  PAY  $225;  $250  AFTER  APRIL  15. 

($200  for  INMA’s  65th  International  Conference  Attendees) 

Call  The  Kelsey  Group  at  609-921-7200,  fax  us  at  609-921-2112,  or  e-mail  us  at  tkg@ix.netcom.com 


iTheKelseyGroup 
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California  to 
ease  restrictions 
on  wording  of 

housing  ads 


by  M.L.  Stein 

TO  THE  RELIEF  of  publishers,  Cali¬ 
fornia  state  officials  have  announced 
plans  to  ease  restrictions  on  the  word¬ 
ing  of  newspaper  housing  ads.  Never¬ 
theless,  newspapers  are  striving  for  an 
even  more  sweeping  lessening  of  the 
ad  rules. 

The  move  came  after  two  years  of 
discussions  between  the  California 
Newspaper  Publishers  Association 
(CNPA)  and  the  state  Department  of 


Fair  Employment  and  Housing 
(DFEH). 

Several  publishers  in  California  and 
nationwide  have  been  defendants  in 
expensive  lawsuits  because  of  alleged 
violation  of  the  Civil  Rights  Act  of 
1964,  which  bars  advertisements  that 
may  discriminate  on  the  basis  of  race, 
gender,  age,  familial  status,  religion 
and  other  factors. 

A  group  of  suburban  Los  Angeles 
newspapers  was  forced  to  file  for  bank¬ 
ruptcy  two  years  ago  after  its  attorneys’ 
fees  for  fighting  a  discrimination 
charge  climbed  to  over  $200,000.  More 
recently,  a  small  Riverside  County  dai¬ 
ly  was  fined  $20,000  over  an  ad  with 
such  phrases  as  “adult  development.” 

DFEH  Deputy  Director  Donna 
Campbell  told  CNPA  that  the  depart¬ 
ment  plans  to  implement  recent  policy 


changes  on  the  wording  of  housing  ads 
issued  in  Washington  by  the  federal 
department  of  Housing  and  Urban  De¬ 
velopment  (HUD). 

Under  HUD’s  policy  changes,  dis¬ 
criminatory  ads  based  on  race,  color 
and  national  origin  are  still  banned, 
but  notices  that  are  “facially  neutral 
will  not  create  liability.” 

Thus,  complaints  over  such  phrases 
as  “master  bedroom,”  “rare  find”  or 
“desirable  neighborhood”  will  no 
longer  be  accepted. 


Similarly,  ads  expressing  a  religious 
reference  —  “Roselawn  Catholic 
Home,”  for  example  —  will  be  tolerat¬ 
ed  if  they  include  a  disclaimer  that  the 
home  does  not  discriminate  on  the  ba¬ 
sis  of  race,  color,  religion,  national  ori¬ 
gin,  sex,  handicap  or  financial  status. 

Taboos  against  ads  specifying  famil¬ 
ial  status  also  have  been  relaxed.  The 
ban  on  putting  limits  on  the  number 
or  ages  of  children  or  stating  a  prefer¬ 
ence  for  adults,  couples  or  singles  re¬ 
mains,  but  such  wording  as  “family 
room”  and  “quiet  streets”  is  allowed. 

Also  acceptable  is  an  ad  for  “Female 
roommate  wanted.”  In  this  case,  the 
person  placing  the  ad  would  only  be  li¬ 
able  if  the  advertised  housing  is  actual¬ 
ly  a  separate  dwelling  unit  without 
shared  living  spaces. 

“We  are  delighted  that  the  state  has 


decided  to  adopt  the  federal  regula¬ 
tions  as  its  own,”  said  CNPA  legal 
counsel  Renee  Nash.  “This  will  end  a 
significant  amount  of  uncertainty  that 
California  newspapers  and  their  real 
estate  customers  face.” 

“It’s  a  good  start,”  added  CNPA  gen¬ 
eral  counsel  Thomas  Newton,  “but  I’m 
not  sure  the  state  can  do  all  of  this 
alone.  There  should  be  more  discus¬ 
sion  at  the  federal  level.” 

Newton  said  the  publishers’  main 
goal  is  to  end  their  subjection  to  the 
“liability  without  fault”  factor  con¬ 
tained  in  HUD  regulations. 

“We  take  in  millions  of  ads,  and  we 
can’t  be  responsible  for  the  wording  in 
all  of  them,”  he  explained.  “If  there  is 
actual  intent  by  a  newspaper  to  dis¬ 
criminate,  it  should  be  held  liable  like 
anyone  else.  If  there  is  no  intent,  any 
violation  should  fall  to  the  advertiser. 
That’s  simply  good  public  policy.” 

However,  Newton  expressed  satis¬ 
faction  at  DFEH’s  announcement. 

“It  gives  us  the  ability  to  better  un¬ 
derstand  what  wording  we  can  use 
without  fear  of  a  regulatory  sword 
hanging  over  our  heads,”  he  comment¬ 
ed. 

Campbell  said  DFEH’s  first  step  will 
be  to  adopt  the  HUD  guidelines  as  in¬ 
ternal  policy  to  be  followed  by  state 
personnel  reviewing  complaints.  In  the 
long  term,  she  went  on,  formal  state 
regulations  will  be  adopted,  incorpo¬ 
rating  the  federal  guidelines. 

In  the  face  of  HUD  warnings  about 
illegal  housing  ads,  CNPA  has  taken 
several  steps  to  alert  members  and  Re¬ 
altors,  including  publishing  a  guide  to 
fair  housing  laws  and  conducting  two 
dozen  seminars  around  the  state  on  the 
issue.  It  also  has  sponsored  legislation 
that  would  allow  persons  to  specify 
gender  preference  in  a  roommate  ad. 

New  auto  section 

THE  PHILADELPHIA  DAILY  News 
recently  introduced  a  new  automotive 
section  called  FastLane. 

FastLane  is  an  eight-page  weekly 
broadsheet  section  that  is  carried  inside 
the  tabloid-sized  News.  The  section  will 
cover  news  about  automotive  purchas¬ 
ing,  performance  and  maintenance. 
Color  advertising  positions  on  the  sec- 
I  tion’s  front  and  back  pages  are  available. 


Thus,  complaints  over  such  phrases  as  “master 
bedroom,”  “rare  find”  or  “desirable  neighborhood” 
will  no  longer  be  accepted. 
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Red  Cross  begins 
major  public 
awareness  campaign 


by  Debra  Qersh  Hernandez 

THE  AMERICAN  RED  Cross  has  be¬ 
gun  a  major  public  awareness  cam¬ 
paign  designed  to  transform  the  orga¬ 
nization  and  ensure  that  it  is  stronger 
than  ever,  said  American  Red  Cross 
president  Elizabeth  Dole. 

On  hand  at  a  Washington,  D.C., 
ceremony  launching  the  “Help  Can’t 
Wait”  campaign  were  President  Bill 
Clinton;  celebrities  Ron  Howard, 
David  Hasselhoff,  Lynda  Carter  and 
Leeza  Gibbons;  Chief  Warrant  Officer 
Michael  Durant,  a  U.S.  Army  heli¬ 
copter  pilot  shot  down  and  imprisoned 
in  Somalia,  who  said  a  visit  from  Red 
Cross  representatives  led  to  improved 
conditions  for  him;  and  other  citizens 
who  have  been  the  beneficiary  of  Red 
Cross  disaster  assistance,  CPR  training 
and  blood  donor  programs. 

The  campaign  takes  a  two-pronged 
approach,  explained  American  Red 
Cross  national  ad  director  Nancy 
Crozier. 

The  first  goal  involves  the  unprece¬ 
dented  donation  of  corporate  funds  to 
sponsor  advertising  placement. 

The  approximately  $4  million  in  do¬ 
nations  from  American  Express  Co., 
Anheuser-Busch,  FedEx  and  MCI  has 
allowed  the  Red  Cross  to  purchase 
time  on  1,200  television  stations  and 
6,000  radio  stations,  as  well  as  space 
for  outdoor  ads  and  in  magazines. 
Crozier  said  these  ads  are  expected  to 
reach  90%  of  the  target  audience  with¬ 
in  two  weeks. 

About  1,000  major  daily  and  weekly 
English  and  Spanish-language  news¬ 
papers  are  being  targeted  with  public 
service  ads  (PSAs)  that  include  the 
Red  Cross’  first  mnemonic  800  num¬ 
ber,  1-800-HELP-NOW,  which,  Crozi¬ 
er  noted,  ties  in  with  the  “Help  Can’t 
Wait”  slogan. 

Newspaper  publishers  were  solicited 
for  cooperation  with  a  letter  from 
Dole,  who  asked  that  they  run  the  ads 
especially  during  the  month  of  March 
—  which  was  proclaimed  American 
Red  Cross  Month  by  the  president  — 


and  as  frequently  as  possible  through¬ 
out  the  year. 

Crozier  said  the  PSAs  already  have 
appeared  in  several  major  newspapers, 
which  traditionally  show  a  strong  re¬ 
sponse. 

In  conjunction  with  the  media  cam¬ 
paign,  the  Red  Cross  has  made  mater¬ 
ial  available  to  its  local  chapters  for 
their  own  solicitation  of  sponsorship 
and  placement;  letters  will  be  sent  to 
American  homes,  asking  for  their  help; 
and,  on  March  11,  chapters  across  the 
country  will  conduct  simulated  disaster 
drills. 

“Americans  have  told  us  if  we  ask 
them  to  help,  if  we  ask  them  to  join  us, 
they  will,”  Dole  said,  adding  that  this 
campaign  is  “the  most  ambitious  call 
for  aid  in  decades.” 

President  Clinton  pointed  out  that 
“for  all  the  work  the  Red  Cross  does, 
none  of  it  can  be  done  without  the 
American  people,”  and  he  called  on 
citizens  to  donate  their  time,  their 
money  and  their  blood. 


+ 

Amerioui  Rad  CroM 

This  is  when  people  need  you.  Not  Uuer.  Not  etemually.  Right  now.  Please, 
support  the  American  Red  Cross.  Your  donations  mean  othen  will  get  things 
like  food,  clothing,  and  a  place  to  rest... when  it  matters  most. 
I-800-HELPNOW 

One  of  the  Red  Cross  ads 


Hispanic  ad  book 

THE  MIAMI  HERALD  has  expanded 
its  advertising  guide  for  Florida’s  Latin 
American  tourists  into  Argentina. 

The  publication,  Florida  Market' 
place,  started  over  a  year  ago  in  Brazil, 
Venezuela  and  Colombia.  With  ads 
from  South  Florida  department  stores. 
Realtors  and  others,  it  targets  2.6  mil¬ 
lion  Latin  Americans. 


Reliable,  cost-effective  newspaper  software,  that  lets  you 
focus  on  growing  your  customer  base,  while  NEWZwstre 
manages  your  circulation,  advertising,  and  accounting. 


The  Automated, 

Fully  Integrated 
Business  Management 
System  For 

Newspapers 

Call  800-544-4450 

215-653-0769  or  fax  215-653-0829 

for  more  information  or  a 
demonstration. 

IC  ANON  ASSOOAm,  INC. 

Open  Systems  Software  Development 


NEWZware  Modules: 

•Circulation  ‘Accounts  Payable 

•Advertising  ‘Vehicle  Maintenance 

•General  Ledger  ‘Newsprint  Inventory 

Open  Systems  Technologies: 


•relational  database 
•SQL  flexibility 
•client/server  support 
•choice  of  hardware 


•user  friendly  pick  lists 
•works  with  other  software 
•Powerful  UNIX  Servers 
•PC  LANs  or  terminals 


Ability  To  Interface  To: 

•automated  voice  processing  •CRIS  list  pnx:essing 
•demographic  information  ‘third  party  software 
•graphical  route  mapping 

Copyright  (c)  1995.  by  ICANON  Associates,  Idc. 


The  Choice  For  Open  Systems  Software! 
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On  April  3,  Miles  becomes  Bayer. 

You  know  us  as  Miles,  one  of  America’s  largest  companies.  But 
in  nearly  150  countries,  our  name  is  Bayer.  Bayer  is  one  of  the  biggest 
health  care,  chemical  and  imaging  technology  companies  in  the  world. 
As  such,  we’ve  been  helping  improve  people’s  lives  for  over  a  century. 

You  already  know  Bayer  for  aspirin.  What  you  might  not  know 
is  that  our  worldwide  leadership  extends  to  such  diverse  fields  as 
pharmaceuticals,  diagnostics,  imaging  systems,  crop  protection,  animal 
health,  fibers,  plastics,  rubber  and  coatings.  And  that  results  in  the 
creation  of  over  10,000  products. 

You’ve  known  us  as  Miles.  Now,  as  you  come  to  know  us  as 
Bayer,  we  hope  you’ll  realize  that  we’re  more  than  an  aspirin  company. 

At  Bayer,  we  cure  more  headaches  than  you  think. 


01995  Baye 


Ads  Inches  in 

Selected  National  Categories* 

Jan. 'Dec.  1994  '  Full  Run  ROP,  excluding  preprints 


Category/Group  Jan-Dec  Totals 

Jan 

Feb 

March 

April 

May 

June 

July 

Aug 

Sept 

Oct 

Nov 

Dec 

Airlines 

1,095,225 

91,802 

71,401 

109,198 

107,510 

114,476 

68,761 

58,698 

80,673 

110,902 

126,625 

107,923 

47,256 

Auto  Dealer  Assn’s 

546,343 

34,674 

40,490 

41,029 

41,852 

43,906 

42,282 

55,217 

55,227 

57,368 

40,509 

40,821 

52,968 

Banks 

3,282,556 

239,564 

297,204 

343,331 

338,822 

331,449 

307,083 

218,569 

227,786 

270,554 

325,245 

241,284 

141,665 

Computers  &  Software 

197,409 

4,073 

6,618 

19,840 

14,565 

19,528 

23,259 

5,687 

10,786 

13,681 

16,031 

37,945 

25,396 

Credit  Cards 

95,863 

8,407 

5,273 

5,015 

2,790 

3,000 

3,911 

2,910 

3,561 

9,341 

22,866 

9,344 

19,445 

Factory  Automotive 

2,009,158 

139,669 

145,251 

166,698 

175,046 

172,934 

176,635 

186,873 

152,615 

157,837 

181,999 

186,256 

167,345 

Food  &  Household 

224,644 

11,292 

19,874 

28,921 

21,816 

15,548 

24,581 

12,183 

17,446 

16,238 

16,691 

15,798 

24,256 

Hotels  &  Resorts 

1,117,565 

85,619 

80,064 

84,399 

81,556 

115,258 

118,910 

116,444 

89,972 

78,527 

88,802 

92,591 

85,423 

Insurance 

526,246 

36,272 

26,301 

34,664 

41,713 

43,167 

43,319 

29,261 

31,036 

41,369 

79,712 

76,546 

42,886 

Investments 

390,076 

41,347 

38,0D 

53,228 

38,740 

28,862 

26,342 

22,842 

18,672 

22,702 

29,210 

36,648 

33,470 

Motion  Pictures 

2,248,293 

200,890 

175,364 

168,684 

161,687 

131,125 

170,068 

206,715 

199,194 

168,968 

198,122 

200,191 

267,285 

Travel  &  Tourism 

1,727,158 

158,477 

141,799 

146,820 

151,757 

182,625 

147,534 

131,766 

121,927 

133,196 

175,183 

134,737 

101,337 

Utilities  &  Comm 

2,161,423 

162,723 

182,486 

154,305 

150,949 

191,853 

140,916 

127,699 

128,068 

194,305 

191,750 

283,777 

252,592 

13  Nat’l  Categories 

15,621,959 

1,214,809 

1,230,138 

1,356,132 

1,328,803 

1,393,731 

1,293,601  1,174,864 

1,136,963 

1,274,988 

1,492,745 

1,463,861  1,261,324 

*  Ad  data  provided  by  Competitive  Media  Reporting. 
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Ads  Inches  in 
Selected  Retail  Categories* 

Jan.'Dec.  1994  '  Full  Run  ROP,  excluding  preprints 


Category/Group  Jan-Dee  Totals 

Jan 

Feb 

March 

April 

May 

June 

July 

Aug 

Sept 

Oct 

Nov 

Dec 

Apparel  &  Accessories 

2,119,427 

152,865 

D7,996 

162,327 

D9,986 

151,248 

165,857 

123,616 

166,001 

179,290 

190,740 

269,275 

280,226 

Auto  Supply/Repair 

1,946,957 

142,659 

126,795 

154,813 

154,773 

184,292 

171,505 

173,631 

158,366 

170,673 

188,692 

171,619 

149,D9 

Books  &  Stationery  Stores 

270,318 

14,440 

14,740 

13,784 

16,317 

19,320 

16,970 

15,799 

14,888 

21,492 

26,294 

46,562 

49,712 

Building  Materials 

1,505,338 

77,969 

92,812 

136,867 

169,405 

174,474 

142,349 

115,404 

101,081 

D2,678 

Dl,723 

111,429 

119,147 

Computer  Stores 

1,206,154 

99,892 

82,524 

83671 

121,567 

90,241 

85,558 

93,350 

90,162 

93,218 

97,785 

132,406 

B5,780 

Consumer  Electronics 

7,863,468 

577,450 

543,412 

574,256 

567,6D 

576,933 

572,666 

656,111 

562,089 

675,675 

746,624 

805,224 

1,005,415 

Department  Stores 

13,140,878 

711,608 

890,808  1,078,511 

979,347  1,086,720  1,054,435 

814,737  1,055,091 

1,155,716 

1,108,706 

1,472,191 

1,733,008 

Discount  Stores 

1,739,839 

111,053 

106,048 

140,405 

131,218 

170,404 

151,161 

128,755 

121,339 

116,652 

144,721 

205,623 

212,460 

Drug  Stores 

508,258 

37,613 

35,241 

39,763 

34,910 

47,455 

44,907 

39,809 

42,477 

40,264 

40,330 

44,258 

61,231 

Food  Stores 

4,445,434 

366,693 

331,714 

426,153 

318,033 

377,950 

413,084 

339,972 

358,019 

347,796 

367,399 

405,396 

393,225 

Furniture  &  Accessories 

7,660,074 

640,668 

593,715 

595,204 

600,922 

689,499 

580,160 

676,623 

568,619 

661,993 

714.257 

696,484 

641,930 

Jewelry  Stores 

525,332 

21,856 

33,256 

28,206 

34,696 

45,262 

32,978 

22,275 

25,012 

29,333 

40,154 

78,623 

133,681 

Office  Supply  Stores 

833,156 

70,697 

55,947 

60,584 

56,450 

62,063 

61,409 

65,371 

63,615 

77,482 

78,378 

88,553 

92,607 

Sports  &  Toy  Stores 

2,260,348 

U8,770 

134,239 

177,891 

148,172 

191,245 

204,267 

147,340 

191,873 

151,955 

158,827 

258,636 

357,D3 

14  Retail  Categories 

46,024,981  3,164,233 

3,179,247  3,672,435  3,473,409  3,867,106  3,697,306  3,412,793  3,518,632 

3,854,217  4,034,630  4,786,279  5,364,694 

*  Ad  data  provided  by  Competitive  Media  Reporting. 
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January  1995 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

AKRON, 

OHIO 

Beacon  Joumal-m 

ROP  Local . 

41,803 

5,986 

44,901 

5,870 

Preprint  Local . 

109,824 

83,566 

ROP  National . 

3,618 

12 

2,988 

Preprint  Nationai . 

19,201 

20,487 

Display  Classified . 

109,078 

7,180 

88,911 

4,095 

In-Column  Classified . 

38,536 

29,171 

GRAND  TOTAL... 

322,060 

13,178 

270,024 

9,965 

YEAR  TO  DATE... 

322,060 

13,178 

270,024 

9,965 

ALBANY, 

,  N.Y. 

Times  Union-a/d 

ROP  Local . 

20,468 

19,447 

Preprint  Local . 

16,995 

19,878 

ROP  National . 

3,465 

4,362 

Classified . 

28,517 

24,430 

Total . 

69,445 

68,117 

Times  LInion-S 

ROP  Local . 

11,673 

10,528 

Preprint  Local . 

48,410 

42,915 

ROP  National . 

1.540 

1,981 

Preprint  National . 

21,665 

22,795 

Classified . 

13,146 

12,470 

Total . 

96,434 

90,689 

GRAND  TOTAL... 

165,879 

158,806 

YEAR  TO  DATE... 

165,879 

158,806 

ALBANY, 

0 

G 

HI 

Democrat-Herald-e 

ROP  Local . 

18,286 

17,606 

Classified . 

20,576 

18,037 

GRAND  TOTAL... 

38,862 

35,643 

YEAR  TO  DATE... 

38,862 

35,643 

ATHENS, 

TEXAS 

Daily  Review-e 

ROP  Local . 

9,514 

7,853 

ROP  National . 

26 

Classified . 

7.770 

7,504 

GRAND  TOTAL... 

17,284 

15,383 

YEAR  TO  DATE... 

17,284 

15,383 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

11,991 

3,652 

11,493 

4,856 

Preprint  Local . 

18,110 

2,430 

17,699 

ROP  National . 

648 

1,153 

Classified . 

10,830 

9,119 

93 

Total . 

23,469 

21,762 

24,195 

22,648 

Daily  News-S 

ROP  Local . 

3,991 

947 

6,642 

1,614 

Preprint  Local . 

2,496 

12,589 

1,529 

17,710 

ROP  National . 

208 

55 

Preprint  National . 

16,241 

19,886 

Classified . 

7,879 

10,029 

Total . . 

30,815 

13,536 

38,141 

19,324 

GRAND  TOTAL... 

54,284 

35,298 

62,336 

41,972 

YEAR  TO  DATE... 

54,284 

35,298 

62,336 

41,972 

BENNINGTON,  VT. 

Banner-m 


ROP  Local . 

5,069 

7,201 

Preprint  Local . 

1,472 

1,177 

ROP  National . 

96 

354 

Preprint  National . 

207 

228 

Classified . 

6,808 

5,973 

GRAND  TOTAL... 

13,652 

14,933 

YEAR  TO  DATE... 

13,652 

14,933 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BUFFALO, 

,  N.Y. 

News-a/d 

ROP  Local . 

21,575 

24,080 

Preprint  Local . 

2,629 

3,485 

2,456 

3,670 

ROP  National . 

3,891 

4,809 

Preprint  National . 

299 

Classified . 

27,233 

25,534 

Total . 

55,627 

3,485 

56,879 

3,670 

News-S 

ROP  Local . 

15,271 

14,988 

Preprint  Local . 

4,926 

12,792 

4,714 

8,170 

ROP  National . 

4,674 

3,521 

Preprint  National . 

333 

4,209 

9,304 

Classified . 

12,821 

11,010 

Total . 

38,025 

17,001 

34,233 

17,474 

GRAND  TOTAL... 

93,652 

20,486 

91,112 

21,144 

YEAR  TO  DATE... 

93,652 

20,486 

91,112 

21,144 

CASA  GRANDE, 

ARIZ. 

Dispatch-e 

ROP  Local . 

11,513 

10,330 

ROP  National . 

660 

1,001 

Classified . 

11,416 

11,174 

GRAND  TOTAL... 

23,589 

22,505 

YEAR  TO  DATE... 

23,589 

22,505 

CONWAY, 

ARK. 

Log  Cabin  Democrat-eS 
ROP  Local . 

22,324 

20,087 

Preprint  Local . 

14,407 

11,339 

ROP  National . 

24 

Classified . 

10,532 

8,837 

GRAND  TOTAL... 

47,263 

40,287 

YEAR  TO  DATE... 

47,263 

40,287 

DETROIT, 

MICH 

• 

News/Free  Press-meS 

ROP  Local . 

84,825 

42,667 

90,832 

44,817 

Preprint  Local . 

44,326 

65,051 

43,885 

52,189 

ROP  National . 

14,573 

665 

14,426 

211 

Preprint  National . 

8,446 

1,443 

10,711 

2,316 

Classilied . 

89,398 

82,986 

GRAND  TOTAL... 

241,568 

109,826 

242,840 

99,533 

YEAR  TO  DATE... 

241,568 

109,826 

242,840 

99,533 

DULUTH, 

MINN 

• 

News-Tribune-mS 

ROP  Local . 

25,182 

6,409 

27,514 

3,611 

Preprint  Local . 

28,645 

39,390 

26,903 

37,219 

ROP  National 

758 

782 

Preprint  National . 

18,625 

125 

25,625 

Classified . 

51,501 

48,217 

GRAND  TOTAL... 

124,711 

45,924 

129,041 

40,830 

YEAR  TO  DATE... 

124,711 

45,924 

129,041 

40,830 

DURHAM,  N.C. 

Herald-Sun-mS 

ROP  Local . 

35,873 

33,462 

ROP  National . 

1,244 

647 

Classilied . 

38,056 

33,577 

GRAND  TOTAL... 

75,173 

67,686 

YEAR  TO  DATE... 

75,173 

67,686 

ERIE,  PA. 

Daily  Times-e 

ROP  Local . 

19,009 

20,346 

Preprint  Local . 

14,531 

12,222 

ROP  National . 

575 

473 

Preprint  National . 

1,720 

Classified . 

27,861 

24,630 

Total . 

61,976 

59,391 

Times-News-S 

ROP  Local . 

11,196 

11,340 

Preprint  Local . 

65,191 

58,918 

ROP  National . 

526 

192 

Preprint  National . 

14,904 

18,184 

Classified . 

19,935 

20,027 

Total . 

111,752 

108,661 

GRAND  TOTAL... 

173,728 

168,052 

YEAR  TO  DATE... 

173,728 

168,052 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

FORT  LAUDERDALE, 

,  FLA. 

Sun-Sentinel-mS 

ROP  Local . 

137,029 

203,339 

127,142 

191,996 

Preprint  Local . 

54,850 

36,078 

45,438 

52,754 

ROP  National 

20,149 

7,442 

20,701 

7,320 

Preprint  National . 

21,858 

4,076 

25,826 

1,328 

Classified.,. 

191.680 

69,359 

213,528 

64,233 

GRAND  TOTAL... 

425,566 

320,294 

432,635 

317,631 

YEAR  TO  DATE... 

425,566 

320,294 

432,635 

317,631 

FORT  WAYNE,  IND. 

Journal-Gazette-m 

ROP  Local . 

27,181 

3,430 

27,247 

2,472 

Preprint  Local . 

10,925 

57,632 

16,162 

40,887 

ROP  National . 

Classilied . 

442 

39,267 

1,588 

684 

38,700 

1,350 

Total . 

77,815 

62,650 

82,793 

44,709 

News-Sentinel-e 

ROP  Local . 

27,322 

3,430 

26,158 

2,472 

Preprint  Local . 

10,925 

57,632 

16,162 

40,623 

ROP  National . 

Classified. 

563 

39,064 

1,588 

638 

38,700 

1,350 

Total . 

77,894 

62,650 

81,658 

44,445 

Journal-Gazette-S 

ROP  Local . 

Preprint  Local . 

9,561 

26,789 

36,031 

11,821 

22,504 

31,169 

ROP  National . 

Preprint  National . 

736 

18,230 

294 

634 

20,088 

Classified.. 

Total . 

24,311 

79,627 

36,325 

21,607 

76,654 

31,169 

GRAND  TOTAL... 

235,336 

161,625 

241,105 

120,323 

YEAR  TO  DATE... 

235,336 

161,625 

241,105 

120,323 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local . 

30,939 

28,726 

Preprint  Local . 

76,674 

71,106 

ROP  National . 

358 

267 

Classified. 

39,165 

32,478 

GRAND  TOTAL... 

147,136 

132,577 

YEAR  TD  DATE... 

147,136 

132,577 

GOLDSBORO,  N.C. 

News-Argus-e 


ROP  Local . 

12,992 

12,344 

Preprint  Local . 

26,703 

7,740 

16,125 

2,838 

ROP  National . 

81 

156 

Classified. 

16,058 

12,171 

Total . 

55,834 

7,740 

40,796 

2,838 

News-Argus-S 

ROP  Local . 

8,789 

11,283 

Preprint  Local . 

18,189 

3,225 

18,834 

ROP  National . 

145 

6 

Preprint  National . 

11,997 

2,193 

Classified. 

12,414 

11,929 

Total . 

51,534 

3,225 

44,245 

GRAND  TOTAL... 

107,368 

10,965 

85,041 

2,838 

YEAR  TO  DATE... 

107,368 

10,965 

85,041 

2,838 

GRAND  ISLAND,  NEB. 

Independent-mS 


ROP  Local . 

30,994 

30,084 

Preprint  Local . 

27,091 

7,661 

24,558 

7,848 

ROP  National . 

526 

1,259 

Preprint  National . 

698 

580 

Classified 

16,210 

14,195 

GRAND  TDTAL... 

75,519 

7,661 

70,676 

7,848 

YEAR  TD  DATE... 

75,519 

7,661 

70,676 

7,848 

GREENSBURG,  FA. 

Tribune-Review-m 


ROP  Local . 

17,842 

17,695 

Preprint  Local . 

14,482 

5,835 

7,016 

13,201 

ROP  National . 

527 

792 

Classified 

36,054 

27,726 

Total . 

68,905 

5,835 

53,229 

13,201 

Tribune-Review-S 

ROP  Local . 

24,040 

18,326 

Preprint  Local . 

33,636 

12,212 

12,297 

20,375 

ROP  National . 

406 

223 

Preprint  National . 

20,150 

28,990 

Classilied . 

31,203 

19,187 

Total . 

109,435 

12,212 

79,023 

20,375 

GRAND  TOTAL..,. 

178,340 

18,047 

132,252 

33,576 

YEAR  TO  DATE... 

178,340 

18,047 

132,252 

33,576 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1995  1994 

FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 

OMINWICH,  CONN. 

News-a/dS 

ROP  Local .  24,140  25,327 

ROP  National .  2,494  4,333 

Classified  25,044  24,063 

GRAND  TOTAL...  51,673  53,723 

YEAR  TO  DATE...  51,678  53,723 


HUTCHINSON,  KAN. 


News-mS 


ROP  Local . 

20,649 

19,661 

Preprint  Local 

13,317 

70,772 

11,575 

60,820 

ROP  National . 

411 

348 

Preprint  Nationai . 

25,898 

27,379 

Ciassified 

24,423 

21,676 

GRAND  TOTAL... 

84,698 

70,772 

80,639 

60,820 

YEAR  TO  DATE... 

84,698 

70,772 

80,639 

60,820 

JACKSONVILLE, 

FLA. 

Florida  Times-Union-mS 

ROP  Local . 

58,483 

23,195 

57,294 

24,560 

Preprint  Local . 

87,720 

83,850 

ROP  Nalional . 

7,081 

6,122 

Preprint  National . 

29,154 

29,412 

Classified 

75,851 

78,321 

GRAND  TOTAL... 

258,289 

23,195 

254,999 

24,560 

YEAR  TO  DATE... 

258,289 

23,195 

254,999 

24,560 

LINCOLN,  NEB. 


Journal  Star-meS 


ROP  Local . 

37,362 

39,614 

ROP  National . 

1,635 

626 

Classified 

42,277 

41,233 

GRAND  TOTAL... 

81,274 

81,473 

YEAR  TO  DATE... 

81,274 

81,473 

LOUISVILLE,  KY. 


Courier-Journal-a/d 


ROP  Local . 

27,694 

12,616 

35,410 

15,099 

Preprint  Local . 

25,436 

35,873 

ROP  National . 

1,116 

959 

63 

Classified . 

29,067 

17,135 

20,005 

11,084 

Total . 

57,877 

55,187 

56,374 

62,119 

Courier-Journal-S 

ROP  Local . 

21,047 

291 

21,453 

142 

Preprint  Local . 

65,738 

47,725 

ROP  Nalional . 

361 

656 

Preprint  National . 

18,185 

20,525 

Classified . 

19,324 

14,426 

Total . 

40,732 

84,214 

36,535 

68,392 

GRAND  TOTAL... 

98,609 

139,401 

92,909 

130,511 

YEAR  TO  DATE... 

98,609 

139,401 

92,909 

130,511 

MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

25,687 

31,585 

ROP  National . 

694 

651 

Classilied . 

28,507 

26,898 

Total . 

54,888 

59,134 

N.H.  Sunday  News-S 

ROP  Local . 

14,783 

15,761 

ROP  National . 

438 

114 

Classilied . 

19,901 

19,541 

Total . 

35,122 

35,416 

GRAND  TOTAL... 

90,010 

94,550 

YEAR  TO  DATE... 

90,010 

94,550 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROPLocai .  50,587  11,534  53,837 

Preprint  Local .  38,727  118,545  52,211  103,299 

ROP  National .  605  431 

Preprint  Nalional .  26,460  360  30,600  540 

Classified .  57,605  48,534 


GRAND  TOTAL...  173,984  130,439  185,613  103,839 
YEAR  TO  DATE...  173,984  130,439  185,613  103,839 


♦Indicates  newspapers  reporting  figures  in  lines. 


1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

MUNCIE,  IND. 


Star-m 


ROP  Local . 

14.398 

14,333 

Preprint  Local . 

3,820 

3,578 

ROP  National . 

245 

194 

Classilied . 

9,581 

8,969 

Total . 

28,044 

27,074 

Press-e 

ROP  Local . 

19,767 

19,428 

Preprint  Local . 

5,075 

6,105 

ROP  Nalional . 

245 

194 

Preprint  National . 

46 

44 

Classilied . 

10,993 

10,880 

Total . 

36,126 

36,651 

Star-S 

ROPLocai . 

5,949 

5,315 

Preprint  Local . 

4,582 

4,042 

ROP  Nalional . 

22 

50 

Preprint  National . 

508 

737 

Classified . 

3,730 

3,595 

Total . 

14,791 

13,739 

GRAND  TOTAL... 

78,961 

77,464 

YEAR  TO  DATE... 

78,961 

77,464 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

37,167 

35,243 

Preprint  Local . 

14,265 

16,872 

ROP  Nalional . 

2,084 

1,201 

Preprint  National . 

180 

86 

Classilied . 

47,197 

39.932 

Total . 

100,893 

93,334 

Banner-e 

ROP  Local . 

31,674 

30,919 

Preprint  Local . 

14,265 

16.639 

ROP  National . 

1,920 

870 

Preprint  National . 

180 

86 

Classified . 

37,866 

30,186 

Total . 

85,905 

78,700 

Tennessean-S 

ROP  Local . 

19,134 

19,054 

Preprint  Local . 

32,189 

32,254 

ROP  National . 

1,555 

1,419 

Preprint  National . 

17,947 

20,742 

Classilied . 

25,496 

21,936 

Total . 

96,321 

95,405 

GRAND  TOTAL... 

283,119 

267,439 

YEAR  TO  DATE... 

283,119 

267,439 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

13,205 

13,565 

Preprint  Local . 

27,729 

33,362 

ROP  National . 

2,740 

4,579 

Preprint  National . 

4,789 

1,867 

Classilied . 

11,613 

11,382 

GRAND  TOTAL... 

60,076 

64,755 

YEAR  TO  DATE... 

60,076 

64,755 

NORTHAMPTON,  MASS. 

Dally  Hampshire  Gazette-e 


ROP  Local . 

28,905 

26,087 

Preprint  Local . 

19,995 

17,802 

16,641 

13,287 

ROP  National . 

111 

Classified . 

12,611 

11,347 

GRAND  TOTAL... 

61,622 

17,802 

54,075 

13,287 

YEAR  TO  DATE... 

61,622 

17,802 

54,075 

13,287 

PITTSBURGH,  PA. 

Post-Gazette-m 


ROP  Local . 

23,869 

6,121 

22,204 

4,403 

Preprint  Local . 

6,301 

33,745 

ROP  Nalional . 

5,931 

18 

5,145 

28 

Preprint  National . 

339 

832 

Classilied . 

42,673 

18,066 

35,736 

18,651 

Total . 

79,113 

58,782 

63,085 

23,082 

Post-Gazette-S 

ROPLocai . 

11,584 

1,941 

10,501 

1,647 

Preprint  Local . 

56,463 

27,398 

ROP  Nalional . 

3,833 

104 

3,194 

20 

Preprint  Nalional . 

41,251 

3,979 

Classilied . 

34,468 

8,687 

29,091 

2,512 

Total . 

147,599 

42,109 

42,786 

4,179 

GRAND  TOTAL... 

226,712 

100,891 

105,871 

27,261 

YEAR  TO  DATE... 

226,712 

100,891 

105,871 

27,261 

1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

PORTLAND, 

MAINE 

Press  Herald-m 

ROPLocai . 

26,435 

2,089 

23.818 

1.419 

Preprint  Local . 

7,857 

11,969 

ROP  Nalional . 

1,245 

1,274 

Preprint  Nalional . 

318 

318 

Classified . 

11,446 

12 

11.346 

11 

Total . 

47,301 

2,101 

48,725 

1,430 

Telegram-S 

ROPLocai . 

19,695 

18,609 

Preprint  Local . 

33,236 

26,301 

ROP  Nalional . 

360 

233 

Preprint  National . 

4,714 

7,523 

Classilied . 

22,255 

19.601 

Total . 

80,320 

72,267 

GRAND  TDTAL... 

127,621 

2,101 

120,992 

1,430 

YEAR  TO  DATE... 

127,621 

2,101 

120,992 

1,430 

PROVIDENCE,  R.I. 

Journal  Bulletin-a/d 

ROP  Local . 

23,887 

8,736 

27,827 

7,030 

Preprint  Local . 

6,936 

73,666 

8,075 

78,913 

ROP  Nalional . 

3,124 

72 

3.215 

72 

Preprint  National . 

87 

363 

51 

Classilied . 

29,110 

770 

27,691 

526 

Total . 

63,144 

83,607 

66,859 

86,541 

Joumal-S 

ROP  Local . 

22,091 

928 

26,739 

852 

Preprint  Local . 

ROP  National . 

57,918 

2,278 

70,551 

44,834 

2,835 

86,436 

PreprinI  National . 

18,083 

1,372 

21,580 

157 

Classilied . 

14,170 

206 

12,285 

164 

Total . 

114,540 

73,057 

108,273 

87,609 

GRAND  TOTAL... 

177,684 

156,664 

175,132 

174,150 

YEAR  TO  DATE... 

177,684 

156,664 

175,132 

174,150 

READING,  PA. 

Eagle/Times-e 

ROP  Local . 

24,185 

26,279 

PreprinI  Local . 

8,335 

7,815 

ROP  Nalional . 

257 

643 

Classilied . 

35,344 

30,294 

Total . 

68,121 

65,031 

Eagle-S 

ROP  Local . 

23,474 

21,122 

PreprinI  Local . 

9,730 

31,020 

3,655 

29,842 

ROP  National 

285 

388 

Preprint  National . 

15,840 

18,180 

Classified . 

23,663 

20,697 

Total . 

...  72,992 

31,020 

64,042 

29,842 

GRAND  TOTAL 

...  141,113 

31,020 

129,073 

29,842 

YEAR  TO  DATE 

...  141,113 

31,020 

129,073 

29,842 

RENO,  NEV. 

Gazette-Journal-m 

ROPLocai.... 

71,670 

72,316 

PreprinI  Local . 

113,704 

113,310 

ROP  National . 

808 

1,765 

PreprinI  National . 

15,600 

19,133 

Classified . 

64,493 

63,744 

GRAND  TOTAL. 

..  266,275 

270,268 

YEAR  TO  DATE. 

..  266,275 

270,268 

RICHMOND,  VA. 

Times-Dlspatch-m 

ROP  Local . 

38,404 

7,249 

37,616 

6,018 

PreprinI  Local . 

10,248 

1,948 

16,222 

1,789 

ROP  National . 

3.897 

2,434 

8 

Preprint  National . 

354 

335 

1,247 

Classilied . 

46,034 

42,251 

Total . 

98,937 

9,197 

98,858 

9,062 

Times-Dispatch-S 

ROP  Local . 

17,728 

16,971 

Preprint  Local . 

21,419 

1,328 

21,606 

1,591 

ROP  Nalional . 

911 

693 

Preprint  Nalional . 

13,903 

15,713 

Classified .... 

22,594 

22,375 

Total . 

76,555 

1,328 

77,358 

1,591 

GRAND  TOTAL... 

175,492 

10,525 

176,216 

10,653 

YEAR  TO  DATE... 

175,492 

10,525 

176,216 

10,653 
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FULL 
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RUN 

RIVERSIDE, 

,  CAUF. 

Press-Enterprise-mS 
ROP  Local . 

50,161 

19,471 

50,807 

16,123 

ROP  National . 

8.616 

575 

6,859 

17 

Classified . 

80,181 

120 

64,160 

680 

GRAND  TOTAL... 

138,958 

20,166 

121,826 

16,820 

YEAR  TO  DATE... 

138,958 

20,166 

121,826 

16,820 

SACRAMINTO,  CALIF. 

Bee-mS 


ROP  Local . 

65,137 

18,510 

62,462 

16,587 

Preprint  Local . 

96,111 

38,276 

83,258 

40,590 

ROP  National . 

16,171 

10,912 

Preprint  National . 

28,860 

1,170 

30,680 

1,560 

Classified . 

172,649 

9,158 

177,202 

4,160 

GRAND  TOTAL... 

378,928 

67,114 

364,514 

62,897 

YEAR  TO  DATE... 

378,928 

67,114 

364,514 

62,897 

SAN  BERNARDINO, 

Sun-mS 

CALIF. 

ROP  Local . 

45,804 

47,373 

Preprint  Local . 

39,891 

56,784 

ROP  National . 

9,642 

5,018 

Preprint  National . 

15,501 

8,316 

Classified 

79,642 

60,391 

GRAND  TOTAL... 

190,480 

177,882 

YEAR  TO  DATE... 

190,480 

177,882 

SAN 

DIEGO 

,  CALIF. 

Union  TrIbune-mS 

ROP  Local . 

127,730 

18,115 

114,662 

16,866 

ROP  National . 

22,813 

1,222 

19,611 

1,187 

Classified . 

117,947 

13,072 

113,189 

20,764 

GRAND  TOTAL... 

268,490 

32,409 

247,462 

38,817 

YEAR  TO  DATE... 

268,490 

32,409 

247,462 

38,817 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Local . 

35,393 

8,676 

38,631 

7,612 

Preprint  Local . 

31,064 

44,070 

ROP  National . 

18,487 

404 

13,342 

1,037 

Preprint  National . 

1,552 

Classified . ,... 

31,413 

31,728 

Total . 

117,909 

9,080 

127,771 

8,649 

Examiner.* 

ROP  Local . 

34,336 

8,069 

36,807 

7,385 

Preprint  Local . 

31,064 

44,070 

ROP  National . 

18,015 

341 

13,181 

1,037 

Preprint  National . 

1,552 

Classified . 

31,395 

31,127 

Total . 

116,362 

8,410 

125,185 

8,422 

Examiner/Chronicle-S 

ROP  Local . 

20,165 

1,593 

12,352 

1,751 

Preprint  Local . 

45,362 

35,486 

ROP  National . 

7,245 

6,721 

434 

Preprint  National . 

22,360 

26,000 

Classilied . 

17,808 

18,686 

Total . 

112,940 

1,593 

99,245 

2,185 

GRAND  TOTAL... 

347,211 

19,083 

352,201 

19,256 

YEAR  TO  DATE... 

347,211 

19,083 

352,201 

19,256 

SITKA,  ALASKA 

Daily  Sentinel.* 

ROP  Local . 

3,510 

3,139 

ROP  National . 

64 

150 

Classilied . 

1,038 

917 

GRAND  TOTAL... 

4,612 

4,206 

YEAR  TO  DATE... 

4,612 

4,206 

SPOKANE, 

WASH. 

Spokesman-Revlew.m 

ROP  Local . 

.  28,633 

32,056 

Preprint  Local . 

5,549 

5,311 

ROP  National . 

2,452 

2,002 

Preprint  National. 

141 

Classineo . 

.  41,548 

41,178 

Total . 

.  78,323 

80,547 

1995 

FULL  PART 

RUN  RUN 

1994 

FULL  PART 
RUN  RUN 

Spokesman-Review-S 

ROP  Local . 

11,947 

9,311 

Preprint  Local . 

4,758 

5,028 

ROP  National . 

3,100 

4,234 

Preprint  National . 

1,603 

2,923 

Clarified . 

21,022 

21,300 

Total . 

42,430 

42,796 

GRAND  TOTAL... 

120,753 

123,343 

YEAR  TO  DATE... 

120,753 

123,343 

STAMFORD,  CONN. 

Advocate-a/d-S 

ROP  Local . 

24,763 

30,490 

ROP  National . 

2,508 

4,350 

Classified . 

24,905 

22,551 

GRAND  TOTAL... 

52,176 

57,391 

YEAR  TO  DATE... 

52,176 

57,391 

SYRACUSE,  N.Y. 

Post-Standard-m 


ROP  Local . 

16,661 

11,951 

16,805 

8,590 

Preprint  Local . 

27,709 

19,654 

ROP  National . 

708 

2,108 

Classified . 

18,231 

15,407 

Total . 

63,309 

11,951 

53,974 

8,590 

Herald -Journal.* 

ROP  Local . 

16,998 

6,967 

17,586 

5,054 

Preprint  Local . 

23,645 

20,282 

ROP  National . 

1,053 

2,360 

Classified . 

16,482 

12,928 

Total . 

58,178 

6,967 

53,156 

5,054 

Herald  American-S 

ROP  Local . 

18,727 

289 

17,090 

396 

Preprint  Local . 

189,552 

115,383 

ROP  National 

907 

826 

Preprint  National . 

19,063 

21,001 

Classified . 

14,698 

13,76a 

Total . 

242,947 

289 

168,064 

396 

GRAND  TOTAL... 

364,434 

19,207 

275,194 

14,040 

YEAR  TO  DATE... 

364,434 

19,207 

275,194 

14,040 

TACOMA, 

WASH. 

News  Tribune-m 

ROP  Local . 

50,959 

1,622 

49,320 

1,993 

Preprint  Local . 

47,631 

11,720 

56,079 

6,976 

ROP  National . 

4,896 

5,259 

Preprint  National . 

24,376 

26,193 

Classified . 

43,135 

42,509 

GRAND  TOTAL... 

170,997 

13,342 

179,360 

8,969 

YEAR  TO  DATE... 

170,997 

13,342 

179,360 

8,969 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local.  .. 

22,812 

5,034 

26,639 

3,647 

Preprint  Local . 

14,868 

15,120 

ROP  National 

1,316 

34 

1,487 

55 

Classified . 

15,426 

799 

13,447 

844 

Total . 

54,422 

5,867 

56,693 

4,546 

Blade-S 

ROP  Local . 

16,156 

16,220 

Preprint  Local . 

48,699 

42.777 

ROP  National . 

888 

1,142 

Preprint  National . 

27,972 

31,248 

Classified . 

13,216 

13,107 

Total . 

106,931 

104,494 

GRAND  TOTAL... 

161,353 

5,867 

161,187 

4,546 

YEAR  TO  DATE... 

161,353 

5,867 

161,187 

4,546 

WASHINGTON, 

ML. 

Observer-Reporter-m 

ROP  Local . 

15,868 

15,076 

Preprint  Local 

11,088 

6,469 

ROP  National . 

482 

684 

Preprint  National . 

252 

Classified.... 

26,830 

21,926 

Total . 

54,268 

46,407 

Observer-Reporter-S 

ROP  Local . 

5,237 

4,789 

Preprint  Local . 

12,600 

12,600 

ROP  National . 

237 

Preprint  National . 

9,072 

8,190 

Classltied... 

8,888 

9,022 

Total . 

36,034 

34,601 

GRAND  TOTAL... 

90,302 

81,008 

YEAR  TO  DATE... 

90,302 

81,008 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

WINSTON-SALEM, 

N.C. 

Journal-m 

ROP  Local . 

39,027 

3,840 

39,289 

6,624 

Preprint  Local . 

3,940 

21,771 

6,176 

19,939 

ROP  National . 

2,974 

1,803 

Preprint  National . 

568 

264 

84 

Classified.. 

49,795 

51,568 

Total . 

96,304 

25,875 

98.836 

26,647 

Journal-S 

ROP  Local . 

13,946 

1,772 

13,302 

2,086 

Preprint  Local . 

11,039 

21,339 

6,977 

21,612 

ROP  National . 

626 

496 

Preprint  National . 

17,997 

19,340 

Classified . 

22,921 

19,661 

Total . 

66,529 

23,111 

59,776 

23,698 

GRAND  TOTAL... 

162,833 

48,986 

158,612 

50,345 

YEAR  TO  DATE... 

162,833 

48,986 

158,612 

50,345 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

23,927 

23,798 

ROP  National . 

1,264 

857 

Classilied . 

52,722 

46,247 

GRAND  TOTAL... 

77,913 

70,902 

YEAR  TO  DATE... 

77,913 

70,902 

NY  Times  upgrades 
business  section 

THE  NEW  YORK  Times  introduced  a 
redesigned  and  expanded  business  sec¬ 
tion  March  14. 

The  daily  and  Sunday  business  sec¬ 
tion  emphasized  more  aggressive  enter¬ 
prise  stories  and  easier-to-read  presen¬ 
tation.  With  a  larger  staff  covering  spe¬ 
cialized  areas,  the  section  highlights  one 
story  every  day. 

Monday  will  focus  on  information 
technology  and  media.  Tuesday  through 
Saturday  tend  toward  international 
news.  The  Sunday  section,  called  Mon¬ 
ey  &.  Business,  emphasizes  mutual  funds 
and  features  pages  called  Earning  It, 
Spending  and  Investing  It. 

The  changes  “recognize  that  even  as 
we  raise  the  price  of  what  we  sell  due  to 
higher  newsprint  costs,  we  must  also 
improve  the  value  of  what  we  are  pro¬ 
viding  to  our  customers,”  said  publisher 
Arthur  Sulzberger  Jr. 

Masters  program 

SYRACUSE  UNIVERSITY’S  S.I. 
Newhouse  School  of  Public  Communi¬ 
cations  now  is  offering  a  master  of  sci¬ 
ence  degree  in  communications  man¬ 
agement. 

The  program  is  part  of  the  universi¬ 
ty’s  Independent  Study  Degree  Pro¬ 
gram,  whose  format  —  enables  partici¬ 
pants  to  study  while  they  continue  to 
work  anywhere  in  the  world. 


I 


♦  Indicates  newspapers  reporting  figures  in  lines. 

34 


EditorfifPublisher  •  March  18,  1995 


Agreement 
To  Buy 

Journal  Register  Co.  agrees  to  buy  Connecticut  and 
Rhode  Island  newspapers  from  Capital  Cities/ABC 


by  Qeorge  Qarneau 

JOURNAL  REGISTER  CO.  has 
agreed  to  buy  the  Milford  (Conn.)  Cit¬ 
izen  and  44  nondailies  in  Connecticut 
and  Rhode  Island  from  Capital 
Cities/ ABC  Inc. 

The  previously  reported  deal  (E&P, 
Feb.  18,  pp.  13,  27)  is  expected  to  close 
within  60  days. 

Terms  were  not  disclosed.  But  Jour¬ 
nal  Register  president  and  CEO  Bob 
Jelenic  said  papers  were  being  filed 
with  the  Federal  Trade  Commission 
and  Department  of  Justice,  to  comply 
with  antitrust  law  governing  acquisi¬ 
tions  over  $15  million. 

Journal  Register,  based  in  Trenton, 
N.J.,  owns  three  Connecticut  dailies, 
including  its  flagship  Neu>  Haven  Reg' 
ister  and  two  papers  in  Rhode  Island. 
Several  of  the  properties  it  is  buying 
are  in  areas  where  its  dailies  circulate. 

Jelenic,  who  was  in  the  process  of 
introducing  himself  to  employees  at 
the  papers  being  acquired,  said  he  had 
made  “no  concrete  decisions”  about 
what  to  do  with  them. 

“We  will  take  our  time  and  evaluate 
possible  efficiencies,”  he  said.  “We’ll 
have  a  better  idea  in  about  a  month.” 

The  deal,  privately  held  Journal  Reg¬ 
ister’s  fourth  acquisition  in  18  months, 
includes  the  Citizen's  6,700  daily  circu¬ 
lation,  7,800  Sunday,  and  nearly 
400,000  nondaily  circulation  among  24 
paid  weeklies,  six  free  weeklies,  10 
shoppers  and  four  real  estate  publica¬ 
tions. 

The  agreement  also  includes  Imprint 
Printing,  a  commercial  printer  in 
North  Haven,  Conn. 

Groups  being  acquired  are  Shore 
Line  Newspapers,  nine  weeklies  and 
four  shoppers  serving  the  central  Con¬ 
necticut  coast;  the  Citizen  and  seven 
sister  weeklies;  Imprint  Newspapers,  10 
weeklies  and  three  shoppers  based  in 
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Journal  Register  Co.  president  and 
CEO  Bob  Jelenic,  who  was  in  the 
process  of  introducing  himself  to 
employees  at  the  papers  being  acquired, 
said  he  had  made  "no  concrete 
decisions"  about  what  to  do  with  them. 

West  Hartford,  Conn.;  Foothills  Trad¬ 
er,  three  shoppers  based  in  Col¬ 
linsville,  Conn.;  Hartford,  Conn.- 
based  Gamer  Publishing’s  four  real  es¬ 
tate  publications;  and  Wilson 
Newspapers,  four  weeklies  based  in 
Wakefield,  R.I. 

In  divesting  its  New  England  news¬ 
paper  holdings.  Cap  Cities/ABC  is  also 
trying  to  sell  the  paid  weeklies  of 
Mariner  Newspapers  on  Cape  Cod 
and  the  shoppers  of  Cape  Cod  Pen- 
nysavers  in  the  suburbs  south  of 
Boston. 

They  are  expected  to  be  sold  to  the 
newspaper  unit  of  Fidelity  Capital,  ac¬ 
cording  to  a  report  in  the  New  Eng¬ 
land  Press  Association  newspaper. 

Cap  Cities/ABC  newspaper  boss 


Phil  Meek  refused  to  confirm  the  re¬ 
port,  except  to  say  Fidelity  was  among 
the  interested  parties,  and  he  expected 
an  announcement  shortly. 

The  divestitures  do  not  mark  a  re¬ 
treat  from  newspapers,  he  said.  The 
papers  being  sold  are  simply  too  small 
to  make  sense  for  the  broadcasting  and 
publishing  giant. 

“We  are  interested  in  expanding  in 
the  daily  newspaper  business,”  he  said. 

Jelenic  said  Journal  Register  capped 
a  strong  1994,  in  which  its  4,000  em¬ 
ployees  at  15  dailies,  two  weekly 
groups,  two  commercial  printers  and  a 
software  company  generated  over  $100 
million  in  cash  flow,  defined  as  the 
sum  of  operating  income,  depreciation 
and  amortization. 

NY  Times  Co. 
buys  Virginia 
TV  station 

THE  NEW  YORK  Times  Co.  has 
agreed  to  purchase  CBS  affiliate 
WTKR-TV  in  the  Norfolk-Virginia 
Beach  market  of  Virginia  for  undis¬ 
closed  terms  from  Narragansett  Televi¬ 
sion  Inc. 

“This  is  an  important  step  toward 
strengthening  our  position  in  electronic 
media,”  said  Arthur  Ochs  Sulzberger, 
Times  Co.  chairman  and  CEO. 

WTKR,  licensed  for  the  nation’s  39th 
largest  designated  market  area,  with 
625,000  TV  households,  would  become 
the  Times  Co.’s  biggest  broadcast  mar¬ 
ket. 

Its  existing  five  TV  stations  are  head¬ 
quartered  in  Memphis. 

Separately,  the  Times  Co.  said  its 
KFSM-TV  in  Fort  Smith,  Ark.,  has  be¬ 
come  the  nation’s  first  TV  station  to 
launch  two  local  cable  news  channels 
with  separate  advertising  zones. 
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Community-'clone 
lawsuits  continue 

In  ongoing  litigation,  Rockwell 
contends  Tensor  relied  on  DEV,  Web 
Machinery  benefited  from  Pathfinder 


by  Jim  Rosenberg 
and  Mark  Fitzgerald 

ROCKWELL  GRAPHIC  SYSTEMS, 
which  won  lawsuits  against  manufac¬ 
turers  of  presses  it  said  were  based  on 
design  information  to  which  they  were 
not  entitled,  remains  locked  in  litiga¬ 
tion  over  ghosts  of  the  two  earlier  suits. 

By  the  time  Rockwell’s  action  put 
DEV  Industries  out  of  business.  Tensor 
Inc.  was  selling  what  appeared  to  be 
the  same  DEV  presses  that  were  judged 
the  fruits  of  misappropriated  Rockwell 
trade  secrets.  Rockwell  Graphic  Sys¬ 


tems  and  Tensor  are  headquartered  in 
suburban  Chicago,  as  was  DEV. 

And,  after  another  Rockwell  suit 
forced  Pathfinder  Graphic  Associates 
Inc.  to  stop  manufacturing  the  Publica- 
tor  press,  which  Rockwell’s  lawyer, 
Michael  Warnecke,  called  a  Goss  Com¬ 
munity  “look-alike,”  Canada’s  Web  Ma¬ 
chinery  Sales  Corp.  began  making  and 
selling  presses  that  Rockwell  contends 
are  based  on  proprietary  information 
contained  in  drawings  originally  mis¬ 
appropriated  or  copied  by  Pathfinder. 

Rockwell  said  it  learned  of  the  draw¬ 
ings  obtained  by  Pathfinder  in  the 
course  of  its  original  suit  against  DEV. 
According  to  Rockwell,  both  cases  also 
involved  former  Rockwell  employees. 
In  the  two  recent  cases.  Tensor  con¬ 
tended  that  it  has  no  actionable  rela¬ 


tionship  with  DEV,  and  Web  Machin¬ 
ery  maintains  it  has  no  relationship 
whatsoever  with  Pathfinder. 

Same  presses,  different  people? 

Sitting  in  Chicago,  U.S.  District 
Court  Judge  Ann  Claire  Williams,  who 
presided  over  the  years-long  Rockwell- 
DEV  litigation,  has  denied  a  Rockwell 
motion  for  an  injunction  against  Tensor 
as  a  successor  company  to  DEV.  Believ¬ 
ing  the  judge  failed  to  consider  all  per¬ 
tinent  matters,  “we  filed  a  motion  for 
reconsideration,  and  reminded  her  that 
there  was  an  injunction  against  [DEV 


president  Toshio]  Yamagata,”  said  War¬ 
necke,  from  the  Chicago  law  firm 
Keck,  Mahin  &  Cate. 

Yamagata  was  not  a  party  to  the  in¬ 
junctions,  according  to  Williams,  who 
had  to  decide  whether  Yamagata  and 
Tensor  were  nevertheless  bound  by  the 
injunctions  against  DEV. 

According  to  a  December  memo 
from  Judge  Williams,  which  drew  from  a 
Tensor  court  document,  “Yamagata  is 
not  a  Tensor  employee,  but  an  indepen¬ 
dent  contractor  hired  ‘primarily  to  assist 
[Tensor  founder  Martin]  Hozjan  in 
making  international  contacts  and  in 
hiring  lower-level  employees.’  Yamagata 
was  never  involved  in  the  manufactur¬ 
ing  or  design  of  Tensor’s  machines  .  .  . 
and  ...  is  not  currently  involved  in 
Tensor  nor  has  he  been  for  months.” 


Hozjan  owns  MAH  Machine  and 
MAH  Industries,  Chicago-based  firms 
that  performed  DEV’s  parts  machining 
and  equipment  assembly.  Tensor  bought 
DEV’s  drawings,  inventory,  supplies, 
customer  lists  and  records  at  auction, 
and  assumed  DEV’s  warranties  on  its 
latest  sales  and  its  obligations  to  com¬ 
plete  certain  foreign  installations.  It  did 
not  buy  “tainted  drawings”  or  other  as¬ 
sets  at  issue  in  the  litigation. 

It  also  hired  DEV  staffers,  but  Tensor 
sales  vice  president  Rick  Boate,  himself 
a  former  DEV  employee,  told  E&P  al¬ 
most  a  year  ago  that  “none  of  the  prior 
DEV  owners  has  any  affiliation”  with 
Tensor. 

Rockwell  maintained  that  Yamagata 
“was  instrumental  in  the  formation  of 
Tensor”  and  was  at  least  involved  in  its 
business  plan.  Among  those  Yamagata 
is  said  to  have  recruited  was  a  DEV  en¬ 
gineer  who  testified  to  having  reverse 
engineered  Rockwell  presses  in  a  few 
months,  while  the  court  found  it  would 
have  taken  several  years. 

Rockwell  argued  that  the  actions  pro¬ 
hibited  by  the  injunction  against  DEV 
were  being  carried  out  indirectly 
through  Tensor  and  Yamagata.  In  deny¬ 
ing  Rockwell’s  motion,  however, 
Williams  noted  that  the  issue  was  not 
whether  Tensor  “is  doing,  through  the 
back  door,”  that  which  the  court  pro¬ 
hibited  DEV  from  doing,  “but  whether 
DEV  is  doing  the  prohibited  acts 
through  Tensor.” 

The  judge  also  said  the  fact  that  Ten¬ 
sor  bought  no  DEV  assets  related  to  the 
earlier  litigation  “militates  strongly 
against  finding  that  Tensor  is  a  succes¬ 
sor  in  interest  to  DEV.” 

She  further  noted  that  Rockwell  had 
no  evidence  to  support  its  assertion  that 
Tensor  “must  have”  acquired  the  en¬ 
joined  property  because  it  otherwise 
could  not  produce  identical  presses. 

Furthermore,  the  judge  said  that  by 
the  time  Tensor  bought  the  assets, 
“DEV  had  forfeited  control  to  the  as¬ 
signee  and  the  trustee.”  The  fact  that 
Tensor’s  purchase  was  made  “from  a 
presumably  independent  third  party,” 
said  Williams,  “negates  the  possibility 
that  DEV  recreated  itself  in  Tensor.” 

Judge  Williams  also  found  it  “difficult 
to  see  how  Tensor  could  be  the  vehicle 
through  which  DEV  continues  to  reap 
the  benefits  of  its  misappropriation, 
when  Tensor  is  not  owned,  managed  or 


Because  DEV  no  longer  exists  and  because 
Yamagata  was  not  personally  enjoined,  Williams 
rejected  the  notion  that  Yamagata  and  Tensor  are 
aiding  and  abetting  DEV. 
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Who’s  Houle? 

WHEN  IT  BEGAN  manufacturing 
units  in  1989,  Web  Machinery  Sales 
Corp.  says  it  was  Canada’s  only 
web-offset  press  maker.  The  compa¬ 
ny  now  boasts  domestic  installa¬ 
tions  coast-to-coast  and  a  small 
plant  operating  at  capacity  to  fill 
orders,  some  of  which  since  1993 
have  come  from  outside  Canada. 

A  printer  and  press  builder  for  30 
years,  Gerard  Houle  operates  the 
business  with  his  brother  on  the 
family  farm  where  they  grew  up, 
near  Tilbury  in  a  French-Canadian 
area  in  Southwestern  Ontario. 
Trained  at  Toronto’s  Ryerson  Poly- 
technical  Institute,  Houle  originally 
printed  small  village  newspapers  in 
two  shifts  and  repaired  others’ 
presses. 

According  to  lawyer  Arthur 
Barat,  who  represents  Houle  in  a 
lawsuit  brought  by  Rockwell  Graph¬ 
ic  Systems,  Houle  can  thank  the 
Teamsters  for  his  press  manufactur¬ 
ing  business.  When  the  union  be¬ 
gan  organizing  his  employees, 
Houle  reportedly  threatened  to 
close  the  shop.  When  they  gained 
certification,  he  did,  putting  his 
equipment  in  good  shape  and  ad¬ 
vertising  for  a  buyer. 

The  ad  drew  a  response  that 
would  have  moved  three  times  the 
amount  of  the  equipment  Houle 
owned,  according  to  Barat,  who 
said  Houle  then  sold  what  he  had 
and,  with  his  brother,  “went  on  a 
buying  and  refurbishing  campaign,” 
doing  the  work  themselves,  mostly 
on  equipment  from  Rockwell 
Graphic  Systems. 

Houle  reportedly  also  developed 
enhancements  for  existing  presses, 
including  running  adjustments  not 
originally  available  on  some  older 
equipment. 

Web  Machinery  has  no  sales 
staff.  Until  recently,  the  Houles 
have  made,  sold  and  installed  press¬ 
es  themselves.  Now,  however,  Inter¬ 
continental  Web  handles  Ventura 
sales  in  the  U.S.  and  most  other 
countries,  according  to  its  presi¬ 
dent,  John  Velilla.  Before  his 
Kansas  City-based  firm  began  rep¬ 
resenting  Houle,  Velilla  provided 
him  with  marketing  assistance 
through  his  earlier  firm,  Global 
Graphics. 

—  Jim  Rosenberg 


operated  by  any  former  DEV  owners  or 
officers.  Even  if  Yamagata  plays  the  sig¬ 
nificant  role  outlined  by  plaintiff,”  she 
continued,  “there  is  no  dispute  that  he 
has  no  ownership  interest  in  the  com¬ 
pany.” 

That  his  own  two  firms  do  business 
with  Tensor,  she  wrote,  “does  little  to 
demonstrate  that  DEV  has  managed  to 
avoid  the  impact  of  the  injunction 
through  Tensor.” 

Because  DEV  no  longer  exists  and 
because  Yamagata  was  not  personally 
enjoined,  Williams  rejected  the  notion 
that  Yamagata  and  Tensor  are  aiding 
and  abetting  DEV. 

Nevertheless,  examination  of  the 
same  facts  that,  in  light  of  the  law,  led 
Williams  to  find  that  “Tensor  is  not  a 
successor  in  interest  to  DEV,”  also 
brought  her  to  a  stinging  conclusion. 
“The  facts,”  she  wrote,  “make  a  com¬ 
pelling  case  that  Yamagata  wanted  to 
circumvent  the  injunction  and  that 
Tensor  has  taken  over  DEV’s  business. 
However,  plaintiff  has  failed  to  show 
that  Yamagata  succeeded  with  his  plan.” 

In  late  January,  Tensor  filed  its  brief 
in  opposition  to  reconsideration,  and 
last  month  Rockwell  filed  a  reply  and 
Tensor  responded  to  that  reply. 

In  a  Feb.  10  motion,  Rockwell  asked 
to  be  allowed  to  “present  evidence 
showing  the  privity  between  Yamagata 
and  Tensor.”  It  stated  that  Yamagata 
“should  not  be  allowed  to  sidestep”  in¬ 
junctions  arising  from  the  DEV  I  and  II 
cases,  by  which  it  says  he  is  bound,  by 
arguing  that  his  actions  were  undertak¬ 
en  “in  a  personal...  rather  than  a  corpo¬ 
rate  capacity.” 

It  added  that  Yamagata  “used  every 
device  possible  to  thwart  this  court  and 
to  prevent  Rockwell  from  securing  the 
relief  to  which  it  is  entitled.  To  permit 
Yamagata  and  Tensor  —  a  company 
that  was  conceived,  born  and  nurtured 
by  Yamagata  for  the  purpose  of  contin¬ 
uing  the  selling  of  printing  presses  con¬ 
taining  Rockwell’s  trade  secrets  —  to 
continue  in  business  is  uncon¬ 
scionable.” 

While  awaiting  a  decision  on  recon¬ 
sideration,  Rockwell  filed  an  appeal 
with  the  U.S.  Court  of  Appeals  for  the 
7th  Circuit,  where  it  has  been  stayed 
pending  action  by  Judge  Williams.  If 
Williams  does  not  reconsider  the  mat¬ 
ter,  said  Warnecke,  Rockwell  will  ask 
the  7th  Circuit  to  expedite  its  appeal. 

The  case  in  Canada 

Warnecke  said  the  pending  suit 
against  Web  Machinery  remains  in  the 


preparation  stage. 

“We’re  trying  to  get  some  inspection 
of  drawings  and  other  materials,”  he 
said,  noting  that  “they  don’t  have  dis¬ 
covery  in  the  same  sense  that  we  have 
in  the  U.S.” 

At  the  same  law  firm,  Richard  Speer 
represents  Rockwell  in  its  case  against 
Web  Machinery  (the  lead  lawyer  trying 
the  case  is  Canadian). 

“We’re  trying  to  get  in  final  form  and 
approval  a  protective  order,  as  it  were, 
so  we  can  exchange  documents  and  get 
a  better  feel  for  what’s  going  on,”  Speer 
said.  “It’s  been  a  slow  process.” 

Agreement  on  terms  for  pretrial  ex¬ 
aminations  was  expected  earlier  this 
year,  but  each  side  blamed  the  other  for 
the  delay. 

Warnecke  mentioned  difficulties  in 
negotiations  with  Web  Machinery’s 
lawyer,  and  pointed  to  “procrastination” 
and  “delay”  of  the  sort  he  said  Rockwell 
experienced  in  its  actions  against  DEV. 

Web  Machinery’s  lawyer,  Arthur  M. 
Barat  of  Barat  Farlam  and  Millson, 
Windsor,  Ontario,  said  he  drew  up  a  re¬ 
quest  for  a  confidentiality  order  last 
summer,  when  Rockwell’s  Canadian 
lawyer  accepted  it  in  principle  and 
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wished  only  to  discuss  its  language. 

In  the  meantime,  Rockwell  changed 
Canadian  law  firms,  believing  the  first 
was  not  moving  matters  fast  enough, 
according  to  Speer.  Barat  said  the  new 
firm  prepared  an  order  to  which  he 
agreed  last  month.  But  since  Rockwell 
added  three  more  defendants  to  its 
complaint,  he  said,  either  the  new  par¬ 
ties  also  must  sign  on  to  the  motion  or 
the  judge  must  impose  it. 

Speer  said  all  parties  are  expected  to 
sign  on  to  the  proposed  protective  order 
this  month. 

Citing  “substantial  damages”  to 
Rockwell’s  business  in  Canada,  the 
complaint,  filed  in  Toronto’s  General 
Division  of  the  Ontario  Court  of  Justice 
in  August  1993,  alleges  that  Gerard 
Houle  and  his  companies,  Web  Ma¬ 
chinery  Sales  Inc.  and  Houle  Printing 
Ltd.,  all  of  Tilbury,  Ontario,  relied  on 


reverse  engineer  certain  parts  —  ec¬ 
centrics  mostly,  in  one  case,  and  some 
other  odds  and  ends,  and  gearing  with 
the  Detroit  firm.” 

DR  Press  Equipment,  he  said,  is  un¬ 
derstood  to  have  been  no  more  than  a 
supplier  of  cylinders,  rollers  and  other 
parts. 

Rockwell  is  asking  for  damages  of  $5 
million  (Canadian)  “for  knowingly  par¬ 
ticipating  and  assisting  in  a  fraudulent 
design  and  for  being  party  to  the  torts 
of  conversion,  breach  of  confidence, 
misappropriation  of  trade  secrets,  in¬ 
fringement  of  copyright,  and  breach  of 
trust  committed  by”  DR  Press,  Atlas 
Gear  and  Thames.  It  also  seeks  punitive 
damages  of  $1  million,  as  well  as  inter¬ 
est  and  the  costs  of  bringing  the  action. 

In  addition  to  an  accounting  of  all 
profits  resulting  from  the  alleged  mis¬ 
deeds,  Rockwell  sought  injunctions  to 


The  case  may  not  reach  a  judge  for  several 
months,  according  to  Warnecke.  “We’re  hoping  to 
push  things  along,  so  we  have  some  type  of 
resolution  by  the  end  of  the  year,”  he  said. 


misappropriated  proprietary  Rockwell 
information  to  manufacture  the  Ventu¬ 
ra  press  unit,  which  Rockwell  termed 
“virtually  identical  to  the  Community 
unit  in  design  and  function.” 

Rockwell  said  the  defendants  knew 
or  should  have  known  that  documents 
used  to  make  “critical”  Ventura  parts 
were  “misappropriated  from  Rockwell, 
directly  or  indirectly,  or  are  copies  made 
from  Rockwell  or  Pathfinder  drawings 
in  breach  of  copyright.” 

Houle  denies  use  of  misappropriated 
Rockwell  trade  secrets  and  maintains 
his  Ventura  design  is  a  product  of  re¬ 
verse  engineering  and  his  own  specifi¬ 
cations  and  ongoing  improvements.  He 
asked  the  court  to  dismiss  the  suit. 

The  three  new  defendants  named 
last  year  are  Atlas  Gear  Co.,  in  subur¬ 
ban  Detroit  (about  30  miles  west  of 
Tilbury),  Thames  Machine  and  Tool 
Ltd.,  Chatham,  Ontario  (almost  20 
miles  northeast  of  Tilbury),  and  DR 
Press  Equipment  Inc.,  Cicero,  Ill. 

Speer  said  Atlas  and  Thames  are  be¬ 
lieved  to  have  been  “sources  of  parts 
which  [Houle]  had  used  to  reverse  engi¬ 
neer.  He  had  used  these  companies  to 


prevent  copying  of  any  plans  or  draw¬ 
ings  used  to  make  the  Ventura;  require 
defendants  to  hand  over  to  Rockwell 
those  plans  or  drawings  and  the  names 
and  addresses  of  anyone  known  or  be¬ 
lieved  to  possess  such  drawings;  forbid 
defendants  from  disclosing  confidential 
information  contained  in  the  docu¬ 
ments;  restrain  DR  Press,  Atlas  Gear 
and  Thames  from  supplying  Houle 
with  “critical”  Ventura  components. 

Speer  said  Rockwell’s  position  does 
not  rely  solely  on  its  allegation  that 
documents  were  passed  directly  from 
Pathfinder  to  Web  Machinery.  He  also 
cited  “similarities”  between  Web  Ma¬ 
chinery  and  Pathfinder  equipment  and 
a  “possible  connection”  between  a 
Pathfinder  supplier  and  Web  Machin¬ 
ery. 

(Rockwell’s  two  suits  involving 
Pathfinder  were  concluded  by  1990, 
Warnecke  recalled.  In  the  first,  he  said, 
a  Pathfinder  principal  agreed  to  in¬ 
junctive  relief  for  Rockwell.  The  sec¬ 
ond  suit  was  brought  against  another 
Pathfinder  principal  who  went  into  the 
press  manufacturing  business. 
Pathfinder’s  four  principals  were  ex¬ 


employees  of  the  Goss  Co.,  said  War¬ 
necke.  Now  a  part  of  Rockwell  Graph¬ 
ic  Systems,  Goss  introduced  the  popu¬ 
lar  Community  press  32  years  ago. 
Warnecke  said  that  while  Pathfinder 
went  out  of  business,  its  bankruptcy 
was  not  wholly  attributable  to  the  liti¬ 
gation.) 

Houle  maintains  that  the  Ventura 
press  is  the  product  of  his  own  work, 
that  he  never  obtained  or  saw  Rock¬ 
well  drawings  and  that  he  knows  no 
person  or  business  in  possession  of 
them.  Thames  generated  drawings 
from  parts  supplied  by  Houle,  and  At¬ 
las  made  parts  for  Houle,  based  on  its 
own  drawings  and  Houle’s  further  spec¬ 
ifications,  Barat  said. 

Atlas  president  Robert  Bouren  told 
E&P  that  only  after  having  done  work 
for  Houle  for  several  years  did  he  see 
Rockwell  drawings  —  when  he  “had 
done  work  directly  for  Rockwell 
Graphic  Systems  out  of  Cedar  Rapids, 
Iowa.” 

But  Bouren  stressed  that  his  work 
for  Rockwell  was  “totally  different  in 
nature  than  the  work  I  did  for  Mr. 
Houle”  and  had  no  relation  to  the 
printing  unit  Houle  was  making. 

Bouren  said  he  believed  he  had 
shipped  Rockwell’s  order  before  he 
gave  a  deposition  in  this  case,  about  a 
year  ago.  Though  not  a  defendant  at 
that  time,  he  said  he  learned  then  that 
his  name  might  be  added  to  the  suit. 
Of  his  deposition,  Bouren  said;  “All  it 
did  was  speed  up  the  process  for  nam¬ 
ing  me  in  the  suit.” 

“Still  very  confused  about  what 
[Rockwell]  is  trying  to  prove,”  Bouren 
said  Rockwell  does  not  believe  he  is 
able  to  reverse  engineer  gears  —  some¬ 
thing  he  said  he  first  did  as  a  teenager 
working  at  his  father’s  company  and 
demonstrated  last  year  for  Rockwell. 

Bouren  recounted  that  Rockwell 
“flew  in  a  team  of  experts”  from  Chica¬ 
go  and  a  lawyer  from  Toronto  to  watch 
him  reverse  engineer  a  gear  they 
brought.  Though  he  now  has  some 
computer-assisted  design  equipment, 
Bouren  said  he  customarily  physically 
measures  an  object,  then  makes 
“crude,  hand-drawn  sketches”  from 
which  his  employees  can  make  gears 
that  work. 

Speer  said  Rockwell  personnel  visit¬ 
ed  Atlas  to  learn  the  nature  of  its  busi¬ 
ness  and  its  capabilities.  He  said  that 
the  company’s  demonstration  that  it 
can  make  a  “similar”  gear  is  a  “long 
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way  from  saying  they  could  produce  a 
carbon  copy.” 

Though  it  is  technically  possible  to 
duplicate  almost  any  gear,  said  Speer, 
Atlas  was  unable  to  “faithfully  repro¬ 
duce”  the  one  Rockwell  provided.  He 
said,  moreover,  that  a  nonstandard 
Rockwell  gear  cannot  be  reproduced 
from  another  such  gear. 

He  conceded  that  a  shop  may  “come 
close,”  but  added,  “that  assumes  they 
have  a  new  gear”  to  work  from,  be¬ 
cause  a  used  gear’s  dimensions  will  be 
different  owing  to  its  wear. 

According  to  Bouren,  representa¬ 
tives  from  Rockwell’s  suburban-Chica- 
go  corporate  offices  were  unaware  of 
his  work  for  their  company’s  Cedar 
Rapids  press  assembly  plant  until  their 
lawyers  deposed  him,  and  he  “had  nev¬ 
er  even  heard  of  Pathfinder  until  they 
asked  me  ...  at  the  deposition.” 

Pathfinder,  said  Barat,  exhibited  at 
trade  shows  attended  by  Houle,  who 
placed  telephone  orders  from 
Pathfinder’s  brochure.  But  the  pur¬ 
chase,  he  said,  “involved  the  acquisi¬ 
tion  of  parts  and  not  plans.” 

Barat  said  Rockwell  was  wrong  to  try 
to  enjoin  Houle’s  business,  based  on 
suits  it  won  against  other  press  makers, 
who  he  termed  “real,  serious  wrongdo¬ 
ers.”  He  said  he  told  Rockwell  it  was 
“right  to  sue  the  guys  in  the  States,  the 
jury  was  right  to  give  you  an  award,  but 
we  have  nothing  to  do  with  it.” 

Calling  one  Rockwell  engineer’s  affi¬ 
davit  that  indicated  copying  “almost  a 
joke,”  Barat  said  that,  upon  examina¬ 
tion,  the  man  denied  seeing  a  Ventura 
unit,  or  a  picture,  plan  or  description 
of  one,  and  even  denied  knowing  any¬ 
one  who  had  seen  one  of  Houle’s  ma¬ 
chines. 

After  each  side  had  examined  all 
those  who  signed  affidavits,  Rockwell 
declined  to  seek  an  injunction,  accord¬ 
ing  to  Barat.  Instead,  he  continued, 
Rockwell  brought  another  motion. 

Not  believing  Houle’s  sworn  inven¬ 
tory  of  the  contents  of  his  plant,  in¬ 
cluding  computer-automated  machin¬ 
ing  equipment,  Rockwell  “asked  the 
court  to  appoint  an  auditing  firm  to  go 
into  the  plant  to  photocopy”  every 
business  document,  said  Barat. 

“We  said  no.  The  court  upheld  us. 
They  can’t  do  that,”  said  Barat.  “It 
would  be  bizarre;  it  would  be  just  like 
strip-searching  somebody  because  you 
think  maybe  they’ve  got  something.” 

At  that  point,  he  continued,  Rock¬ 
well  hired  a  different  Canadian  law 
firm,  which  required  another  three 


months  to  familiarize  itself  with  the 
case.  The  new  firm  and  Barat  then 
agreed  on  a  confidentiality  order. 

History  of  parts 

Once  the  order  is  in  effect,  said 
Barat,  “we’re  going  to  give  them  an  aw¬ 
ful  lot  of  documents.” 

He  said  Houle  is  going  through  all  his 
companies’  files  to  compile  “a  book  on 
the  history  and  origin  of  every  single 
part,”  with  documents  showing  bills  for 
off-the-shelf  items  and  any  drawings, 
purchase  orders  or  other  papers  related 
to  components  specified  by  Houle. 

The  effort  had  accounted  for  about 
700  items  by  early  March,  according  to 
Barat. 

While  Rockwell  said  “the  Communi¬ 
ty  unit  consists  of  approximately  1,000 
separate  parts,”  Houle  counted  more 
than  5,000.  (Barat  said  defending  the 
Rockwell  suit  has  generated  more  paper 
than  any  other  case  his  firm  has  taken.) 

Barat  said  that,  when  completed,  he 
will  ship  the  book  to  an  engineering 
firm  to  find  out  if  a  Ventura  unit  can  be 
built  solely  from  the  information  in  the 
book.  He  predicted  that  any  parts  miss¬ 
ing  from  the  book  will  prove  to  be  bear¬ 
ings  or  other  common,  readily  available 
items. 

Noting  that  patents  on  the  original 
Community  press  expired  years  ago, 
Barat  said  the  issue  does  not  involve 
patents  but  whether,  and  how,  the  Ven¬ 
tura  was  copied  from  the  Community. 
Web  Machinery’s  statement  of  defense 
lists  26  structural  and  functional  differ¬ 
ences  between  its  own  and  Rockwell’s 
machines. 

Furthermore,  the  defense  says  that 
Rockwell  “has  been  fully  aware  since 
1989  of  the  Ventura  unit”  without  com¬ 
plaining  or  notifying  the  defendants, 
and  therefore  is  not  entitled  to  injunc¬ 
tive  relief. 

Canada  permits  reverse  engineering 
of  a  product  from  the  product  itself,  said 
Barat.  He  said  Houle’s  equipment  is 
more  advanced  than  that  represented 
by  stolen  Rockwell  plans  that  date  from 
1979. 

“In  our  case,”  Barat  said,  “the  issue’s 
going  to  be,  did  these  stolen  1979  plans 
somehow  flow  through  to  us?” 

In  its  complaint,  Rockwell  said  that, 
in  early  1989,  after  buying  all  Pathfind¬ 
er  drawings  assigned  to  a  trustee  for  the 
benefit  of  creditors,  it  found  that  not  all 
drawings  had  been  transferred,  and  it 
won  an  order  for  all  drawings  and 
copies  to  be  given  to  Rockwell. 

But  Barat  said  that  an  undetermined 


number  of  drawings,  including  full  sets 
of  plans,  are  outside  Rockwell’s  reach. 

“There’s  some  evidence  that  at  one 
point  Rockwell  sent  out  about  15,000 
sets  of  the  plans  in  the  mails,”  he  said, 
“when  the  decision  was  made  to  stop 
producing  spare  parts  in-house.”  He  said 
that  Rockwell  sought  three  bids  for 
every  part  and  shipped  sets  of  plans  to 
all  bidders.  But  when  a  bidder  was  cho¬ 
sen,  he  added,  Rockwell  “didn’t  get 
back  the  plans  from  the  other  two.” 

Defense  returns  fire 
Beyond  a  response  to  the  complaints, 
Houle  concluded  his  defense  on  anoth¬ 
er  level,  arguing  that  Rockwell  seeks  to 
“extend  by  unfounded  allegations  .  .  . 
the  monopolies  which  it  previously  en¬ 
joyed  pursuant  to  long-expired  patents, 
and  thereby  to  unduly  restrict  trade  in 
the  field  of  manufacture  and  sale  of  web 
offset  printing  presses  in  Canada.” 

Barat  said  he  believes  Rockwell  now 
sees  a  Canadian  competitor  succeeding 
because  of  his  business  practices  and 
pricing.  Though  Ventura  and  Commu¬ 
nity  units  carry  the  same  price,  he  said, 

(See  Latvsuits  on  page  43) 
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Comics  centennial 
events  are  coming 

They  include  1 00th  anniversary  exhibits ,  the  unveiling 
of  stamps,  convention  sessions  and  a  cartoon  festival 


SEVERAL  EVENTS  MARKING  the 
centennial  of  comics  are  scheduled  for 
the  next  few  months,  according  to  a 
schedule  released  by  the  Newspaper 
Features  Council  (NFC). 

The  first  newspaper  comic  — 
“Hogan’s  Alley,”  starring  the  Yellow  Kid 
—  began  on  May  5,  1895. 

At  the  April  4-7  American  Society 
of  Newspaper  Editors  ( ASNE)  conven¬ 
tion  in  the  Loews  Anatole  Hotel,  Dal¬ 
las,  the  NFC  will  present  a  comics  ex¬ 
hibit  from  the  International  Museum 
of  Cartoon  Art  (IMCA). 

On  April  4,  museum  founder  and 
“Beetle  Bailey”  creator  Mort  Walker  of 
King  Features  Syndicate  will  talk  to 
convention-goers  about  the  history  of 
comics.  He  will  be  introduced  by  King 
president  Joe  D’Angelo. 

Then,  on  April  7,  there  will  be  an 
ASNE  session  featuring  “Curtis”  cre¬ 
ator  Ray  Billingsley  of  King,  “Dilbert” 
creator  Scott  Adams  of  United  Feature 
Syndicate,  “Cathy”  creator  Cathy 
Guisewite  of  Universal  Press  Syndi¬ 
cate,  and  “Non  Sequitur”  creator  Wi¬ 
ley  of  the  Washington  Post  Writers 
Group.  “The  Family  Circus”  creator 
Bil  Keane  of  King  will  moderate. 

In  Bridgeport,  Conn.,  the  closing 
date  for  the  Barnum  Museum’s  100th- 
anniversary  comics  exhibit  has  been 
extended  from  April  30  to  May  14. 

From  May  1  to  7,  the  Cartoon  Art 
Museum  in  San  Francisco  will  have  a 
cartoon  appreciation  week.  The  chil¬ 
dren’s  gallery  will  display  characters 
from  early  comics. 

On  May  4,  the  U.S.  Postal  Service 
will  unveil  20  stamps  commemorating 
the  first  50  years  of  comics  at  the  Na¬ 
tional  Press  Club  in  Washington,  D.C. 
The  stamps  (E&P,  Nov.  26,  1994,  p. 
30)  will  go  on  sale  this  October. 

On  May  5,  cartoonists  around  the 


An  1897  Yellow  Kid  painting  on  loan  to 
the  Bamum  Museum 


country  are  being  invited  to  mark  the 
centennial  in  their  comics. 

Also  that  day,  a  comics  exhibit  will 
open  at  the  Library  of  Congress  in 
D.C. 

On  May  6,  the  library  and  the  NFC 
are  planning  a  comics  symposium  at  an 
as-yet-unspecified  locale  in  the  na¬ 
tion’s  capital. 

The  May  26-29  National  Cartoon¬ 
ists  Society  convention  in  Boca  Raton, 
Fla.,  will  include  a  May  28  centennial 
salute  created  by  Walker  and  Lucy 
Caswell,  curator  of  Ohio  State  Univer¬ 
sity’s  Cartoon,  Graphic  and  Photo¬ 
graphic  Arts  Research  Library. 

In  mid-June,  Universal’s  Andrews 


and  McMeel  company  will  announce 
the  publication  of  Your  Career  in 
Comics,  by  the  NFC  and  Lee  Nordling, 
a  DC  Comics  editor  and  former  Los 
Angeles  Times  Syndicate  executive. 

On  Aug.  25  and  26,  Ohio  State’s  tri¬ 
ennial  Festival  of  Cartoon  Art  will  fea¬ 
ture  appearances  by  a  number  of  com¬ 
ic  creators.  The  university  has  also 
scheduled  five  cartoon  exhibits  in  1995 
(E(S?P,Aug.  6, 1994,  p.  32). 

And  the  NFC  is  presenting  an  Oct. 
27-Nov.  16  comics  exhibit,  prepared  by 
the  IMCA  and  Ohio  State,  at  Lever 
House  in  New  York  City. 

NFC  executive  director  Corinta  Ko- 
tula  said  other  centennial  events  will 
be  announced  as  the  year  goes  on. 

Change  in  Copley^s 
management  ranks 

KING  DURKEE  HAS  retired  as  direc¬ 
tor  of  corporate  publications  for  Cop¬ 
ley  Press  and  editor  of  the  Copley  Press 
corporate  magazine. 

His  successor  is  Janet  Sutter,  who 
was  a  San  Diego  Union  feature  writer 
and  editor  for  19  years  before  joining 
Copley  News  Service  (CNS)  in  1994 
as  associate  director/corporate  publica¬ 
tions  and  awards. 

Durkee,  76,  joined  Copley  Press  in 
1957,  and  went  on  to  serve  as  acting 
editor,  executive  editor,  managing  edi¬ 
tor  and  executive  news  editor,  respec¬ 
tively,  at  the  Union. 

His  many  other  activities  included 
teaching  journalism  and  establishing 
Newspaper  in  Education  programs  at 
Copley  papers. 

Durkee  will  continue  to  write  his 
weekly  “Strictly  Classical”  music  re¬ 
view  column  for  CNS. 


King  Durkee  Janet  Sutter 
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This  comic  features  the  “Terry”  Web  site  address  after  the  first  panel. 


Site  on  the  Internet 
for  new  ‘Terry’  strip 

COMPUTER  USERS  WILL  be  able  to 
access  material  related  to  the  new  ver¬ 
sion  of  “Terry  and  the  Pirates,”  starting 
March  23. 

Tribune  Media  Services  (TMS)  is 
creating  a  World  Wide  Web  site  on  the 
Internet  to  offer  such  things  as  down¬ 
loadable  graphics  and  background  de¬ 
tails  about  the  adventure  comic’s  char¬ 
acters.  There  will  also  be  original 
items,  including  entries  from  Terry’s  di¬ 
ary,  designed  specifically  for  the  Web 
to  complement  the  newspaper  strip’s 
story  lines. 

“This  is  a  very  up-to-date  ‘Terry  and 
the  Pirates,’  and  there’s  no  better  way 
to  make  that  statement  than  to  create 
a  Web  site,”  said  Michael  Silver,  TMS 
vice  president/editorial  and  develop¬ 
ment. 

“Terry,”  which  will  start  March  26  in 
several  dozen  newspapers,  is  written  by 
comics  historian  and  movie  producer 
Michael  Uslan  and  drawn  by  well- 
known  illustrators  Greg  and  Tim 
Hildebrandt  (E&P,  Oct.  1,  1994,  p. 
35).  The  original  strip  was  created  by 
Milton  Caniff  in  1934,  and  ran  until 
1973. 

Information  about  Caniff,  Uslan 
and  the  Hildebrandts  will  also  be  in¬ 
cluded  on  the  Web  site. 

Anderson  promoted 
to  v.p.  at  syndicate 

NEW  YORK  TIMES  Syndicate 
(NYTS)  executive  editor  Gloria  B. 
Anderson  has  been  promoted  to  vice 
president  of  the  New  York  Times  Syn- 


Qloria  B.  Anderson 


dication  Sales  Corp.  (NYTSSC), 
which  operates  NYTS  and  the  New 
York  Times  News  Service. 

She  will  work  with  NYTSSC  presi¬ 
dent  and  editor  in  chief  John  Brewer 
on  sales,  marketing,  new  editorial 
products  and  technology  issues,  while 
continuing  as  executive  editor  of  the 
syndicate. 

Anderson  joined  the  syndicate  in 
1992,  after  working  as  an  editor  for  the 
Week  in  Review  section  of  the  Sunday 
New  York  Times. 

Prior  to  that,  she  was  editor,  pub¬ 
lisher  and  co-owner  of  the  Kendall 
Gazette  community  newspaper  near 
Miami;  founding  editor  and  co-pub¬ 
lisher  of  the  Miami  Today  weekly  busi¬ 
ness  paper;  managing  editor  of  the 
Knight  News  Wire  in  Detroit  and 
Washington,  D.C.;  managing  editor  of 
the  Miami  News;  a  reporter  for  the  As¬ 
sociated  Press  in  Madison,  Wis.,  and 
Sioux  Falls,  S.D.;  a  reporter-editor  for 
the  Cincinnati  Enquirer's  Sunday  mag¬ 
azine;  and  Sunday/features  editor  for 
the  Charlotte  Observer. 

‘Luann’  strip  offers 
two  special  stories 

“LUANN”  READERS  SUBMITTED 
nearly  15,000  drawings  of  fashions  de¬ 
signed  to  be  worn  by  the  comic’s  char¬ 
acters. 

Some  of  the  drawings  were  featured 
in  the  March  13-18  episodes  of  Greg 
Evans’  North  America  Syndicate  com¬ 
ic.  The  upcoming  March  20-25  strips 
will  focus  on  a  fashion  show  at  Luann’s 
school,  where  characters  will  wear  the 
reader-inspired  clothes,  as  interpreted 
by  Evans.  Names  and  cities  of  readers 
are  being  included  during  both  weeks. 

The  cartoonist  even  prepared  re¬ 
gional  versions  of  the  strips,  so  that 
more  papers  could  highlight  designs  by 
their  own  readers. 

“Luann,”  which  turns  10  this  month, 
will  focus  on  the  problem  of  drunk  dri¬ 
ving  in  a  new  story  line  starting  April 


10.  Evans  also  plans  to  include  infor¬ 
mation  on  how  readers  can  start  a  Stu¬ 
dents  Against  Drunk  Driving  chapter 
at  their  school. 

“Having  a  ‘fun’  story  followed  by  a 
‘serious’  one  is  pretty  much  what  I’ve 
tried  to  do  since  the  beginning  of  ‘Lu¬ 
ann,’  because  that’s  what  kids’  lives  are 
really  like,”  said  Evans. 

Keane  comic  panel 
is  now  35  years  old 

“THE  FAMILY  CIRCUS”  by  Bil 
Keane  of  King  Features  Syndicate  has 
reached  its  35th  birthday. 


Get  all  of  the 
America's  Cup's 


Whether  it  is  OneAustralia  sinking,  or 
America^,  the  first  all-female  racing 
team,  Copley  News  Service  has  the 
1995  America's  Cup  covered.  Featuring 
race  coverage  and  commentary  from 
the  San  Diego  Union-Tribune,  your 
readers  will  not  miss  out  on  any  of  the 
exciting  action. 

America's  Cup  coverage  is  available 
daily  via  AP  DataFeatures'  high-speed 
wire. 

Call  toll  free  (800)  238-6196  today  for 
a  sample,  or  fax  this  ad  with  your  name, 
address  and  phone  number  to  (619) 
297-0537. 

COPLEY 

news  samce 
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Syndicates/News  Services _ 

Ex-'United  exec  likes  life  as 
a  literary/syndication  agent 

David  Hendin  has  sold  numerous  books ,  several 
columns  and  a  comic  during  the  past  two  years 


by  David  As  tor 

AFTER  DAVID  HENDIN  left  United 
Media  two  years  ago,  he  went  on  to  be¬ 
come  a  successful  syndication  and  lit¬ 
erary  agent. 

Hendin  also  went  on  to  become  a 
lot  less  angry  about  his  forced  depar¬ 
ture  from  United,  where  he  served  as 
senior  vice  president  and  editorial  di¬ 
rector. 

“Time  heals  all  wounds,”  said  the 
49-year-old  agent.  “I’m  very  happy  do¬ 
ing  what  I’m  doing  now.” 

Actually,  Hendin  is  so  busy  that  he 
has  little  time  to  think  about  his  1970- 
1993  tenure  at  United,  where  he  was 
also  president  of  Pharos  Books. 

Since  becoming  an  agent  25  months 
ago,  Hendin  has  sold  26  books,  three 
syndicated  text  features,  and  a  comic 
strip.  He  has  also  handled  deals  for  an 
animated  cartoon  and  greeting  cards. 

As  the  numbers  indicate,  Hendin 
spends  most  of  his  time  in  the  literary 
world.  In  fact,  approximately  20  of  the 
books  he  has  sold  to  publishers  are  by 
authors  who  are  not  syndicated. 

But  Hendin,  who  has  written  11 
books  himself,  still  does  plenty  of  busi¬ 
ness  with  syndicates.  For  instance,  he 
brought  the  paperback  version  of  Good 
Grief:  The  Story  of  Charles  M.  Schulz 
to  Andrews  and  McMeel,  Universal 
Press  Syndicate’s  book  division.  The 
biography  of  the  famed  cartoonist,  who 
does  “Peanuts”  for  United,  is  by  Unit¬ 
ed  columnist  Rheta  Grimsley  Johnson. 

In  addition,  Hendin  has  renegotiat- 
.  ed  the  contracts  of  several  other  Unit¬ 
ed  creators,  including  “Miss  Manners” 
columnist  Judith  Martin,  political 
columnist  Ben  Wattenberg,  medical 
columnist  Dr.  Peter  Gott,  “Rose  is 
Rose”  cartoonist  Pat  Brady,  “Big  Nate” 
cartoonist  Lincoln  Peirce  and  the  edi¬ 
tors  of  syndicated  selections  from  Con¬ 
sumer  Reports  magazine. 

And  Hendin  now  has  good  enough 


David  Hendin 


relations  with  the  E.W.  Scripps-owned 
United  to  have  brought  it  a  new  fea¬ 
ture:  weekly  excerpts  from  Zillions,  the 
publication  for  kids  from  Consumer 
Reports. 

Other  placements  by  the  agent  in¬ 
clude  a  military/political  column  by 
former  Army  Col.  David  Hackworth, 
with  King  Features  Syndicate;  a  politi¬ 
cal  column  by  former  Clinton  adminis¬ 
tration  speech  writer  David  Kusnet, 
with  Creators  Syndicate;  and  the 
“Smart  Alex”  comic  strip  by  Charlie 
Podrebarac,  with  the  Washington  Post 
Writers  Group. 

Hendin’s  sale  of  four  syndicated  fea¬ 
tures  gives  him  a  50%  success  rate,  be¬ 
cause  he  has  opted  to  represent  only 
eight  features  of  the  hundreds  and 
hundreds  that  have  been  submitted  to 
him  since  1993. 


Would-be  syndicated  creators,  un¬ 
like  aspiring  book  authors,  don’t  really 
have  to  have  an  agent.  So  what  can 
Hendin  offer  in  return  for  his  10% 
commission? 

“I  can’t  offer  any  guarantees,  but  I 
try  to  improve  the  odds,”  replied  the 
former  United  executive,  who  said  he 
provides  editing  help  as  well  as  insight 
into  what  syndicates  might  buy. 
Hendin  added  that,  because  syndicates 
know  him,  the  features  he  submits  may 
get  read  more  quickly  by  the  “top”  peo¬ 
ple. 

“1  maintain  that  [status]  by  not  over¬ 
whelming  syndicates  with  submissions,” 
said  Hendin,  whose  mailing  address  is 
P.O.  Box  990,  Nyack,  N.Y.  10960. 

A  business  column 

A  WEEKLY  COLUMN  for  new  and 
small  business  owners  is  being  self-syn¬ 
dicated. 

“Growing  Your  Business”  is  by  T.J. 
McCue,  a  writing  and  marketing  con¬ 
sultant  who  has  authored  dozens  of 
columns  for  the  Greensboro,  N.C., 
News  &  Record. 

He  covers  topics  such  as  marketing, 
public  relations,  networking,  desktop 
publishing,  voice  mail,  the  information 
highway,  and  ways  to  improve  service. 

McCue  —  who  offers  special  reports 
and  tip  sheets  at  no  extra  charge  —  is 
based  at  P.O.  Box  1453,  High  Point, 
N.C.  27261.  He  can  also  be  reached  via 
CompuServe  at  74777,1671. 

Prize  goes  to  KRT 

KRT  GRAPHICS  HAS  received  a  spe¬ 
cial  award  at  the  1995  Society  of  News¬ 
paper  Design  Malofiej  Conference  in 
Pamplona,  Spain. 

The  honor  recognized  KRT  Europe’s 
entries  for  best  use  of  color. 

KRT  Graphics  is  part  of  Knight-Rid- 
der/Tribune  Information  Services, 
which  is  marketed  by  Tribune  Media 
Services. 

The  correct  address 

A  RECENT  ARTICLE  in  E&P  (Feb. 
4,  p.  36)  listed  an  incorrect  address  for 
contacting  columnist  Peggy  Mosby 
Bentley.  The  correct  one  is  790  N. 
Garland,  Memphis,  Tenn.  38107. 
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Shop  Talk 

Continued  from  page  56 

telling  people  what  to  vote  for,  and  for 
whom;  you’re  simply  helping  them  cast 
a  better- informed  ballot. 

Other  examples:  1  took  over  a  news¬ 
paper  in  a  community  that  had  a  hor¬ 
rendous  litter  problem  —  trash  every¬ 
where,  amid  junked  cars  and  run-down 
buildings.  It  wasn’t  the  fact  that  there 
weren’t  anti-litter  codes  on  the  books 
—  just  that  no  one  was  bothering  to 
enforce  them. 

Our  newspaper  immediately  did  a 
series  on  trash,  looking  at  the  litter 
problem,  the  lack  of  enforcement  and 
the  frustrating  efforts  of  individual  citi¬ 
zens  and  community  groups  who  tried 
unsuccessfully  to  clean  up  the  town. 

That  series  inspired  citizens,  who 
then  pressured  their  city  council  to 
pass  stricter  ordinances,  hire  a  code 
enforcement  officer  and  crack  down 
on  violators. 

Since  then,  the  litter  problem  has 
eased,  the  community  won  state  recog¬ 
nition  for  tackling  its  trash,  and  the 
newspaper  won  a  public  service  award. 

This  same  community  also  was  no¬ 
torious  for  having  the  state’s  highest 
teen  pregnancy  rate.  Again,  our  news¬ 
paper  published  a  series  examining  the 
teen  pregnancy  issue,  then  reprinted 
the  series  in  a  special  edition  that  also 
included  response  to  the  stories  from 
teen  parents,  educators  and  concerned 
parents.  That  section  ended  up  being  a 
true  newspaper/community  collabora¬ 
tion,  which  we  distributed  to  schools, 
clinics  and  interested  parties  through¬ 
out  the  state. 

I  can’t  say  our  teen  pregnancy  rate 
will  be  lowered  by  our  attention  to  the 
issue,  but  public  awareness  certainly 
has  been  raised  —  and  so,  1  believe, 
has  the  newspaper’s  credibility  and  im¬ 
age. 

Oh,  and  before  anyone  makes  noise 
about  not  having  “time”  or  “resources” 
to  tackle  such  projects,  let  me  add  that 
our  five-day  paper  is  staffed  with  just 
two  full-time  reporters  and  a  part-time 
photographer.  You  don’t  need  money 
or  minions  to  make  a  difference. 

Newspaper  circulation  isn’t  the  only 
thing  on  the  slide  in  America  right 
now.  So,  too,  is  people’s  perception  of 
who  we  are  and  what  we  do.  To  the 
general  public,  we  are  louts  who  shout 
at  one  another  on  Sunday  afternoon 
talk  shows,  depraved  cattle  who  herd 
together  in  search  of  sex  scandals  and 
celebrity  pratfalls,  prostitutes  who  will 


engage  in  bidding  wars  to  buy  “exclu¬ 
sive”  stories. 

Our  prevailing  public  image  no 
longer  is  Woodward  &  Bernstein  dig¬ 
ging  to  uncover  Watergate.  We  now 
are  Stuttering  John  Melendez  asking 
Gennifer  Flowers,  “Did  Governor 
Clinton  wear  a  condom?” 

The  only  way  we’re  going  to  turn 
around  this  image  is  by  proving 
through  action  that  we  not  only  can 
report  on  our  communities;  we  can 
help  improve  them. 

Otherwise,  to  put  it  in  terms  fresh  in 
our  collective  experience,  we’re  the  in¬ 
cumbents,  folks,  and  the  next  popular 
vote  will  be  to  turn  us  out  of  office. 

Don’t  bicker  over  terminology.  Call 
it  public  journalism;  call  it  our  job;  call 
it  whatever.  I  say  it’s  our  knittin’,  and  if 
we  don’t  do  a  better  job  tending  to  it, 
it’s  all  going  to  unravel  before  us. 

Lawsuits 

Continued  from  page  39 

the  former  are  quoted  in  Canadian  dol¬ 
lars,  lowering  the  cost  by  roughly  30%. 

Barat  called  Houle  “a  commercial 
embarrassment”  to  Rockwell,  which  he 
said  is  waging  “commercial  litigation” 
aimed  at  putting  Houle  out  of  business. 

“1  think  they  feel  they  can  break  him, 
financially,”  he  said,  “because  there 
were  millions  and  millions  of  dollars 
spent  on  the  other  lawsuits.” 

Bouren  from  Atlas  reacted  similarly, 
saying,  “It’s  disturbing  to  me  that  a 
company  the  size  of  Rockwell ...  is  try¬ 
ing  to  get  rid  of  their  competition  ...  in 
this  manner.” 

“This  is  absurd  and  not  the  case,” 
said  a  Rockwell  spokesman,  who  said 
the  action  was  taken  solely  in  response 
to  misappropriation  of  information. 
Speer  said  any  use  of  illegally  obtained 
Rockwell  material  should  rightly  result 
in  losses  related  to  business  derived 
from  such  use. 

Some  of  Houle’s  prospective  cus¬ 
tomers  in  Canada,  said  Barat,  “have 
said  that  they  will  receive  a  phone 
call,  when  they’re  thinking  of  an  or¬ 
der,  saying,  ‘By  the  way,  that  machine 
you’re  looking  at  was  made  with  stolen 
plans.’” 

Speer  said  he  was  not  aware  of  such 
calls. 

“We’re  accumulating  all  that  evi¬ 
dence  now,”  said  Barat.  “We’re  thinking 
about  making  an  antitrust  claim,  be¬ 
cause  we  see  it  as  kind  of  dirty  pool. 
They’re  a  very  big  company.  As  far  as  I 
know,  we’re  the  only  one  in  Canada 


making  presses.” 

The  Rockwell  spokesman  responded 
by  noting  that  there  are  other  vendors 
of  presses  in  Canada  that  Rockwell  has 
not  sued. 

In  his  lawyer’s  David-and-Goliath 
scenario,  can  Houle  survive  financially 
even  if  he  prevails  in  court? 

Barat  said  if  he  bills  his  client  in  cus¬ 
tomary  fashion,  “I’ll  be  on  Rockwell’s 
side”  by  breaking  Houle  with  legal  fees. 
He  said  he  is  discounting  his  fees  in  an¬ 
ticipation  of  providing  future  services  to 
Houle,  whose  business  he  sees  as  grow¬ 
ing. 

The  case  may  not  reach  a  judge  for 
several  months,  according  to  Warnecke. 
“We’re  hoping  to  push  things  along,  so 
we  have  some  type  of  resolution  by  the 
end  of  the  year,”  he  said. 

Courant  drivers 
reject  Teamsters 

THE  INTERNATIONAL  Brotherhood 
of  Teamsters  has  failed  to  organize 
truck  drivers,  helpers  and  mechanics  at 
the  Hartford  Courant,  Connecticut’s 
biggest  newspaper. 

In  an  election  supervised  by  the  Na¬ 
tional  Labor  Relations  Board,  the  work¬ 
ers  voted  42-21  against  joining  Team¬ 
sters  Local  671. 

The  vote  keeps  the  1,500  employees 
at  the  Times  Mirror  Co.  newspaper  de¬ 
void  of  union  representation. 

Publisher  Michael  E.  Waller  said  he 
was  “gratified  by  this  show  of  support.” 

Newsman’s  home 
donated  to 
Kansas  j -school 

THE  HOME  OF  famed  Kansas  journal¬ 
ist  William  Allen  White  has  been  do¬ 
nated  to  the  University  of  Kansas, 
which  operates  a  journalism  school 
bearing  his  name. 

A  task  force  will  study  making  the 
Emporia  home  of  the  late  editor  a  pub¬ 
lic  museum,  along  with  developing  oth¬ 
er  uses,  the  school  said. 

White’s  house  was  donated  by  Bar¬ 
bara  and  David  Walker,  editor  and  pub¬ 
lisher,  respectively,  of  the  Emporia 
Gazette,  which  White  edited.  Barbara 
Walker  is  White’s  granddaughter. 

The  task  force  is  affiliated  with  the 
William  Allen  White  School  of  Journal¬ 
ism  and  Mass  Communications  at  UK- 
Lawrence.  —  AP 
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Financial  reports 

Continued  from  page  1 7 

its  own  shares  last  year  and  bought  another  400,000  shares  in 
January  for  an  average  $22.32  each. 

Park  Communications 

Park  Communications  Inc.  reported  the  best  fourth  quar¬ 
ter  and  year  in  its  32 -year  history. 

Fourth-quarter  net  income  surged  35%  to  $9.3  million,  or 
45^  a  share,  revenue  rose  6%  to  $48.5  million,  and  operating 
cash  flow  rose  23%  to  $13  million. 

For  the  full  year,  revenue  rose  7%  to  $184.9  million,  net  in¬ 
come  soared  45%  to  $27.3  million,  or  $1.32  a  share,  and  oper¬ 
ating  cash  flow  jumped  24.4%  to  $41.8  million. 

President  and  CEO  Wright  Thomas  attributed  the  gains  to 
improved  efficiency  at  the  company’s  newspapers,  radio  sta¬ 
tions  and  TV  stations. 

Based  in  Ithaca,  N.Y.,  Park  agreed  last  October  to  be  ac¬ 
quired  by  an  investment  group.  The  deal  awaits  approval  by 
Park  shareholders  and  federal  regulators. 

Pulitzer  Publishing 

Pulitzer  Publishing  Co.,  owner  of  the  St.  Louis  Post'DiS' 
patch,  reported  fourth-quarter  net  income  nearly  doubled  to 
$16.2  million,  or  99^  a  share,  from  $8.5  million,  or  $52^  a 
share,  a  year  before. 

Excluding  accounting  changes  and  the  sale  of  an  asset, 
quarterly  income  increased  78.5%  to  $15.2  million,  or  93^  a 
share. 

Per-share  figures  reflect  a  five-for-four  stock  split  declared 
Jan.  4  in  the  form  of  a  25%  stock  dividend. 

Revenues  for  the  quarter  increased  to  $134.5  million,  and 
operating  profit  surged  to  $25.6  million. 

For  the  full  year  1994,  net  income  soared  68.2%  to  $39.2 
million,  or  $2.41  a  share,  from  $23.3  million,  or  $1.53  a  share, 
in  1993.  Excluding  special  items,  net  earnings  jumped  69.3% 
to  $38.9  million.  Revenue  for  the  year  advanced  13.7%  to 
$485.6  million,  with  publishing  revenue  up  5%  to  $304.8  mil¬ 
lion,  and  broadcasting  up  32.1%  to  $180.8  million  —  a  7.9% 
gain,  excluding  newly  acquired  TV  stations.  Operating  profit 
surged  55.4%  to  $74.6  million. 

Publishing  revenues  increased  5%  to  $304.8  million  and 
operating  profit  advanced  28.7%  to  $30.5  million,  lifting  the 
operating  profit  margin  to  14.8%,  from  11.8%  in  1993. 

Post'Dispatch  ROP  ad  volume  grew  3.8%  for  the  year,  and 
Tucson  Star/Citizen  volume  grew  1.3%.  Publishing  ad  rev¬ 
enues  increased  7.3%  for  the  year. 

Broadcast  revenues  surged  32.2%  to  $180.8  million,  and  op¬ 
erating  profit  soared  72%  to  $74.6  million,  boosting  the 
group’s  profit  margin  to  26.5%,  from  20.4%  in  1993. 

Chairman  and  CEO  Michael  E.  Pulitzer  expected  1995 
earnings  to  remain  strong  but  to  grow  more  slowly  than  they 
did  last  year. 

E.W.  Scripps  Co. 

E.W.  Scripps  Co.  reported  fourth-quarter  earnings  more 
than  halved  to  $23.7  million,  from  $59.9  million  a  year  earli¬ 
er. 

Excluding  unusual  items,  quarterly  net  earnings  rose  31% 
to  $35.8  million. 

Quarterly  revenue  gained  5.2%  to  $330.6  million,  and  op¬ 
erating  profit  increased  4%  to  $54.9  million. 

For  the  full  year,  net  income  declined  to  $122.7  million,  or 


$1.61  a  share,  from  $128.7  million,  or  $1.72  a  share,  in  1993,  as 
operating  income  advanced  to  $224  million,  from  $187  mil¬ 
lion,  and  revenues  rose  to  $1.22  billion,  from  $1.20  billion. 

Newspaper  revenues  increased  to  $602.9  million,  from 
$551.9  million,  and  operating  cash  flow  increased  to  $154.8 
million,  from  $114.1  million. 

Broadcast  revenues  increased  to  $288.2  million,  from 
$254.9  million,  and  cash  flow  grew  to  $115.8  million,  from 
$89.5  million. 

Entertainment  revenues  dipped  to  $73.5  million,  from 
$84.7  million,  as  cash  flow  dropped  to  negative  $5.3  million 
from  $41  million  in  1993. 

Start-up  costs  of  Home  &  Garden  Television  reduced  net 
income  $2.6  million  in  the  fourth  quarter  and  $4.5  million  for 
the  year,  but  lower  interest  expenses  —  $16.6  million  vs. 
$27.3  million  in  1993  —  helped  the  bottom  line. 

Times  Mirror 

Times  Mirror  Co.’s  fourth-quarter  net  income  plummeted 
67.7%  to  $52.7  million,  or  4l0  a  share,  from  $161.8  million,  or 
$1.26  a  share,  a  year  before,  the  company  reported. 

Revenue  increased  6.7%  to  $957.4  million,  and  operating 
profit  quadrupled  to  $107.6  million,  from  $25.3  million  a  year 
earlier. 

The  corporate  parent  of  the  Los  Angeles  Times  sold  its  re¬ 
maining  four  TV  stations  in  1993  and  last  January  sold  its  ca¬ 
ble  TV  operations  to  Cox  Enterprises. 

For  the  full  year.  Times  Mirror  reported  net  income 
plunged  to  $173  million,  or  $1.35  a  share,  from  $317.2  million, 
or  $2.46  a  share,  in  1993,  as  revenues  rose  to  $3.36  billion, 
from  $3.24  billion,  and  operating  profit  surged  to  $294.3  mil¬ 
lion,  from  $189  million. 

Newspaper  revenues  increased  4.2%  last  year  to  $2.06  bil¬ 
lion,  and  operating  profit  rocketed  81.4%  higher  to  $194.8 
million.  Excluding  a  $33.1  million  charge  for  buyouts  in  1993, 
operating  earnings  rose  38.7%.  Ad  revenues  increased  5.1% 
to  $1.56  billion,  with  the  Times  up  4.9%,  and  East  Coast  pa¬ 
pers  up  5.2%.  ROP  newspaper  ad  linage  for  the  year  increased 
1.7%,  with  local  down  slightly,  national  up  4.8%,  and  classi¬ 
fied  5.4%  higher. 

Professional  information  revenues  edged  up  1.3%  to  $1.01 
billion  for  the  year,  and  operating  profit  declined  a  hair  to 
$174  million. 

Consumer  media  operations,  mainly  magazines,  raised  rev¬ 
enues  6.9%  to  $289.9  million,  as  operating  losses  increased 
29.2%  to  $4.9  million. 

Chairman  and  CEO  Robert  Erburu  predicted  revenues  will 
grow  faster  this  year  as  newspapers  continue  to  recover  and 
professional  publishers  expand  overseas,  but  newsprint  price 
hikes  will  eat  up  much  of  the  increase. 

He  told  analysts  that  the  company  plans  to  invest  the  bulk 
of  its  money  in  professional  information  fields,  with  about 
one-third  devoted  to  consumer  media,  and  the  rest  to  ex¬ 
panding  newspaper  services. 

Times  Mirror  expects  about  $7  million  in  start-up  losses 
this  year  from  online  services  at  the  Times  and  Newsday  and 
its  joint-venture  advertising  services  with  Pacific  Telesis  and 
Nynex.  Professional  information  units  will  lose  another  $6 
million  on  new  electronic  services,  and  consumer  media 
units  will  lose  $18  million  more,  including  $11  million  in  mul¬ 
timedia  software  and  $7  million  on  the  Outdoor  Life  Chan¬ 
nel. 

The  company  plans  to  record  a  $1.6-billion  gain  in  first- 
quarter  1995  on  the  cable  sale  to  Cox.  As  a  result  of  the  spin- 
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off,  which  included  preferred  stock  issued  to  the  Chandler 
family  trusts,  the  company  said  dividends  to  common  share¬ 
holders  will  drop  by  $50  million. 

First-quarter  1995  earnings  are  expected  to  be  lower  be¬ 
cause  of  seasonal  losses  in  professional  publishing,  newsprint 
price  increases,  and  start-up  investments. 

Tribune  Co. 

Tribune  Co.,  whose  flagship  is  the  Chicago  Tribune,  re¬ 
ported  net  income  surged  19%  to  $69.1  million. 

The  company  attributed  the  gain  to  higher  profits  from  TV 
stations  and  new  media,  and  lower  losses  from  its  stake  in  the 
Canadian  newsprint  manufacturer  Quno. 

Fourth-quarter  revenues  increased  16%  to  $591  million  — 
an  11%  increase  when  new  acquisitions  are  excluded  —  and 
operating  profit  increased  5%  to  $117.3  million. 

The  quarter  includes  a  loss  from  the  Chicago  Cubs,  and  a 
40'a-share  earnings  reduction  from  lower  exchange  rates  for 
the  Canadian  dollar. 

For  the  full  year,  net  income  surged  28%  to  $242  million, 
or  $3.32  a  share,  from  $188.6  million,  or  $2.56  a  share,  in 
1993,  as  annual  revenues  advanced  11%  to  $2.15  billion,  and 
operating  profit  grew  11%  to  $396.6  million. 

Chairman  and  CEO  Charles  Brumback  said  the  company 
chalked  up  over  $20  million  in  development  losses  last  year 
while  investing  over  $140  million  in  acquisitions. 

In  publishing,  mainly  newspapers,  1994  operating  profit 
advanced  14%  to  $287.6  million,  including  daily  newspapers 
up  15%  to  $297.8  million,  on  publishing  revenues  8%  higher 
to  $1.29  billion. 

Newspaper  ad  revenue  advanced  10%  for  the  year  to 
$981.5  million,  including  retail  up  6%,  general  up  12.2%,  and 
classified  up  14.3%.  Circulation  revenue  slipped  1.4%  to 
$242.8  million. 

Newspaper  ad  volume  gained  6.7%  overall.  ROP  linage  in¬ 
creased  6.1%,  with  retail  up  4%,  general  up  17.6%,  and  clas¬ 
sified  up  4%.  Part-run  advertising  increased  5.9%,  and 
preprint  volume  rose  8.4%. 

Broadcast  and  entertainment  operating  profit  rose  5%  to 
a  record  $132.4  million  in  1994.  TV  stations  lifted  earnings 
35%,  but  the  baseball  strike  and  development  costs  lowered 
earnings  $40  million.  Revenues  advanced  5%  to  $764  mil¬ 
lion. 

In  new  media  and  educational  businesses,  annual  operat¬ 
ing  profit  rose  37%  to  $2.8  million,  as  revenues  rocketed 
364%  higher  to  $98.3  million. 

Tribune  Co.’s  share  of  Quno  losses  came  to  $6.4  million 
last  year,  or  100  a  share,  down  from  $18.4  million,  or  280  a 
share  in  1993,  and  the  company  recorded  a  $39.4-million  gain 
on  the  share  of  Quno  stock  last  year. 

It  also  raised  its  quarterly  dividend  7.7%  to  280  a  share, 
from  260.  The  raise  is  effective  March  16  for  shareholders  of 
record  on  March  6. 

Washington  Post  Co. 

The  Washington  Post  Co.’s  fourth-quarter  net  earnings  ad¬ 
vanced  22.8%  to  $52.2  million,  or  $4.56  a  share,  from  $42.5 
million,  or  $3.63  a  share,  a  year  earlier,  the  parent  company 
of  the  Washington  Post  and  Newsweek  magazine  reported. 

The  quarter  included  an  $8.1-million  after-tax  gain,  or  700 
a  share,  from  the  sale  of  land  by  an  affiliate  newsprint  com¬ 
pany.  Excluding  special  items  from  both  quarters,  net  income 
rose  15%. 

Quarterly  revenue  grew  14%  to  $450.9  million,  and  operat¬ 


ing  profit  advanced  23%  to  $87.9  million. 

For  the  full  year,  net  income  rose  22.8%  to  $169.7  million. 
Operating  revenue  rose  8%  to  $1.61  billion,  and  operating  in¬ 
come  advanced  15%  to  $274.9  million. 

Newspaper  operating  profit  increased  9%  to  $134  4  million, 
on  revenue  4%  higher  to  $717.3  million.  Post  ad  volume 
slipped  slightly  as  ad  revenue  gained  nearly  5%  to  $536.3  mil¬ 
lion. 

Cable  operating  income  dipped  to  $41.5  million  on  lower 
revenue.  Newsweek  operating  income  tumbled  21%  to  $14.2 
million. 

Broadcast  operating  income  soared  65%  to  $107.7  million 
on  revenue  up  47%  to  $260.3  million.  The  year  included  $13 
million  in  political  revenue,  plus  revenue  from  two  Texas  sta¬ 
tions  acquired  in  April  1994. 

In  the  unit  including  Kaplan  educational  services  and  on¬ 
line  services,  losses  soared  to  $22.8  million,  from  $9.1  million 
in  1993,  mainly  stemming  from  an  investment  in  American 
Personal  Communications  that  the  Post  Co.  sold  on  Jan.  9. 

The  company  repurchased  $86.7-million  worth  of  its  own 
stock  last  year. 

N.Y.  Times  Co.  puts 
five  dailies  up  for  sale 

THE  NEW  YORK  Times  Co.  said  it  is  negotiating  to  sell  five 
small  southern  dailies,  plus  two  weeklies. 

It  did  not  disclose  possible  buyers  except  to  say  they  are  ex¬ 
perienced  at  running  community  papers  and  are  interested  in 
buying  going  concerns. 

President  and  CEO  Lance  R.  Primis  said  the  sale  was  “con¬ 
sistent  with  our  corporate  strategy,  which  is  to  concentrate 
on  and  acquire  larger  regional  newspapers  and  invest  in  more 
electronic  media.” 

The  five  dailies,  with  combined  daily  circulation  of  72,000, 
are  the  Daily  Corinthian,  Corinth,  Miss.;  State  Gazette,  Dy- 
ersburg,  Tenn.;  Daily  Commercial,  Leesburg,  Fla.;  Lenoir 
(N.C.)  NewS'Topic;  Madisonville,  Ky.,  Messenger. 

The  weeklies  are  the  Banner- Independent  in  Booneville, 
Miss.,  and  York  County  Coast  Star  in  Kennebunk,  Me. 

Besides  the  New  York  Times  and  Boston  Globe,  and  50% 
of  the  International  Herald  Tribune,  the  Times  Co.  operates 
21  regional  papers. 

^Trade  libeP  bill  introduced 

YET  ANOTHER  LEGISLATOR  has  introduced  a  bill  that 
has  Thomas  Newton,  general  counsel  for  the  California 
Newspaper  Publishers  Association  (CNPA),  shaking  his  head 
in  disbelief. 

The  measure  by  State  Sen.  Jim  Costa  of  Hanford  in  the 
heart  of  the  San  Joaquin  Valley  farm  belt,  would  punish  any¬ 
one  who  willfully  or  maliciously  disseminates  false  informa¬ 
tion  damaging  to  food  producers. 

For  example,  information  that  a  particular  food  product  is 
not  safe  for  human  consumption  could  subject  the  dissemi¬ 
nator  to  civil  damages  —  treble  damages  if  there  is  intent  to 
“harm  the  producer.” 

Costa  referred  to  the  offense  as  “trade  libel.” 

This  could  affect  publishers,  environmental  and  consumer 
groups  or  citizens  holding  public  hearings,  Newton  pointed 
out.  “It  stands  libel  law  on  its  head,”  he  said. 
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How  to  sell  display  ads  to  small 
merchants,  especially  those  in  the  sub- 
urlsan  community  that  is  part  of  a  metro 
area.  It  is  working  vrell  for  me  and  I 
want  to  share  it.  Fiease  contact:  Robert 
Armerding,  PO  Box  2674,  Castro 
Valiev,  CA  94546.  (510)  805-0815. 


EQUITY  INTEREST 


$250,000  Available 
Working  partner,  48,  with  working 
capital  and  experienced  in  all  phases  of 
business,  seeks  weekly  or  small  daily 
situation  leading,  sconer  or  later,  to 
majority  interest.  All  replies  in  strict  con- 
fid^e.  Robert  Booth  ,800)  269-6283. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Medio  Services 
PO  Box  1 088,  Troy,  AL  36081 
(334)566-7198 
FAX  (334)  566-01 70 

KEVIN  BRIAN  KAMEN  &  CO. 

Negotiations/Circulution  Appraisals 
Nationwide  (516)  379-2797 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.Engbnd-(61 7)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Bruce  Lantz-CANADA-(51 9)  775-2335 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 
FAX  (334)  566-01 70. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


Appraisal 

Brokerage 


John  T.  Cribb 
1  Annette  Park  Drive 
Bozeman,  MT  S9715 


BOLITHO-CRIBB 


&  Associates 
Appraisal  for  estate,  tax, 
E^P,  partners,  bank, 
stock,  assets,  other. 
Established  1923 


Robert  N.  Bolitho 
Box  3008 

Palm  Beach,  FL  33480 
407-820-8530 


NEWSPAPER  BROKERS 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management- Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BARGAIN-Texas  weekly,  nets  $35K, 
building  included  $60K.  Modest  down 
payment.  Bill  Berger,  ATN,  1801 
Exposition,  Austin,  TX  78703  (512) 
476-3950. 


Buy  all  or  part.  Only  English  language 
paper  in  Latin  America  capital.  Interna¬ 
tional,  national  circ/ads.  Weekly/ 
computers/ staff .  Gross  at  $1/2  million. 
Contact  Jackson  1  (800)  841  -5722  Ext. 
571  or  fox  (205)  371-6696. 


FLORIDA:  Two  small  weeklies,  shopper, 
$750,000.  Also  east  coast  major 
shopper,  $500,000. 

Becxerman  Assoc.,  (81 3)  971  -2061 . 


Self-respect  will  keep  a  man  from  being 
abject  when  he  is  in  the  power  of 
enemies,  and  will  enable  him  to  feel 
that  he  maybe  in  the  right  when  the 
world  is  against  him. 

Bertrand  Russell 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


AWARD  winning  newspaper  and 
shopper  in  exciting  Texas  growth 
marxet.  Priced  at  gross  of  $650,000. 


NICE  WEEKLY  in  high  income  Texas  com¬ 
munity.  Award  winner  priced  to  sell. 
Gross  $475,000. 

UPSCALE  metro  magazine  (social/ 
business).  Wonderful  opisortunity  for 
hands-on  manager.  PricM  under  gross 
at  $150,000.  Terms. 

HAWAIIAN  PARADISE.  Profitable 
weekly  expanding  in  growing  area  of 
Hawaii.  Gross  near  $500,000.  Priced 
at  $525,000.  Terms. 

STRONG  free  weekly  in  metro  area 
grossing  near  $1,000,000.  Nice  cash 
Flow.  Some  advertisers  in  each  issue 
over  20  years.  $1 ,150,000.  Terms. 

NEAT  PACKAGE.  Newspaper/horse 
paper/job  shop  grossing  over 
$200,000.  Priced  at  $150,000. 
$65,000  down  firm. 

VERY  PROFITABLE  unique  shopper 
operation.  Gross  $1,600,000.  Owner 
wants  to  expand  and  will  sell  all  or  part 
of  the  company  for  the  right  manage¬ 
ment  opportunity. 

WORK  60  TO  90  DAYS  a  year  and  net 
$60,000  to  $80,000  owning  metro  com- 
mercial  real  estate  magazine. 
$325,000.  Terms. 

RICKENBACHER  MEDIA  COMPANY 
3828  Mockingbird  Lane 
Dallas,  TX  75205 
(214)520-7025 


NEWSPAPERS  FOR  SALE 


ALL  NEW  equipment,  state  of  the  art. 
Weekly  with  full  color  pix,  ads.  1 0% 
down,  owner  offers  long  easy  terms. 
Free  list,  others.  Associated  Texas 
Newspapers,  Inc.,  1 801  Exposition, 
AusHn,  TX  78703.  (512)  476-3950. 


GOOD  STARTER  newspaper  in  Col¬ 
orado.  1,000  circulation,  $100,000 
gross.  Terms. 

Colorado  weekly  group  grossing 
$300,000.  Growing  market.  Priced  at 
gross. 

Oregon  weeklies  grossing  $550,000. 
Growing  each  year.  Good  terms. 

California  Senior  publication.  Prof¬ 
itable.  Grossing  $750,000  as  monthly 
and  can  do  more.  Seller  will  help  new 
owner  take  product  weekly  with  poten¬ 
tial  $2-3  million  gross. 

Ag  related  weekly  newspaper  and 
monthly  magazine  grossing  $2  million. 
Great  growth  potential.  Building 
included  in  $2.5  million  price. 

Call  to  discuss  listing  your  publication. 
Brokers-consullanis  since  1 958. 

Michael  D.  Lindsey 
MEDIA  CONSULTANTS,  INC. 
(602)813-9344 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233 


WELL  ESTABLISHED  and  distributed 
newspaper  covering  the  largest  com¬ 
munity  neighborhood  in  San  Diego.  If 
interested  call,  (619)  270-9353. 


Its  better  to  bum  out  than  fade  away. 

Unknown 


NEWSPAPERS  FOR  SALE 


MONTANA  WEEKLY,  official  paper  of 
slate's  richest  county.  Great  area.  Prof¬ 
itable,  Growth  potential.  150K  gross 
yearly.  Sell  100K,  terms.  (406)  782- 
1813. 


Spectrum  -  Independent  campus  weekly 
newspaper.  Univ.  of  Toledo,  OH.  Gross 
$67,000.  Financing.  (419)  693-1007. 


SMALL  TOWN  monthly  newspaper. 
Circulation  6,000.  Gross  income  1994 
$21,000.  Write  'The  Arizonian,'  P.O. 
Box  4306.  Tuboc.  AZ  85646. 


GREAT  LAKES  Area  Shopper  and  dis¬ 
tribution  company.  Solid  40  year  his¬ 
tory  with  excellent  growth  opportunities. 
Revenues  of  $1.8  million,  cash  flow 
470K.  $2.8  million.  Contact  Dirks  Van 
Essen  &  Associates  505-820-2700 


UPSCALE  weekly  In  dynamic  high- 
income  growth  area  of  southwest. 
Gross  revenues  near  $500,000.  Nice 
profit.  Rickenbacher  Media  Company, 
3828  Mockingbird  Lane,  Dallas,  TX 
75205.  (214)  520-7025. 


Don't  believe  your  friends  when  they 
ask  you  to  be  honest  with  them.  All  they 
really  want  is  to  be  maintained  in  the 
good  opinion  they  have  of  themselves. 

Albert  Camus 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  or  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  doily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  vrelosme  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  fox  (71 4)  644-0283 


American  Association  of  Independent 
Nevrspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


E&Fs  Classified 


The  newspaper  industiy’s 
meeting  place.  (212)6754380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment. 


CKOptical  (310)  372-0372. 


EQUIPMENT  FOR  SALE 


FOR  SALE:  Comp  B.  Perfect  when  last 
used.  Price?  Come  and  get  it. 

The  Femdale  Enterprise 
(707)  786-461 1 


MAILROOM 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
407-273-521 8  or  FAX  407-273-901 1 


PRE-OVYNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON- 
SULTANT  71 3/468-5827. _ 

Chase  off  nature  and  she  returns  at  a 
gallop. 

Unknown 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


GOSS  METRO  5-unit,  22-3/4',  1  full,  2 
half  color  decks,  2:1  double  folder. 
Peripheral  mailroom  and  plateroom 
equipment.  Available  July/ August  '95. 
Call  NewsTech  at  (305)  688-1407  for 
details. 


GOSS  SC  FOLDER  #SC1183 
1/4&  1/2  fold.  22  3/4' cutoff. 
Available  5/95 
Roy  Gray  (61 4)  885-6020 


PLACE  YOUR  BET 

ON  EOT  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in  newspaper  production 
(or  you’re  a  Publisher  with  surplus  equipment  on  your  hands)  EOT  classifieds  are  your 
best  bet  to  make  (or  save)  some  easy  money. 

EOT’s  Help  Wanted  ads  reach  the  industry  people  you  are  kxiking  for  to  fill  that  open 
position  at  your  paper.  And,  Positions  Wanted  advertisers  tell  us  that  E^P  Classified 
ads  get  results! 

I  E&P  CLASSIHEDS 

Your  Best  Bet! 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


3  Goss  22'  Mefroliner  Mono  units,  3 
Goss  45'  RTP's,  1  Goss  22*,  1 60  po« 
single  3:2  folder,  angle  bar  nests,  sub¬ 
structure  and  4  Fincor  1 00  HP  motors 
ond  controls.  Can  be  sold  as  a  package 
or  as  individual  components. 

8  Offset  converted  22  3/4'  Hoe  Col- 
ormotic  units  with  4  color  humps  and  8 
Hoe  45'  RTP's.  Can  be  sold  as  a 
package  or  as  individual  components. 

New  Allen-Bradley  60  HP  press  drive 
controls  (total  of  9  controls)  still  in  the 
crates  for  an  8  unit,  1  folder  press.  Can 
be  converted  by  Allen-Bradley  to  75  HP 
or  1(X)  HP  controls.  Ideol  for  a  press 
drive  upgrade  of  an  existing  press. 

For  ludher  infcxmoHon,  ccJ 
John  Pcsoorela 

aOBAL  PRESS  SALES 
(908)  560  9364  FAX  (908)  560  9422 


Oh,  would  that  my  mind  could  let  fall  its 
dead  ideas,  as  the  tree  doej  its  withered 
leaves. 

Andre  Gide 
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EQUIPMENT  &  SUPPLIES 


FOR  SALE 

4  Unit  Web  Leader,  1  folder, 
brush  damp.,  vintage  1 983 

1  Web  Leader  Quodrocolor,  1 985 

2  Unit  Newsking  with  KJ-6  folder, 
vintage  1 978,  reconditioned  1 989 
5-10  Unit  Harris  V-22,  heavy  duty 
RBI  folder  and  upper  former 

2  Goss  Comm.  folders,  one 
w/double  parallel  1981 
2  Cary  splicers  stacked  pair, 
model  4550  up  to  2500fpm 
2  '105'  Coont-o-veyors 
4  arxi  8  Pocket  McCain  Speedbinders, 
w/3rd  &  4th  Knife 
We  want  to  buy  your  excess  press 
equipment! 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


PAPER  WIDTH  CHANGE 
NORTHEAST  INDUSTRIES 

can  do  your 
paper  width  changes... 
We  have  a  compete 
engineering  staff... 
and  have  parts  available. 
For  more  information  call: 

SAM  OR  NORM 
at  1-800-821-6257 


SINGLE-WIDTH 

9- unit  Goss  Urbanite,  1982/68  -  22 
3/4'. 

8-unit  Goss  Community  with  SC  folder 
&  upper  former,  1 980/81  -  22  3/4*. 
7-unit  GOSS  COMMUNITY  with  SC 
folder  &  upper  former.  Consists  of  6  SC 
mono  units  &  1  U.O.P.  unit.  22  3/4' 
cut-off,  ranges  in  age  from  1972  to 
1982. 

7-unit  Goss  Community  with  SC  folder 
and  upper  former. 

5- unit  Goss  Community,  grease 
lubricated. 

Add-on  Goss  Community  units  and 
folders. 

6- unit  Harris  V25  with  JF25  &  upper 
former. 

5- unit  Web  Leader,  late  1970's  vin¬ 
tage. 

Web  Leader  mono  unit  &  Web  Leader 
folders. 

10- unit  Color  King  2000,  1989  vin¬ 
tage. 

6- unit/2-folder  News  King,  1987  vin¬ 
tage. 

5-unit  News  King,  1 977  vintage. 

4-unit  News  King,  1 965/73  w/KJ6. 
Add-on  News  King  units  &  folders. 
DOUBLE-WIDTH 

3  'Vision'  (Cosmo-style)  GAM  offset 
units. 

1  Goss  160-page  double  3:2  folder, 
22  3/4'  w/double  upper  former. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050  Fox  (91 3)  492-621 7 


We  have  to  live  today  by  what  truth  we 
can  get  and  be  ready  tommorow  to 
call  it  hisehood. 

William  James 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
ORCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed 
collections.  Nationwide.  1  -800-844- 
3581 


Convert  to  private  deliv^  and  new 
distribution  start-up.  TMC/ saturation 
products.  Call  Midwest  Indeperxlent 
Postal  (616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkam  (616)458-6611 


SPECTRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CIRCULATION  SERVICES 


GRAND  OPENING 
NEW  TELEMARKETING  CENTER 
Conversions 
New  Starts 
Stop  Savers 
Verification 

SOUTHERN  TELEAAARKETING,  INC. 
NATIONVYIDE  (904)  886-4370 


LEMMARKEHNG 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


LEVIS  NATIONAL,  INC. 

“We  Deliver  More  Homes  To  Your 
NEWSPAPER' 
TELEMARKETING 
1  (800)929-1845 
Our  27th  Year 


TUBE  ALTERNATIVE 
BuilMn.  Low  cost,  fast  installation  and 
inconspicuous.  Midwest  Independent 
Postal  (616)  324-1008 


THB  CUSTOMBR 
CONNBCnON 

1-8(i0-327-8463 


SINGLE  WIDTH  PRESSES 

Goss  Community  SSC  10  units,  22 
3/4',  1982 

Goss  Community  SSC  3-Four  Highs, 
21.5',  1989,Heatset 
Goss  Community  SSC/C-150  Four 
Highs,  21 .5',  1988 

Goss  Community  SSC/C-150  Four 

Highs,  21 .5',  Heatset 

Goss  Suburban  1 500  Series,  4  units, 

folder,  22  3/4',  1978 

Goss  Urbanite  8  units,  1-3/C,  Folder, 

22  3/4',  1972 

Goss  Urbanite  4  units.  Folder,  22  3/4', 
1972 

Goss  Urbanite  3/C  unit,  22  3/4' 

Goss  Urbanite  Folders,  22  3/4' 

Goss  Urbanite  Presses  23  9/16' 

Goss  Urbanite  9  units.  22' 
HorrisV-15D12units,22  3/4' 

Harris  845  4  units  1970,  Run  1  hour/ 
day 

Creusot  Loire  Tribune,  21',  1980 
Web  Leader  6  units,  1  Quod,  1 990 

DOUBLE  VYIDTH 

Goss  Colodiner  500MM  Cutoff  (19.6'), 
never  used 

Goss  Metroliner  22',  5  Mono's  +  Half, 
3:2  Folder,  1980 

Goss  Metroliner  22',  5  Mono's,  3:2 
folder,  1986 

Goss  Metro  5  units,  22  3/4',  1967 
Goss  Metroliner  23  9/16,  never  used, 
9  mono  units  +  4  half,  3:2  F 
Colorman  35  22  3/4',  H  type  units  with 
2  satellite,  1 986 

Colorman  35  22  3/4',  3  H  units,  2  U 
units,  1 985,  6  Meg  splicers 
Koebau  Commander  22',  1 2  units  (2-6 
unit  presses),  1 982 

Webeq  International,  Inc. 
708-459-97^00,  Fox  708-459-9707 


CIRCULATION  SERVICES 


PRO  riTARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


CONSULTANTS 


Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or  new 
applications.  Greenrose  Systems 
(813)969-3388 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTAND  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (NoHonal) 


INTERNSHIPS 


PRINT-MEDIA  INTERNSHIPS.  Ust  of  1 23 
nationwide.  $5.,  Dr.  Jim  AAahood, 

PO  Box  3361 ,  Salisbruy,  NC  281 45. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
AAodels  100/102/200  (only). 
Recondidtioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


WANTED  TO  BUY 


CALL  US -WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


SCANNING  EQUIPMENT 


ECRM  2045C  Flatbed  scanner  new, 

1 50  scans  performed,  2032  DPI, 
PC/MAC  compatible,  20'  x  27'  input 
area.  Must  sell  $35,000  OBO 
(716)  772-2743 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seai  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'il  discard 
your  reply. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE 
ON  YOUR  ELECTRICAL  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1 357 
24-Hoor-LinePO  Box  1952 
Albuquerque,  NM  87103 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  sevice.  J&K  Power 
Supply  (313)953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  vswk? 

Dailv  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
30  years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  1  (800)  657-21 1 0 


SALESTRAINING 


ADVERTISING  SALES  TRAINING 
30, 40,  50%  INCREASE 
Effect  positive  change! 
CHISHCHM  ASSOCIATES 
PHONE  (412)547-1892 
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ADMINISTRATIVE 

GENERAL  MANAGER 


ADMINISTRATIVE 

EXECUTIVE  CHREaOR 


INDUSTRY  SERVICES 


The  Colorado  Press  Association  and 
Service,  Inc.  seeks  a  nevrspaper  pro¬ 
fessional  to  serve  as  executive  director 
Id  provide  leadership  for  1 57  daily  and 
weekly  newspapers  and  200  associate 
members.  The  executive  director  serves 
under  a  board  of  eleven  directors  and 
has  a  staff  of  14.  Responsibilities 
include  oversight  of  a  central  office, 
financial  operations,  legislative  work, 
conventions,  contest,  publications, 
advertising  sales  and  clipping  service. 
Newspaper  experience  is  essential,  and 
trade  association  experience  would  be 
helpful.  A  job  and  company  description 
can  be  faxed  or  mailed  at  your  request. 
Fax  request  to  (303)  571-1803.  SIX 
COPIES  of  letter  of  application,  resume 
and  salary  history  should  be  received 
April  17,  1995.  Send  to:  Search 
Committee,  Colorado  Press  Association, 
1  336  Glenarm  Place,  Denver,  CO 
80204.  Finalists  will  be  notified  of 
selection  by  April  1 7,  and  be  asked  for 
personal  information  for  background 
check  and  three  references.  Finalists  will 
be  asked  to  interview  on  April  27, 
1995.  The  successful  candidate  would 
begin  work  on  June  1,  1995.  No 
phone  calls  accepted. 


ACADEMIC 


THE  SAN  FRANCISCO  STATE  Univer¬ 
sity  Foundation  and  the  Journalism 
Department  seeks  a  director  for  its  Cen¬ 
ter  for  Integration  and  Improvement  of 
Journalism.  The  center  addresses 
diversity  issues  in  the  news  media.  Its 
goals  are  to  recruit  and  graduate  aspir¬ 
ing  journalists  from  diverse  back¬ 
grounds  and  serve  as  a  resource  for 
journalism  education  and  the  pro¬ 
fession.  Candidates  must  possess 
extensive  professional  experience; 
excellent  contacts,  especially  with  ethnic 
minority  journalists,  and,  a  bachelor's 
degree.  Salary  from  $48,000  to 
$60,000.  Job  begins  June  1,  1995. 
Two-year,  renewable  contract.  Applica¬ 
tion  deadline:  April  7.  Submit  letter 
describing  qualifications  and  three 
recommendation  letters  to  Erno  Smith, 
Chair,  Journalism  Department,  SFSU, 
1 600  Holloway  Avenue,  San  Francisco, 
CA  94132-1722.  For  infermation,  call 
(415)  338-2663.  SFSU  Foundation  is 
an  AA/EOE  employer. 

SENIOR  WRITER/EDITOR 
The  University  of  Alabama  in  Huntsville 
is  seeking  a  highly  motivated  and  skilled 
public  relations  practitioner  for  the 
position  of  Senior  Writer/Editor.  The 
position  requires  a  Bachelor's  degree,  5 
years  experience,  strong  writing,  editing, 
communications  skills  and  a  desire  to 
excel.  A  background  in  science  writing  is 
preferred.  Resume  and  salary 
requirements  should  be  mailed  to: 

The  University  of  Alabama  in  Huntsville 
Staff  Employment  Office 
Madison  Hall  Room  1 08 
Huntsville,  AL  35899 
or  call  (205)895-6381 
to  request  an  application 

AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  AQION  EMPLOYER 


ACADEMIC 


CENTRAL  WASHINGTON  UNIVERSITY 
is  seeking  candidates  (or  a  tenure  track 
appointment  to  teach  courses  in  print 
journalism  and  serve  as  faculty  adviser 
to  student  newspaper  beginning  Sep¬ 
tember,  1995.  Assistant  professor  rank. 
Salary  in  low  30s  for  nine  months;  sum¬ 
mer  school  possible.  Requirements 
include  master's  degree  in  journalism 
or  terminal  degree  in  reloted  field;  pro¬ 
fessional  experience  in  print  journalism 
and  word-processing  skills.  College- 
level  teaching  experience  and 
demonstrated  commitment  to  the  princi¬ 
ples  of  diversity/multiculturalism  highly 
desirable.  Application  letters  should  be 
accompanied  by  vita,  three  examples  of 
journalistic  work,  and  the  names, 
addresses  and  phone  numbers  of  three 
references.  Screening  will  begin  April 
17,  1995  and  continue  until  a  suitable 
candidate  is  (ourKl.  Send  to  Search  Com¬ 
mittee  Chair,  Department  of  Communi¬ 
cation,  7438,  Central  Washington  Uni¬ 
versity,  Ellensburg,  WA  98926.  An 
Equal  Opportunity/ Affirmative  Action/ 
Title  IX  Institution. 

ADMINISTRATIVE 


GENERAL  MANAGER  candidates 
needed  for  small  daily  newspaper. 
Need  to  be  able  to  lead  by  example. 
Circulation  or  advertising  background 
helpful,  sales  experience  and  P&L 
responsibility  required.  Send  resume, 
letter  of  qualification  and  salary  history 
to  Box  07283,  Editor  &  Publisher. 


We  are  seeking  an  energetic  and 
motivated  individual  that  can  organize, 
train,  motivate  and  supervise  the  sales 
staffs  of  our  multiple  location  shopper 
operations.  You  must  have  a  proven 
track  record  of  revenue  generation  and 
be  able  to  thrive  in  competitive  situa¬ 
tions.  We  don't  need  a  "talker",  we  vrant 
a  "doer".  Knowledge  and  ability  to  help 
us  establish  an  aggressive  telemarket¬ 
ing  department  a  plus.  Competitive  com¬ 
pensation  package  including  good 
base,  MBO,  401 K  and  insurance  bene¬ 
fits  with  an  excellent  opportunity  for 
advancement  with  a  growing 
Midwestern  company.  Send  resume 
WITH  SALARY  HISTORY  in  confidence 
to:  President,  PO  Box  "0",  Syracuse,  NE 
68446. 

PUBUSHER 

We  are  a  dynamic,  growing  community 
newspaper  and  shopper  publishing 
company,  operating  56  publications  in 
the  Midwest  and  Western  U.S.  We 
hove  an  immediate  opening  (or  a  pub¬ 
lisher  in  Yucca  Valley,  CA,  a  high- 
desert  market,  where  we  publish  a 
thrice-weekly  paid  newspaper  and  two 
weeklies.  Our  plant  also  provides  press 
and  mailroom  services  for  several  other 
owned  and  non-owned  publications, 
including  extensive  process  color  work. 

If  you  are  an  experienced  hands-on 
publisher  or  general  manager,  with  pro¬ 
ven  sales  and  production  experience, 
this  could  be  an  excellent  career 
opportunity  for  you.  In  complete  con¬ 
fidence,  please  send  a  resume,  includ¬ 
ing  pay  history  and  references,  to  Gen¬ 
eral  Manager,  Brehm  Communications, 
PO  Box  28429,  San  Diego,  CA  921 28. 


GROUP  OF  WEEKLY  NEWSPAPERS  in 
Louisiana  seeking  a  hands-on  General 
Manager.  Advertising  background  with 
knowledge  of  editorial  ana  circulation 
preferred!  Send  resume  and  salary  his¬ 
tory  to  Box  07298,  Editor  &  Publisner. 

ADVERTISING 

AD  DIREaOR 

Our  last  advertising  director  was  just 
promoted  to  a  publisher  position  at  a  sis¬ 
ter  newspaper,  leaving  big  shoes  to  fill. 
You  may  be  able  to  fill  them  if  you  are 
driven  to  lead  an  award-winning  six- 
day  daily  to  even  higher  levels  of 
advertising  excellence.  Only  persons 
with  the  enthusiasm,  creativity,  integrity 
and  self-confidence  to  motivate  a  high- 
achieving  sales  team  need  apply.  The 
Hub  (1 3,300  circ.)  is  a  top  performer  in 
the  quality-driven  World  Newspapers 
Inc.  group.  We're  located  in  a  growth 
market  that's  home  to  the  8,000-student 
University  of  Nebraska  at  Kearney  and 
an  ideal  mix  of  small-tovim  comfort  and 
big-city  amenities.  Send  cover  letter, 
resume  and  salary  expectations  to  Steve 
Chotelain,  Publisher,  The  Kearney  Hub, 
P.O.  Box  1988,  Kearney,  NE  68848. 

ADVERTISING  DIREaOR 

Progressive,  fresh,  clean  and  poised  for 
grov4h,  small  daily  in  Central  Califor¬ 
nia  Valley  looking  for  energetic  advertis¬ 
ing  director  who  can  lead  a  total  staff 
of  10  -  including  creative  services  and 
paste-up  staff.  Energy,  innovation  and 
team  work  are  necessary  functions  of 
the  position.  Good  pay,  great  benefits. 
Location  a  plus  (within  two  hours  of 
Napa,  Yosemite,  San  Francisco,  Sacra¬ 
mento,  Monterey).  Send  resume  and  let¬ 
ter  of  introduction  to  M.  Olaf  Frandsen, 
Publisher,  Turlock  Journal,  1 38  S.  Cen¬ 
ter  St.,  Turlock,  CA  95380.  No  phone 
calls,  please.  A  member  of  Freedom 
Communications  Inc.  An  Equal 
Opportunity  Employer. 


ACADEMIC 


ACADEMIC 


ACADEAAK 


SSISTANT  PROFESSOR 
JOURNALISM  CONCENTRATION 

Department  of  Communication 
Schooi  of  the  Arts  and  Communication 

In  support  of  William  Paterson  College’s  strategic  commitment  to  the  goals  of  excellence,  diversity, 
and  community  and  its  Board  of  Trustee’s  mandate  for  increased  faculty  diversity,  the  faculty  of 
V^lliam  Paterson  college  seek  to  create  a  welcoming  and  nurturing  campus  climate  for  a  diverse 
faculty,  staff,  and  student  body.  In  this  spirit,  the  faculty  invite  applications  and  nominations  of 
candidates  for  the  tenure  tradr  position  of  assistant  professor  for  ^e  Journalism  Concentration 
within  the  Department  of  Communication,  School  of  the  Arts  and  Communication.  Emphasis  will  be 
on  teaching  varied  public  relations  courses  with  a  heavy  writing  focus,  as  well  as  basic  journalism 
and  ethics  courses.  Other  assignments  could  include  advising  publications  or  campus  media 
organizations.  Public  relations/media  experience,  evidence  of  quality  teaching  and  an  on-going 
writing/research/publication  focus,  and  Doctorate  or  equivalent  in  professional  experience  as  well 
as  research/publication  record  required.  Experience  with  electronic  publishing  desired.  Salary  is 
competitive,  dependent  upon  background  and  experience.  The  department  is  housed  in  state-of-the- 
art  facilities  with  access  to  the  New  York  media  market. 

As  an  accredited  state  college  of  New  Jersey  offering  50  undergraduate  and  graduate  programs,  the 
institution  is  committed  to  educational  excellence,  cultural  diversity  and  community  outreach.  ’’ffPC 
is  an  Equal  Opportunity/Affirmative  Action  Employer. 

Please  send  letter  and  vitae  to: 

Dr.  Barry  F.  Morganstem,  Chair 
Department  of  Commimication  (Draw  E&P) 

WILJ.IAM  PATERSON  COLLEGE 

300  Pompton  Road,  Wa)rne,  NJ  07470 
Review  of  applications  will  begin  on  April  30,  1995. 
Position  will  remain  open  until  filled. 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Community  weekly  newspaper  aroup  in 
New  Hamshire's  largest  retail  market 
needs  leader  for  sales  department. 
Company  recently  changed  hands,  look¬ 
ing  for  nard-charger  to  inspire  sales 
staff  to  make  the  most  of  tremendous 
opportunities  for  our  high-quality  pub¬ 
lications.  Significant  media  sales  expe¬ 
rience  required.  Must  be  disciplined, 
creative,  and  believe  in  the  value  and 
importance  of  local  news.  Great 
opportunity  to  get  involved  in  manage¬ 
ment  of  community  oriented  papers  in 
northern  New  England.  If  you've 
always  hoped  for  a  chance  to  rise  to  a 
challenge  and  show  your  stuff,  this  is  it. 
Send  resume  to  Jeff  Rapsis,  Editor/ 
General  Manager,  Neighborhood  Pub¬ 
lications,  PO  Box  280,  Goffstown,  NH 
03045. 

ADVERTISING  MANAGER  needed  for 
1 3,800  daily  located  in  N.E.  North 
Carolina,  with  a  TMC,  shopper,  weekly 
newspaper,  real  estate  magazine  and 
various  supplements.  Looking  for  a 
highly  motivated  and  highly  organized, 
charismatic  manager  to  assist  in  raising 
sales  staff  to  next  level.  The  successful 
candidate  will  have  both  Retail  and 
Classified  experience.  Salaried  position 
with  incentive  program  and  excellent 
benefits.  Send  cover  letter  of  applica¬ 
tion  and  resume  to  Box  07294,  Editor 

&  Publisher. _ 

ADVERTISING  SALES  REP  with  a  win¬ 
ning  attitude  for  daily  publication  in 
Elknart,  IN.  Excellent  outside 
opportunity  for  top  ad  producer  cover¬ 
ing  Michiana.  Fax  resume  and  cover  let¬ 
ter  to  JNV/,  (708)  627-1233. 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 

Montana's  fastest  growing  daily  news¬ 
paper  is  searching  for  an  experienced 
retail  or  classified  od  manager  looking 
for  an  apportunity  to  motivate  and 
manage  our  diversified  advertising 
department.  The  successful  candidate 
must  possess  outstanding  leadership 
and  training  skills.  Retail  and  classified 
experience  in  a  competitive  market  is  a 
definite  plus.  Dynamic,  energetic  and 
competitive  personalities  need  apply.  If 
you  are  a  "do-er"  looking  for  the 
opportunity  to  advance  in  one  of  the 
Pacific  Northwest's  most  aggressive 
newspaper  chains,  this  could  be  your 
chance.  We  have  a  competitive  com¬ 
pensation  package,  including  full  bene¬ 
fits  and  401  K  plan.  Send  cover  letter, 
resume  and  references  to  Ron  Peterson, 
The  Daily  Inter  Lake,  P.O.  Box  7610, 
Kalispell,  MT  59904. 


SALES  MANAGER 

Zone  2  -  Weekly  Newspaper  Organi¬ 
zation.  Thirty-five  person  sales  staff. 
Seeking  top  professional.  Sales  Leader. 
Strong,~hands-on,  training,  motivatian 
and  development.  Must  have  own  pro¬ 
ven  personal  advertising  sales  record. 
Record  of  successful  management  of 
advertising  sales  organization.  Goal 
and  achievement  orientated.  Comforta¬ 
ble  working  and  campetitive  environ¬ 
ment.  Enjoy  thrill  of  being  number  one. 
Send  resume,  letter  of  desire  and  earn¬ 
ing  history  to  Box  07299,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIREaOR 
National  award  winning  weekly  seeks 
a  promotionally  minded  self  starting 
person  to  build  on  an  established 
department  willing  to  re-locate  to  south 
Jersey  shore  area.  Send  confidential 
resume  and  salary  history  to  G.L.R. 
Inc.,  107  Hemlock  Drive,  Rio  Grande, 
NJ  08242. 

CLASSIFIED  ADVERTISING  MANAGER 

The  San  Bernardino  County  Sun  would 
like  to  hear  from  you  if  you're  a 
motivated  and  motivating  classified  or 
marketing  manager  interested  in  a 
new  challenge  in  Southern  California. 
We're  an  AM  Gannett  newspaper  of 
83,000  circulation  daily  and  97,000 
Sundays.  We  seek  someone  interested  in 
and  capable  of  leading  and  training  in 
new  forms  of  sales  marketing.  Outside 
sales,  voluntary/commercial  telephone 
sales  and  legal  staffs  all  report  to  this  man¬ 
ager.  Five  years  of  classified  or  market¬ 
ing  experience  preferred;  telemarketing 
management  experience  also  would  be 
considered.  Interested?  Send  a  resume, 
salary  history  and  cover  letter  to:  Karen 
Van  Lare,  coordinator,  recruiting/ 
placement.  Newspaper  Division,  Gan¬ 
nett  Co.,  Inc.,  1 100  Wilson  Blvd.,  Arl¬ 
ington,  VA  22234.  The  Sun  and  Gan¬ 
nett  are  Equal  Opportunity  Employer 
that  value  diversity  in  the  workplace 
and  especially  encourage  those  who 
share  our  vision  to  apply. 

The  hallmark  of  courage  in  our  age  of 
conformity  is  the  capacity  to  stand  on 
one's  convictions,  not  obstinately  or 
defiantly....  nor  as  a  gesture  of 
retaliation,  but  simply  because  these 
are  what  one  believes. 

Rollo  May 


_ ADVERTISING _ 

UVE  IN  THE  ROCKIES!  100,000  circula¬ 
tion  award  winning  Colorado  Springs 
Gazette  Telegraph  seeks  motivated 
Classified  and  Retail  account  pro¬ 
fessionals.  Send  resume,  salary  history 
and  letter  of  Introduction  to  the  Gazette 
Telegraph,  Freedom  Communications, 
Inc.,  Human  Resources  Department, 
P.O.  Box  1779,  Colorado  Springs,  CO 
80901. 

MAJOR  ACCOUNTS  MANAGER 
DISTRIBUTION  MARKETING 
MANAGER 

Looking  to  move  up?  Midwest  metro 
looking  for  two  strong,  dynamic  sales 
leaders  to  join  our  team.  The  ideal  can¬ 
didates  will  be  able  to  lead  by  exam¬ 
ple,  driving  both  individual  advertiser 
and  category  development;  through 
creative  marketing  strategies.  This  is  a 
great  opportunity  to  challenge  the 
veteran  as  well  as  the  rising  star.  We 
affer  competitive  salary,  banus,  and 
benefits,  along  with  an  excellent  quali- 
ty-of-life  community.  Send  resume  to 
tox  07276,  Editor  &  Publisher. 

NATIONAL  ADVERTISING  SALES 
BOSTON  HERALD 

New  England's  second  largest  daily 
newspaper  is  laoking  for  a  full  time 
national  outside  sales  representative  to 
handle  hospital  and  travel  advertising. 
This  position  requires  a  highly 
motivated,  energetic,  self  starter  with 
solid  media  sales  experience.  College 
degree  preferred.  Attractive  salary  plus 
bonuses.  EOE.  Fax  resume  to:  National 
Advertising  Manoger,  Boston  Herald, 
617-426-1869. 


RETAIL  ADVERTISING  DIREQOR 


ACADEMIC 


ACADEAAIC 


ACADEMIC 


SSISTANT  PROFESSOR  OF 
TELECOMMUNiCATIONS/MEDIA 

Department  of  Communication 
Schooi  of  Arts  &  Conununication 

In  support  of  William  Paterson  College’s  strategic  commitment  to  the  goals  of  excellence,  diversity, 
and  community  and  its  Board  of  Tnistee’s  mandate  for  increased  faculty  diversity,  the  faculty  of 
l^Uiam  Paterson  College  seek  to  create  a  welcoming  and  nurturing  campus  cUmate  for  a  diverse 
faculty,  staff,  and  student  body.  In  this  spirit,  the  faculty  invites  applications  and  nominations  of 
candidates  for  the  tenure  track  position  of  assistant  professor  of  telecommunications/media  in  the 
Department  of  Communication,  School  of  the  Arts  and  Communication.  The  ideal  candidate  will 
exhibit  broad  background  in  domestic  and  international  policy  issues.  To  teach  courses  in  the 
telecommimications  policy  and  technology,  media  issues,  new/interactive  media,  communication 
research  and  theory,  etc.  Ability  to  teach  media  applications  and  related  departmental  courses  and 
capacity  to  develop  new  courses  in  emerging  program  preferred.  Earned  doctorate  or  equivalent  in 
professional  experience;  and  evidence  of  quality  teacning  of  research/publication  record  and  of 
pronammatic  research/publishing  activity  required.  Salary  is  competitive,  dependent  upon 
background  and  exp>erience.  The  department  is  housed  in  a  new  state-of-the-art  facility  with  access 
to  the  New  York  media  market. 

As  an  accredited  state  college  of  New  Jersey  offering  50  undergraduate  and  graduate  programs,  the 
institution  is  committed  to  educational  excellence,  cultural  diversity  and  community  outreach.  WPG 
is  an  Equal  Opportunity/Affirmative  Action  Employer. 

Please  send  letter  and  vitae  to; 

Dr.  Barry  E  Morganstem,  Chair 
Department  of  Communication  (Draw  E&P) 

WILLIAM  PATERSON  COLLEGE 

300  Pompton  Road,  Wayne,  NJ  07470 
Review  of  applications  will  begin  on  April  30,  1995. 
Position  will  remain  open  until  filled. 


CUPC 


This  key  posiHon  al  our  growing  group 
of  newspapers  is  not  for  everyone. 

But  we  want  to  talk  with  you  if  you 
have: 

1 .  The  leadership  to  direct  a  staff 
of  two  ad  managers  and  20  sales 
representatives. 

2.  The  experience  to  be  responsible 
for  one  daily  and  four  weekly 
newspapers. 

3.  The  creativity  to  build  on  our 
history  of  success. 

4.  The  professionalism  to  thrive  in 
this  highly  competitive  market. 

Exceptional  compensation  package  of 
salary  plus  MBO  will  be  commensurate 
with  experience.  Benefits  include 
medical  and  dental  insurance,  401 K 
plan,  and  more. 

For  a  confidential  interview,  send 
resume,  including  salary  history,  to 
Recruitment  Director  Michael  Kelly  at: 
North  Jersey  Newspapers  Co. 

50  Eisenhower  Drive 
Paramus,  NJ  07652 
Fox  (201)  843-2388 

Self-understanding  rather  than  self- 
condemnation  is  the  way  to  inner  peace 
and  mature  conscience. 

Joshua  Loth  Uebmon 
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_ ART/GRAPHICS _ 

SENIOR  EDITOR/GRAPHICS 

DUTIES:  Responsible  for  design, 
graphic  presentation,  typography  and 
layout  in  British  newspaper  format/ style 
of  daily  and  weekend  newspaper 
encompassing  geographic  area  of 
750,000+  people.  Critique  newspaper 
daily  with  department  heads  and 
managing  editor  involving  newspaper 
design,  selection  of  photograpns, 
graphics,  maps,  among  others. 
Oversee  main  news  sections  for 
weekend  editions.  Examine  other 
newspapers  owned  by  publisher  for  vis¬ 
ual  presentation,  quality,  design  and 
related  topics. 

REQUIREMENTS:  Bachelor  of  Fine  Arts 
with  concentration  in  Graphic  Design 
and  minimum  of  3  years  e;^rience  in 
job  offered  or  6  years  in  all  aspects  of 
British  newspaper  design  and  overall 
responsibility  for  design  of  editorial 
product  for  metropolitan  newspaper. 

SALARY:  $76,3(X)/year  plus  benefits 
Location:  Toledo,  Ohio 

Resumes  (2  Copies)  to:  L.  Eggleston 
Job  Order  No.  00786 
Ohio  Bureau  of  Employment  Services 
POBox  1618 
Columbus,  OH  43216 

CIRCULATION 

CIRCULATION  DIREQOR 
Fast-growing  local  newspaper,  pub¬ 
lishing  3  times  a  week,  is  looking  for  a 
Circulation  Director  with  a  strong  back¬ 
ground  in  marketing  and  management. 
Fox  resume  and  salary  requirements  to 
(404)  339-8082  or  mail  to:  Publisher, 
Gwinnett  Post-Tribune,  PO  Box  603, 
Lowrenceville,  GA  30246.  EOE. 

CIRCULATION  SALES  MANAGER 

The  News  Journal,  a  Gannett  newspa¬ 
per  and  Delaware's  only  statewide 
newspaper,  has  an  opening  for  an 
experienced  Circulation  Sales  Man¬ 
ager.  This  supervisory  position  is 
responsible  for  all  sales  programs  in 
both  home  delivery  and  sin^e  copy, 
including  telemarketing,  and  serves  as 
a  liaison  with  Market  Development.  The 
successful  candidate  will  hove  a  mini¬ 
mum  of  2  years'  experience  in  circula¬ 
tion,  experience  in  telephone  sales 
management,  as  well  as  promotion  and 
marketing  experience. 

Send  resume,  salary  history  and  cover 
letter  to: 

Human  Resources 
The  News  Journal  Company 
POBox  15505 
Wilmington,  DE  1 9850 

The  News  Journal  appreciates  the  bene¬ 
fits  of  a  diverse  workforce  through  a  com¬ 
mitment  to  affirmative  action. 


CIRCULATION  MANAGER  FOR  8,000, 
6-day  daily  in  mid-south.  Good 
opportunity  for  someone  who  wants  to 
move  up  to  run  their  own  show.  ABC 
knowledge  helpful.  Reply  to  Box 
07277,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 

Midwest  daily  in  growth  mode  toward 
metro  status  seeks  dynamic  circulation 
director  with  winning  track  record. 
Send  resume,  ABC  reports,  and  one 
week  sample  of  your  present  newspa¬ 
per.  Reply  to  Box  07308,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  MANAGER  for  30,000 
independently  owned  Southern  daily. 
Solid  market  likely  to  show  strong 
growth  soon.  8  yeors  management 
experience  a  must.  Attractive  benefits, 
compensation  and  incentives.  Send 
resume  to  Clint  Shelton,  PO  Box  2213, 
Decatur,  AL  35609. 

INDEPENDENT  CONTRAaOR  FOR 

SALES  CREW  OPERATION 

Outstanding  opportunity  exists  in  the 
northern  suburban  mark^  of  New  York 
City  for  an  independent  sales  crew 
operation.  Unlimited  earning  potential 
for  experienced  entrepreneur  contract¬ 
ing  with  Gannett  Suburban  Newspa¬ 
pers.  References  required.  Fox  inquiries 
to  (914)  578-2453  or  call  (914)  578- 
2311. 

COMMUNICATIONS 

CORPORATE  COMMUNICATIONS 

Eli  Lilly  and  Company  is  seeking  an 
associate  in  its  corporate  communica¬ 
tions  division  for  developing  relations 
with  print  and  broadcast  media,  handl¬ 
ing  inquiries  on  a  variety  of  issues  and 
managing  special  communications  pro¬ 
jects. 

Lilly  is  a  global,  researched-based  For¬ 
tune  100  pharmaceutical  company 
headquartered  in  Indianapolis,  Indiana. 
The  associate  will  work  with  all  areas  of 
Lilly  on  strategies  for  communicating 
about  current  and  future  products. 

The  candidate  should  have  at  a  mini¬ 
mum  a  bachelor's  degree  in  journalism 
or  communications  (a  master's  degree 
is  preferred)  and  at  least  two  years 
experience  in,  or  vrorking  directly  with, 
news  medio.  Proven  writing  skills  are 
essential.  Experience  with  health  care 
issues  is  a  plus. 

Send  or  fax  a  resume  and  writing  sam¬ 
ples  to  Robert  W.  Grupp,  Director, 
Media  Relations,  Eli  Lilly  And  Com¬ 
pany,  Lilly  Corporate  Center  #1027, 
Indianapolis,  IN  46285.  Fax:  (317) 
277-2162. 

EDITORIAL 

'ASSOCIATE  EDITOR"  position  avail¬ 
able  for  Malibu-based  national  trade 
publication  addressing  the  special 
events  industry.  Entry  level,  one  to  two 
years  experience.  Journalism  degree 
preferred  but  can  be  English  major  as 
>vell.  Position  involves  writing  a  variety 
of  articles,  including  feature  and  cover 
pieces,  and  editing.  Travel  involved. 
Opportunity  for  advancement.  Please 
rend  resume  to  Human  Resources, 
23815  Stuart  Ranch  Rood,  Malibu,  CA 
90265.  No  phone  calls  will  be 
accepted. 


ASSISTANT  EDITOR 

New  Times  is  looking  for  writer-editors 
to  fill  future  openings  at  our  award¬ 
winning  vreekly  newspapers  in  Phoenix, 
Denver,  Miami,  Dallas  and  Houston. 

The  assistant  editor  position  requires  a 
solid  background  in  the  arts,  fine  vwit- 
ing  skills  and  the  ability  to  edit  reviews, 
news  and  feature  material.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  and  editing  samples  to: 

Christine  Fleming 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

No  phone  calls,  please. 

ASSOCIATE  EDITOR 
Award-winning,  twice-weekly  com¬ 
munity  newspaper  on  small  Hawaiian 
islancT  seeks  associate  editor  with  report¬ 
ing  and  page  design  skills.  Friendly, 
rural  community  with  multi-ethnic  popu¬ 
lation  of  52,000  in  exotic,  tropical  set¬ 
ting.  Laid-back  lifestyle,  challenging 
job.  Salary  commensurate  with  experi¬ 
ence.  Position  availoble  immediately. 
Send  resume  and  clips  to:  Susan  Dixon- 
Stong,  managing  editor,  Kauai  Times, 
3133  B  Oihana  St.,  Lihue,  HI  96766. 
Fax:  808-246-9195.  Phone:  (808) 
245-8825. 

AWARD-WINNING  Northwest  Ver¬ 
mont  daily  seeks  aggressive,  enterpris¬ 
ing  general  assignment  reporters  to  join 
community  journalism  team.  Sound  wri^ 
ing  skills  mandotory.  Experience  pre¬ 
ferred.  Send  letter,  resume,  clips  to: 
Emerson  Lynn,  editor,  St.  Albans 
Messenger,  PO  Box  1250,  St.  Albans, 
VT  05478.  Fox  (802)  527-1 948. 

BUSINESS  JOURNAUSTS 

Aggressive  Zone  6  business  newspaper 
seeks  experienced  reporters  and  Mitors 
for  current  and  future  openings. 
Reporters  must  know  how  to  develop 
sources,  break  news  and  write  with  flair 
for  a  sophisticated  audience  of  execu¬ 
tives,  business  owners  and  pro¬ 
fessionals.  Prefer  at  least  two  years 
experience  as  business  writer.  Candi¬ 
date  for  associate  editor  must  be  able 
to  work  with  staff  and  freelancers  to 
develop  insightful  business  trend  stories, 
to  excel  as  a  strategic  thinker  while 
also  doing  some  heovv  lifting  on  copy 
editing.  Two  years  eaiting  experience 
or  four  years  reporting  experierKe  pre¬ 
ferred.  Send  cover  letter,  resume  and 
five  best  clips  to  Box  07291 ,  Editor  & 
Publisher.  Prompt  reply  promised. 

BUSINESS  REPORTER 

We're  looking  for  a  business  reporter 
who  can  cultivate  sources  quickly,  and 
untangle  complex  business  issues.  Send 
references  and  clips  to  Sheila  Storm, 
business  editor,  Oshkosh  Northwestern, 
PO  Box  2926,  Oshkosh,  Wl  54903- 
2926.  Tell  us  when  you  could  arrive  for 
an  interview. 


BUSINESS/FEATURES 
Medium-sized  daily  (30,000)  Califor¬ 
nia  daily  100  miles  northeast  of  LA 
seeks  combination  business/features 
writer,  emphasis  on  business.  Successful 
candidate  will  have  demonstrated 
ability  to  interpret  and  explain  business 
news  to  average  reader.  Minimum 
year's  experience  on  daily,  with  some 
background  in  business  reporting. 
Apply  to:  Steve  Williams,  editor,  Victor 
Valley  Daily  Press,  P.O.  Box  1 389, 
Victorville,  CA  92393.  No  calls. 

CITY  EDITOR.  9,000  PM  daily  in 
Mississippi  Delta  seeks  seasoned 
journalist  to  cover  key  city  government 
beat  and  assist  managing  editor  with 
young  staff.  Heavy  copy  editing,  some 
layout  required.  Salary  range: 
$18,000-$20,000.  Minority  applicants 
encouraged.  Send  resume,  work  sam¬ 
ples  to  Steve  Stewart,  Greenwood  Com- 
monwealth,  P.O.  Box  8050, 
Greenwood,  MS  38935-8050.  Fax 
(601)453-2908. 

CITY  EDITOR:  Coaching  and  planning 
are  key  skills  for  this  position  as  leader 
of  local  coverage  team  at  our  1 6,000 
daily  in  the  foothills  of  the  Sierra.  Mail 
resume,  statement  of  your  news  philoso¬ 
phy  to  John  Seelmeyer,  editor.  The 
Union,  1  1464  Sutton  Way,  Grass 
Valley,  CA  95945. 

CITY  HALL  REPORTER  -  Tribune  News¬ 
papers,  fast-growing  90,000  circ.  daily 
in  Metropolitan  Phoenix.  Writer  who 
can  dig,  ask  tough  questions, 
enterprise.  Tribune  is  winner  of  two  con¬ 
secutive  National  Headliner  Awards 
and  1994  Livingston  Award.  Send 
resume  and  clips  to  Dan  McCarthy, 
Editor,  Tempe  Daily  News,  P.O.  Box 
3099,  Tempe,AZ  85281. 

COPY  EDITOR/PAGE  DESIGNER 

We  want  a  strong  page  designer,  top- 
notch  copy  editor  and  writer  of  uncon¬ 
ventional  heads  that  capture  a  reader's 
attention  and  a  story's  soul.  Our  next 
desk  member  knows  content  and  design 
are  equally  important,  and  that 
investigative  reporters  and  photo¬ 
graphers  aren't  the  only  journalists  with 
passion.  If  you  want  to  work  for  an 
innovative,  award-winning  team  that's 
satisfied  with  only  getting  better,  send 
resume  and  tearsheets  by  April  3  to:  T. 
Kuhle,  Herald  &  Review,  P.O.  Box  31 1 , 
Decatur,  IL  62525. 

COPYEDITOR 

Central  CA's  leading  daily  newspaper 
(circ.  150,000  daily,  190,000  Suncxy) 
is  looking  for  a  sports  enthusiast  with 
strong  editing  skills  and  minimum  one 
year  on  sports  desk.  Must  have  copy 
editing  experience  with  some  layout 
ability;  college  degree  preferred.  Com¬ 
petitive  salary  plus  full  benefits.  Send 
resume,  cover  letter  and  3-5  clips  to: 
Brenda  Austin,  THE  FRESNO  BEE, 
Human  Resources  Department,  1626 
'E'  Street,  Fresno,  CA  93786.  Equal 
Opportunity  Employer. 

To  think  well  of  every  other  man's 
condition,  and  to  dislike  our  own,  is 
one  of  the  misfortunes  of  human  nature. 

Burton 
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HELP  WANTED 


_ EDtTORIAL _ 

COPY  EDITORS:  Ever  notice  how  so 
nfony  of  these  ads  oslc  for  a  couple  of 
years'  experience  and  proficiency  in 
Quark?  The  Minot  Doily  News  (o 
26,000  AM  in  north-central  ND)  is  o 
reot  place  to  get  that  experience  and 
uilo  that  proficiency.  We're 
paginated,  progressive,  personable 
and  a  veritable  geyser  of  opportunity 
for  hard-working  applicants  with  talent, 
desire  and  a  firm  grasp  of  the  basics. 
Send  resume  and  page  samples  right 
away  to  Bryan  Obenchain,  News 
Editor,  Minot  Daily  News,  PO  Box 
1150,  Minot,  ND  58702. 


COPY  EDITORS 

The  Tribune-Star  at  Terre  Haute,  Ind.,  is 
a  37,000  daily  and  45,000  Sunday 
newspaper  in  West  Central  Indiana 
near  the  Illinois  border.  The  city  offers  a 
college  environment  and  typical 
Midwest  lifestyle.  The  fully  paginated, 
AM  newspaper  has  openings  for  two 
copy  editors: 

1 )  News  desk  copy  editor  -  Editing  and 
headlining  copy,  both  local  and  wire, 
designing  sectian  fronts  and  inside 
pages,  building  graphics  on  Quark 
XPress  and  other  normal  capy  desk 
duties.  Previous  editing  and  design 
experience  is  necessary,  alona  with 
Strang  command  of  the  English  lan¬ 
guage  with  emphasis  on  spelling  ond 
grommor,  and  a  desire  to  put  out  a 
quality  local  newspaper.  On-the-job 
experience  is  important,  but  position 
could  be  good  for  someone  on  the 
move  up. 

2)  Regionol  news  editor  -  Some  duties 
and  requirements  as  above.  Job  focus 
will  be  production  of  organization  for 
weekly  zoned  tabloids,  including  some 
content  planning.  Duties  also  will 
include  special-section  production  and 
other  normol  copy  desk  duties.  Agoin, 
experience  is  important,  but  talent  is  the 
best  requirement. 

Salaries  for  both  positions  com¬ 
mensurate  with  experience,  plus  insur¬ 
ance  and  other  benefits. 

Send  resume  and  short  letter  about  why 
you  think  you  ore  suited  for  either  of 
these  positions  to:  Editor,  Tribune-Star, 
PO  Bax  1 49,  Terre  Haute,  IN  47808. 

EDITOR,  news  director  for  paginated 
14,500  six-day  doily  to  direct  local 
news/photo  coverage,  manage  special 
editions,  set  staff  schedules,  work  with 
young  news  staff  to  improve  writing 
skills  and  news  judgment.  Management 
opportunity.  Good  community,  staff, 
benefits.  Send  complete  history  and 
requirements  to  GM,  Hastings  Tribune, 
PO  Box  788,  Hastings,  NE  68902. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Wriler-Edilor-EP,  PO  Box  40550,  5136 
MocArthur,  Washington,  DC  20016; 

(7031 506-4400.  _ 

NATIONAL  SPORTS  JOBS  WEEKLY 
Media*Administration»Marketing 
(800)  339-4345 


_ EDfTORIAL _ 

EDfTOR-The  St.  Ignace  News,  a  6,500- 
circulation  weekly  in  Michigan's  Upper 
Peninsula,  needs  an  experienced  editor 
or  a  mature  reporter  ready  to  move  up 
and  direct  a  news  operation.  Com¬ 
munity  journalism  and  an  intellectual 
approach  to  writing  are  important  to 
us.  Send  resume,  clips  of  your  writing, 
and  a  letter  stating  your  key  ideas  about 
editing  to:  Wesley  H.  Maurer,  Jr.,  Pub¬ 
lisher,  The  St.  Ignace  News,  P.O.  Box 

277,  St.  Ignoce,  Ml  49781 . _ 

EDITOR:  Dynamic  Michigan  weekly 
group  needs  talented,  hard-working 
editor.  We  want  an  organized,  hands- 
on,  people-oriented  coach,  who  is 
adept  at  layout,  editing  and  writing  and 
can  inspire  further  excellence  from 
seven  staff  writers.  Required:  Bachelor's 
degree  and  four  years  newspaper 
experience  (including  supervisory 
duties).  Great  environment;  long  hours. 
Salary  in  low  to  mid  30s.  Benefits.  Send 
letter,  resume,  solary  history  and  clip¬ 
pings  to  Box  07297,  Editor  &  Publisher. 

EDITOR 

Award-winning  30,000  circulation 
Pennsylvania  daily  needs  an  aggressive 
take-charge  editor  to  lead  and  motivate 
the  staff  to  produce  a  consistently  com¬ 
pelling  news-oriented  product. 

Successful  candidate  will  possess  10 
years  editorial  management  experience 
with  at  least  5  years  in  the  number  one 
or  two  newsroom  spot,  have  experience 
managing  in  a  union  environment  and 
be  a  strong  hands-on  leader  who 
knows  how  to  get  the  job  done. 

Great  package  for  the  right  person. 
Send  resume,  cover  letter  with  solary 
requirements,  and  examples  of  your 
work  to  Box  07310,  Editor  &  Publisher. 


EDITOR 

Progressive,  successful  twice-weekly 
newspoper  is  diving  into  five-day  pub¬ 
lication  ond  seeks  a  talented  editor  to 
lead  the  way.  We're  tackling  wire  ser¬ 
vice,  running  full-color  front  page 
photos  and  moving  towards  full-page 
pagination.  The  key  to  success  in  this 
position  lies  in  maintaining  the  news¬ 
paper's  strong  community  focus  by 
offering  guidance  to  an  enthusiastic 
four-reporter  staff.  Expert  copy  editing, 
an  eye  for  detail  and  strong  people 
skills  are  musts.  Newspaper  circulation 
is  roughly  4,800  per  issue  in  a  rural 
county  of  nearly  1 6,(XX)  people  --  it's  the 
wild  West  at  its  best.  Send  resume, 
salary  requirement  and  clips  to:  Susan 
Brockus,  The  Humboldt  Sun,  P.O.  Box 
3000,  Winnemucca,  NV  89446. 
Pleose,  no  phone  calls. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relatians  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1 31 3. 

We  have  to  die  to  continue  living. 

WamrOng 


_ EDITORIAL _ 

ENERGETIC  Business  reporters  needed 
for  English-language  weeklies  in 
Budapest  and  Warsaw.  Fax  caver  let¬ 
ter,  resume  and  two  current  clips  to: 
Editor,  Budapest  Business  Journal,  36- 
1-11 8-021 5;  or  to  Editor,  Warsaw  Busi¬ 
ness  Journal,  48-2-628-2548. 


ENTRY  LEVEL  sports  writer  for  3  person 
department  on  20,000  daily  near 
Washington  D.C.  to  start  now.  National 
newspaper  group.  Send  clips,  resume, 
references  to  William  Doolittle,  Editor, 
Box  807,  Martinsburg,  WV  25401 . 
Equal  Opportunity  Employer. 


EXECUTIVE  EDITOR 

Award-winning  30,000  circ.,  7-day 
morning  paper  in  southern  California, 
is  seeking  an  Executive  Editor  to  lead 
our  30-person  department.  Five  years 
newsroom  management  experience 
and  a  passion  for  local  news  required. 
Tell  us  in  your  cover  letter  why  you 
have  the  leadership,  motivational, 
organizational  and  interpersonal  skills 
and  judgement  ta  lead  our  staff  to 
excellence.  Salory  range:  $50-57,(XX) 
+  15%  bonus  opportunity.  Send 
resume  and  letter  to  M.  Brotherton,  PO 
Box  1389,  Victorville,  CA  92393. 
Deadline:  March  29. 


FEATURES  EDITOR 

WANTED:  A  features  editor  to  lead  an 
award-winning  staff  of  seven.  The 
person  we  select  must  hove  a  proven 
track  record  of  good  writing;  in-depth 
reporting;  deft  copy  editing;  knowledge 
or  graphics,  photos  and  page  design; 
working  with  people;  and  knowing  how 
to  engage  readers  in  our  newspaper. 
Previous  supervisory  experience  would 
be  helpful.  We're  a  43,000/53,000 
circulation  AM  that  has  just  installed  a 
state-of-the-art  flexographic  press.  Send 
cover  letter,  resume  and  wark  samples 
to  George  Althoff,  Editor,  The  Herald  & 
Review,  P.O.  Box  311,  Decatur,  IL, 
62525.  Application  deadline:  April  7. 


IN-DEPTH  JOURNAUSM 

We  seek  a  writer-editor  -  experienced 
but  still  growing  --  with  the  instinct, 
desire  and  ability  to  provide  depen¬ 
dably  fresh,  compelling  coverage  of 
local  news  and  issues.  We're  a  locally 
owned  alternative  weekly  in  its  15th 
year;  we  prosper  by  being  the  paper 
the  community  counts  on  for  the  stuff 
they  need  and  want  to  know.  Our  role 
model:  The  Wall  Street  Journal.  Send 
letter,  resume,  two  clips  to:  Journolist, 
The  Chronicle,  PO  Box  153,  Glens 
Falls,  NY  12801. 


LIVING  PAGES  EDITOR:  Writing,  edit¬ 
ing  skills  required,  computer  literate, 
very  organized,  some  newspaper  expe¬ 
rience  useful;  send  resume,  cover  letter 
to  Keith  Sheldon,  managing  editor. 
Evening  Observer,  8-10  E  Second  St., 
Dunkirk,  NY  14048. 


PAID  AND  UNPAID  INTERNSHIPS 
avoilable  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 


_ EDITORIAL _ 

NEWS  PAGE  DESIGNER  sought  for 
Philadelphia  suburban  daily  in  a  highly 
competitive  market.  Applicants  shauld 
hove  experience  in  graphic  design  and 
news  layout.  Evening  and  weekend 
hours.  Women  and  minorities 
encouraged  to  apply.  Send  resume  and 
sample  of  work  to  Pat  Walker,  Night 
Editor,  Bucks  County  Courier  Times, 
8400  Route  1 3,  Levittown,  PA  1 9057. 
SPORTS  COLUMNIST  -  Major  Leogue 
sports  for  165,000  circulation  in  a 
major  league  area.  Need  the  best  for  a 
highly  competitive  region.  Zone  2,  Box 
07309,  Editor  &  Publisher. 


PAGE  DESIGNER  -  We  are  looking  for 
experienced  people  oble  to  cover  a 
wide  range  of  design  tasks  on  their 
own  and  who  work  well  with  others  at 
our  Knight-Ridder  newspaper  (125,000 
daily  and  165,000  Sunday).  You  will 
be  expected  to  produce  lively  and 
informative  pages,  using  elements  you 
create  along  with  those  provided  by  an 
energetic  team  of  writers,  graphic  art¬ 
ists  and  photographers.  Strong  Mac 
skills  essential  including  Power  Mac 
and  a  variety  of  software,  especially 
QuarkXPress.  Send  portfolio  to 
Molcolm  Stollons,  design  desk  chief,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Avenue,  Lexington,  KY  40508  or  coll 
(606)  231-3265  after  4:30  Tues/Fri. 
EOE  M/F. 

REPORTER 

European  Stars  and  Stripes,  a  50,000- 
daily  based  in  Darmstadt,  Germany, 
seeks  experienced  reporters  to  cover 
the  U.S.  military  community  in  Europe. 
Must  be  versatile,  willing  to  travel.  Com¬ 
pensation  package  of  at  least  $45,000 
includes  salary  and  tax-free  housing 
allowance.  Round-trip  relocation 
expenses  paid.  Fax  or  mail  resume, 
cover  letter,  clips  to  Editor  at  01 1-49- 
6155-601395  or  Box  42,  The  Stars 
and  Stripes,  APO,  AE  0921 1 .  We  are 
an  equal  opportunity  employer. 
Applications  must  be  received  by  April 


SPORTS  REPORTER 

Full-time  for  Midwest  Mondoy- Saturday 
daily.  Strong  reporting  skills.  Layout 
and  headline  experience  helpful.  Will 
consider  recent  college  grad  with  expe¬ 
rience.  Good  storting  salary  plus  bene¬ 
fits.  Send  resume  and  clips  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE. 

SPORTS  EDITOR 

If  you  like  to  play  basketball  during 
your  dinner  break,  forget  it.  We're  look¬ 
ing  for  a  professional  sports  journalist 
who  wants  to  run  a  department  with 
three  other  fulltimers.  Our  sports  editor, 
a  37-year  employee,  is  retiring.  We 
offer  an  outstanding  salary  and  five 
sports  pages  a  day,  minimum,  in  our 
28,(XX)  AM  daily.  You  must  be  able  to 
begin  work  by  May  1 .  We'll  give  you 
your  head  once  we're  convinced  you 
can  use  it.  If  you  are  now  a  working 
sports  editor  or  assistant  sports  editor, 
please  send  your  resume  plus  a  state¬ 
ment  of  less  than  1 00  words  about  your 
views  on  newspaper  sports  coverage  to 
Dick  Martin,  Editor,  Kenosha  News, 
71 5-58th  Street,  Kenosha,  Wl  531 40. 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  WRITER 

Top  10  APSE  sports  department  in  the 
Denver  metro  area  needs  a  writer  with 
guts  and  grace.  We  cover  everything 
From  preps  to  pros,  including  two 
NCAA  programs,  in  a  highly  com¬ 
petitive  sports  market.  Send  resume, 
cover  letter  and  clips  to  Sports  Editor 
Jim  Pedley,  The  Daily  Times-Call,  PO 
Box  299,  Longmont,  CO  80501 .  No 
phone  calls,  please. 

SPORTS  EDITOR  -  Immediate  entry-level 
opening  for  new  weekly  publication 
focusing  on  9  area  high  schoals  in 
Zone  5.  Sports  writing  experience 
necessary.  Send  resume  and  cover  let¬ 
ter  detailing  sabry  history  to  Publisher, 
Allegan  County  News,  P.O.  Box  189, 
Allegan,  Ml  49010. 

THE  SEAHLE  TIMES  is  seeking  copy 
editors  to  work  on  the  news  desk  handl¬ 
ing  local,  national  and  foreign  copy. 
Applicants  must  have  strong  word¬ 
editing  and  headline-writing  skills, 
which  will  be  tested.  Must  be  willing  to 
work  flexible  hours.  Minimum  of  five 
years  of  copy-editing  experience  on  a 
large  or  midsized  metropolitan  news¬ 
paper  required.  Candidates  should  sub¬ 
mit  a  cover  letter,  resume  and  brief 
autobiography  to  Millie  Quan,  AME, 
Seattle  Times,  P.O.  Box  70,  Seattle, 
WA  98111.  Deadline  is  3/31/95.  No 
calls,  please. 

THE  TIMES  HERALD,  a  Gannett  news- 
paper  located  in  Port  Huron,  Ml,  is  seek¬ 
ing  a  qualified  NEWS  EDITOR. 

This  position  is  responsible  for  the  daily 
content  and  presentation  of  Page  1A  as 
well  as  overseeing  all  activities  on  the 
copy  desk,  including  data  base  report¬ 
ing,  pogination,  special  sections  as  well 
as  features,  as  a  PM  paper.  BS  Degree 
and  a  minimum  of  five  years  newspa¬ 
per  experience  required.  Must  possess 
good  organizational,  time  management 
and  interpersonal  skills.  Strong  copy 
editing  and  headline  writing  skills  as 
well  as  pagination  and  page  design 
experience  required.  Hours  are  Tues¬ 
day  thru  Saturday.  We  offer  an 
excellent  benefit  and  compensation 
package. 

Far  consideration,  please  submit 
resume  and  salary  requirement  by 
MARCH  24,  1995,  to:  Executive  Editor, 
Times  Herald,  PO  Box  5009,  Port 
Huron,  Ml  48061-5009.  Equal 

Opportunity  Employer. _ 

WE  HAVE  three  openings  on  the  copy/ 
design  desk  -  one  new,  one  creatM 
through  a  promotion  and  one  through 
a  transfer.  Must  know  QuarkXPress. 
Freehand  and  Illustrator  helpful.  Must 
be  able  to  create  clean,  reader-friendly 
pages;  write  crisp,  sharp  headlines; 
and  have  thorough  knowledge  of  the 
AP  Stylebook.  Competitive  compensa¬ 
tion.  Opening  at  The  Spectrum,  the 
fastest  growing  daily  newspaper 
(circulation  20,000-f)  in  the  region. 
Send  samples,  resume  to  Janet  Fan- 
tenot.  Managing  Editor,  275  East  St. 
George  Boulevard,  St  George,  Utah 
84770.  Information  or  inquiries  may  be 
sent  by  fox  (801)  674-6274  or  E-mail 
to  js(onl@aol.com. 


_ EDITORIAL _ 

THE  ODESSA  AMERICAN,  a  28,000 
AM  daily  (34,000  Sunday)  in  West 
Texas,  has  openings  for  the  following 
positions: 

ASSISTANT  CITY  EDITOR:  Requires 
strong  editing  and  management  skills, 
plus  at  least  three  years  experierKe  as  a 
reporter  or  editor  on  a  daily  news¬ 
paper.  Send  resume  and  writing  samples 
to  City  Editor  Patricia  Gordon,  PO  Box 
2952,  Odesso,  TX  79760. 

STAFF  PHOTOGRAPHER:  Emphasis  is 
on  quality  color  photography,  which  is 
an  essential  element  in  the  newspaper's 
presentation;  1-2  years  daily  newspa¬ 
per  experience  preferred.  Send  resume 
with  references  and  slide  portfolio  to 
Photo  Editor  Larry  Beckner,  PO  Box 
2952,  Odessa,  TX  79760. 

COPY  EDITOR:  Strong  editing  and 
headline  skills  required,  with  at  least 
one  year  of  experience  on  a  daily 
newspaper.  We  paginate  everything, 
so  experience  with  Quark  and  ather 
pagination  systems  is  an  asset.  Send 
resume  and  clips  to  News  Editor  Kim 
Kirkham,  PO  Box  2952,  Odessa,  TX 
79760. 


_ EDtTORIAL _ 

THE  ORANGE  COUNTY  REGISTER  is 
seeking  a  director  of  photography  to 
provide  guidance  and  leadership  for 
one  of  the  country's  top  photo  depart¬ 
ments. 

Applicants  need  proven  leadership 
skills  and  should  nave  at  least  three 
years  experience  managing  photo¬ 
graphers.  Strong  photo  editing  skills 
are  essential  for  this  position  at  one  of 
the  20  best-designed  newspapers  in 
the  world,  and  layout  experience  is 
desirable.  Candidates  should  have 
expertise  with  electronic  imaging  and 
archiving  and  experience  in  managing 
a  large  budget  successfully. 

Applicants  should  have  the  tempera¬ 
ment  to  lead  a  diverse  group  and 
represent  photography  in  a  newsroom 
that  stresses  the  final  product  over 
departmental  territories. 

Resumes  should  be  submitted  by  March 
27  to:  Cheryl  Imeldo  Smith,  Assistant 
Managing  Editor,  The  Orange  County 
Register,  625  N.  Grand  Avenue,  Santa 
Alia,  CA  92701 .  No  calls,  please. 

When  one's  problems  are  unsolvable 
and  all  best  efforts  are  frustrated,  it  is 
lifesaving  to  listen  to  other  people’s 
problems. 

Suzanne  Mossie 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  IS  the 
only  Independent  weekly 
NEWS  magazine  covering 
the  newspaper  Industry. 


NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 

1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


EDCTORIAL 


THE  HUTCHINSON  NEWS, 
Hutchinson,  Kan.,  has  an  opening  for 
an  entry-level  copy  editor.  Quark 
XPress  experience  helpful  but  not 
required.  Send  resume  and  clips  to 
Steve  Whitmore,  managing  editor.  The 
Hutchinson  News,  PO  Box  190, 
Hutchinson,  KS  67504-0190. 


TALENTED  WRITER,  skilled  in  popular 
and  technical  writitng  on  international 
heakth  and  development  issues,  needed 
by  leading  international  development 
agency.  Salary  $50,000.  Relocation  to 
Europe  necessary.  Send  resume  and  3 
writing  samples  (not  returned)  by  April 
15  to  Writer,  PO  Box  1363,  Silver 
Spring,  MD  2091 5-1 363,  USA. 

_ XXJRNAUST _ 

QUALITATIVE  MARKET  RESEARCH  is 
key  to  fast-paced,  entrepreneurial  posi¬ 
tion.  Use  your  skill  of  interviewing  execs 
&  identifying  trends  to  develop  targeted 
conference  offerings  for  various  grow¬ 
ing  markets.  Keen  business  sense, 
organizational  skills  and  high  energy 
level  equal  prafit  from  your  projects. 
Ideal  position  for  business-minded  pro¬ 
fessional  with  journalism  experience 
and  $$$  motivation.  Generous  profit 
sharing  +  salary  30Ks/BenefitsAravel. 
NYC  location.  Send  letter,  salary  his¬ 
tory  &  resume  to:  ILE,  GBR,  151  W. 
19ih,  8th  Floor,  NY,  NY  10011. 


GRADUATE  PROGRAMS 

M.A.  IN  EUROPEAN  JOURNAUSM 
STUDIES 

THREE  TERMS 
THREE  CITIES 
ONE  DEGREE 

•what?  studying  the  Press's  new  agenda 
for  a  new  Europe 

•how?  lectures  in  Politics,  Media  Low, 
History,  Regional  Economics,  Interna¬ 
tional  Relations,  European  Media  and 
Research  Methodologies. 

•  where?  Winter  in  Utrecht,  The 
Netherlands 

Spring  in  Aarhus,  Denmark 
Autumn  in  Cardiff,  Wales 

•when?  January,  1996  to  December, 
1996 

•cost?  7300  Ecu  ($9,000)  plus  living 
expenses 

•details:  For  more  information  and 
application  forms,  write  Prof.  Nancy 
Graham  Holm,  The  Danish  School  of 
Journalism,  Olof  Palmes  Alle  1 1 ,  8200 
Aarhus,  Denmark,  tel:  (45)  86  16  11 
22 

The  three  participating  schools  are 
School  voor  Joumalistiek  en  Voorlich^ 
ing  in  Utrecht,  Danmarks  Joumalistho- 
jskole  and  the  Centre  for  Journalism 
Studies  at  the  University  of  Wales  Col¬ 
lege  of  Cardiff  which,  upon  completion 
of  course  work  and  a  written  20,000 
word  dissertation,  will  award  the 
degree  of  M.A.  in  European  Journal¬ 
ism  Studies. 

DEADLINE:  applications  must  be  in  by 
June  15,  1995 
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HELP  WANTED 


INFORMATION  SYSTEAAS 

DIREaOR,  SYSTEMS  &  TECHNOLOGY 

We  are  a  major  newspaper  which 
needs  your  direction  as  we  enter  the 
next  generation  in  the  technological 
revolution.  In  certain  areas  we  are 
state-of-the-art;  in  others,  we  need  help 
immediately. 

This  position  will  have  responsibility  for 
the  development  of  our  systems  strategy 
and  the  implementation  of  that  strategy 
in  all  business,  communications,  prod¬ 
uction  applications  as  well  as  in  the 
development  of  those  strategies  involv¬ 
ing  applications  rrat  yet  dreamed  of. 

Candidates  must  have  the  education 
and  experience  to  take  charge  of  this 
kind  of  assignment.  We  offer  com¬ 
petitive  salary  and  an  outstanding 
fringe  benefits  package  in  a  highly 
desirable  metropolitan  location.  Please 
send  your  resume  to  us  in  confidence  at 
Box  07307,  Editor  &  Publisher. 

MARKET  DEVELOPMENT 

STRATEGIC  MARKETING  MANAGER 

The  News  Journal  seeks  a  strong 
number  two  in  marketing.  We're 
an  AM  Gannett  newspaper  of  1 26,000 
daily/ 147,000  Sunday  Circulation,  in 
one  of  the  most  important  centers  of  com- 
mercial  activity  in  the  Mid-Atlantic 
states.  The  successful  candidate  will 
manage  the  acquisition  and  retention  of 
advertising  and  circulation  customers 
while  assisting  in  the  department's 
overall  management.  We  want  an 
expert  in  identifying  advertising  and 
circulation  target  audiences  and  critical 
marketing  issues  for  senior  manage¬ 
ment.  You'll  directly  supervise  the  com¬ 
pany's  data  collection  and  research 
anal^is  staff.  And  through  the  creation 
of  new  products  and  services, 
sophisticated  sales  presentations  and 
direct  marketing  campaigns,  you'll  help 
develop  21st-century  revenue  streams. 
Often  you'll  provide  marketing  consulta¬ 
tion  to  The  News  Journal's  customers.  If 
you  have  superior  marketing  creden¬ 
tials  and  newspaper  management 
experience,  rush  your  resume  and 
cover  letter  with  salary  history  to: 

Human  Resources  Dept. 

The  News  Journal 
P.O.Box  15505 

Wilmington,  DE  1 9850 

The  News  Journal  recognizes  the  bene¬ 
fits  of  o  diverse  workforce  through  a  com¬ 
mitment  to  affirmative  action. 


_ MARKETING _ 

MARKETING  DIREaOR 

Seeking  an  achievement-oriented 
leader  to  motivate  sales  staff  of  25,000 
circulation  daily  newspaper.  Must  hove 
sales  management  experience,  be 
strong  in  sales  development  techniques 
and  creative  revenue  generating  ideas. 
Excellent  communication,  customer  ser¬ 
vice  and  formal  presentation  skills. 
Send  resume  with  cover  letter  and 
salary  reauirements  ta  Box  07300, 
Editor  &  Publisher. 


_ MARKETING _ 

MARKETING  RESEARCH  MANAGER 

The  Bakersfield  Californian  seeks  a 
Marketing  Research  Manager. 

Key  skill  required  is  media  sales  know¬ 
ledge  (newspaper  preferred)  and  pro¬ 
ven  ability  to  create  salesperson/ 
customer-friendly  research  pres¬ 
entations. 

Qualifications:  B.S.  degree  and  mini¬ 
mum  of  two  years  marketing  ar 
research  experience  needed.  IBM,  Moc, 
word  processing,  database  manage¬ 
ment  and  statistical  analysis  skills  all 
desired. 

Bakersfield  is  worth  a  look  -  a  friendly 
western  town  with  very  affordable  hous¬ 
ing,  two  hours  to  snow  skiing  and  two 
hours  to  the  beach! 

Send  us  a  sales  presentation  that 
represents  your  best  work. 

Send  this  information,  plus  your  resume 
to: 

The  Bakersfield  Californian 
ATTN:  Nancy  Manes 
PO  Box  440 

Bakersfield,  CA  93302-0440 
Fox:  (805)  395-7484 
_ EEO/MF/H _ 

MAILRCX)M 

DISTRIBUTION  CENTER  MANAGER 

The  News  Journal,  Delaware's  only 
statewide  newspaper  and  an  AM  Gan¬ 
nett  newscKiper  of  1 26,000  circulation 
daily  and  147,000  Sunday,  seeks  an 
experienced  Distribution  Center  Man¬ 
ager.  Primary  duties  for  this  position 
include  ensuring  a  quality  insert 

G'(age  delivered  on  time  and  within 
get,  supervising  and  training  a 
unianized  workforce  and  working  as  a 
liaison  with  other  company  departments 
to  deliver  effective  customer  service. 

The  ideal  candidate  will  possess  a  min¬ 
imum  of  five  years  of  newspaper  distri¬ 
bution  center  management  experience, 
working  knowledge  of  1372  and  1472 
insert  operation,  maintenance  and 
safety  requirements;  and  familiarity 
with  warehouse  operations  and 
material  recycling.  PC  proficiency, 
excellent  interpersonal  and  written 
communication  skills  and  previous  work 
experience  managing  a  unionized  dis¬ 
tribution  center  are  necessary. 

Individuals  with  demonstrated  success 
in  the  areas  outlined  above  are  invited 
to  send  a  resume,  letter  of  application 
and  salary  requirements  to: 

Human  Resources 
The  News  Journal  Company 
PO  Box  15505 
Wilmington,  DE  19850 

The  News  Journal  appreciates  the  bene¬ 
fits  of  a  diverse  workforce  through  a 
commitment  to  affirmative  action. 


Morality,  when  formo/ ,  devours. 

Albert  Camus 


PHOTOGRAPHER  with  supervisory 
ability  for  2  -  3  person  staff.  Mature 
with  appreciation  for  entire  newspaper, 
nat  just  news.  Send  samples,  resume, 
salary  expectations  to  Mike  Rouse, 
Goldsboro  News-Argus,  PO  Box 
10629,  Goldsboro,  NC  27532. 

_ PRESSROOM _ 

HEAD  PRESSMAN  for  growing  daily  in 
the  Rockies.  Proficiency  in  Goss  Com¬ 
munity,  commercial  work  needed. 
Great  opportunity  ta  run  your  show  in 
great  setting.  Dove,  41 5-/77-3356. 

PRODUCTION:  LEAD  PRESSMAN  to 
head  operation  of  5-unit  Harris  V-15D 
web  offset  press.  Camera  and  pre-press 
experience.  Responsible  for  main¬ 
tenance  and  scheduling.  Send  resume 
and  salary  history  to  Publisher,  PO  Box 
298,  Rensseloer,  IN  47978. _ 

PRODUCTtON/TECH 

MANAGER  WANTED  to  oversee  night 
shift  non-union  Texas  daily  newspaper 
printing  operation.  Circulation: 
40,(X)0-i-.  This  person  must  be  able  to 
communicate  effectively  to  the  Prod¬ 
uction  Manager,  Pressroom  personnel 
and  Platemaking  employees  as  well  as 
other  departments  to  produce  a  high 
quality  product  in  a  timely  fashion. 
Send  Resumes,  Salary  History,  and 
References  (no  personal  references 
please)  to  Box  07286,  Editor  &  Pub¬ 
lisher. 

HEAD  PRESSPERSON 

Weekly  Newspaper  Group  has  an 
immediate  opening  for  an  experienced 
News  King  operator.  Must  have  the 
ability  to  operate  and  maintain  6  unit 
New  King  press  and  all  other  press  and 
camera  room  equipment.  All  Days. 
Competitive  salary  and  benefit  package 
with  health  insurance  and  40 1 K  program. 
Call  Bob  Rop,  Kings  Mountain  Herald 
(NC)  (704)  739-7496. 


ASSISTANT  PRODUaiON 
MANAGER 

We  are  looking  for  a  person  with 
administrative  experience  in  news¬ 
paper  operations  to  become  Assis¬ 
tant  Production  Manager  for  a  large 
east  coast  newspaper. 

This  top  management  position 
involves  working  with  the  Prod¬ 
uction  Manager  to  maintain 
effective  operation,  cootdination 
and  supervision  of  5  departments, 
and  close  contacts  with  all  othet 
departments  in  the  Company. 

Petson  selected  will  have  excellent 
people  skills,  be  detail  oriented,  and 
be  willing  to  work,  as  needed,  to 
maintain  high  quality  and  smooth 
operations. 

Company  offers  excellent  benefits, 
including  401(K),  medical  and 
dental. 

Salary  commensurate  with  experi¬ 
ence  and  overall  ability. 

Please  send  resume  and  salary  his¬ 
tory  to  Box  07296,  Editot  &  Pub¬ 
lisher. 


PRESS  OPERATOR 

Join  our  team  as  a  press  operator  of  a 
1 5,000  daily  newspaper  in  west-central 
Nebraska.  This  is  an  excellent 
opportunity  for  someone  with  web  press 
experience  although  we  will  train  the 
right  person.  Job  duties  include  setup, 
operation,  maintenance  and  repairs  of 
the  press  and  some  work  stripping 
negatives  and  processing  plates.  We 
expect  high  quality  work  arid  coopera¬ 
tion  and  offer  in  return  excellent  com¬ 
pensation  and  benefits  working  with  an 
established  newspaper  group.  Please 
send  a  caver  letter,  resume  and  salary 
requirements  to  Vern  Gustafson,  North 
Platte  Telegraph,  PO  Box  370,  North 
Platte,  NE  69103.  No  Phone  Calls, 
Please. 

SENIOR  PRODUCTION  SYSTEMS 
PROGRAMMER  -  Responsible  for  the 
implementation,  technical  support,  main¬ 
tenance  and  user  training  of  software 
and  hardware  applications  for  the 
Production  Systems  division. 

Position  requires  knowledge  of  Sll 
Classified  front  end  publishing  and 
pagination  system  in  the  areas  of 
wstem  software,  application  software, 
CPL  Programming  and  RGEN  creation; 
Sll  interface  issues  associated  with  the 
Admarc  Display  Ad  Billing  system; 
Local  and  Wide  area  networks;  RS232 
Telecommunication,  Ethernet,  Localtalk 
and  Appletalk  protocols;  computer 
graphics  formats  and  their  application 
in  the  newspaper  production  process. 

Possess  excellent  analysis,  organiza¬ 
tional,  interpersonal,  technical  writing 
and  communication  skills,  and  a  good 
knowledge  of  emerging  technology 
within  computer  and  newspaper  pub¬ 
lishing  industries.  Requires  3-5  years 
ei^erience  in  Production  Support  of 
Information  Systems  environment,  pre¬ 
ferably  in  the  newspaper  industry,  and 
an  undergraduate  degree  in  Computer 
Science.  Please  send  your  resume  with 
salary  requirements  to: 

THE  ORLANDO  SENTINEL 
Employment  Center-CH 

633  North  Orange  Avenue 
Orlando,  FL  32801 

research 

DIREQOR  OF  RESEARCH/ 

STAFF  WRITERS 

Public  Citizen's  Congress  Watch,  an 
advocacy  group  founded  by  Ralph 
Nader,  seeks  policy  writer  with 
aggressive  reporting  sxills  to  prepare 
investigative  reports,  op-ed/magazine 
articles,  fact  sheets  and  other  advocacy 
writing.  Great  way  to  publish/brealt 
into  D.C.  political  reporting;  former 
reporters  in  this/similar  job  for  Public 
Citizen  include  James  Fallows 
(ATLANTIC  MONTHLY),  Ron  Browns- 
tein  (L.A.  TIMES),  Dan  Balz 
(WASHINGTON  POST).  Washington 
experience  a  plus.  Great  benefits/ 
salary  in  $30s  depending  on  experi¬ 
ence.  Will  supervise  two  staff  writers; 
one  junior  position  (pcy  $18-25  range) 
also  open  for  application.  Send 
resume/published  writing  samples 
ASAP  to  Director,  Congress  Watch, 
215  Pennsylvania  Ave.,  S.E.,  Washing¬ 
ton,  DC  20003. 

SALES 


OUTSTANDING  OPPORTUNITY  for  an 
aggressive  Classified  Sales  Manager  to 
join  a  growing  company.  Please  send 
resume  and  salary  history  to  NEWS 
LEADER,  INC.,  P.O.  Box  1999, 
Sulphur,  LA  70664. 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1995 


LINE  ADS 

1  week-$8.20  per  line 

2  weeks-$7.25  per  line,  per  Issue. 

3  weeks-$6.35  per  line,  per  Issue. 

4  weeks-$5.45  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  Hne,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  $8.50  per  Insertion  for  box  service.  Add  S4.50  per  Insertion  for  box  senrice. 
Count  os  on  additional  line  In  copy.  Count  as  an  additional  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  Insertion:  1  time,  SI 00;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name- 


Company 
Address  _ 
City  _ 

State  _ 

Zip  _ 

Phone 


1 1  West  19th  street,  NY,  NY  1001 1  (212)  675-4380,  FAX  (212)  929-1259. 
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\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


POSITIONS  WANTED 


ADMINISTRATIVE 


NATIONALLY-KNOWN,  profit-minded 
publisher.  Published  weeklies,  daily, 
shoppers,  magazines,  trade  &  business 
journals.  Recently  started  paper.  Are 
you  looking  to  slow  down?  Also  could 
buy  paper.  (708)  262-1440. 


CIRCULATION 


PROFESSIONAL  Circulator  New  York 
City  and  suburbs.  Available  for  Market¬ 
ing  Services  on  a  contractual  or  employ¬ 
ment  basis.  (51 6)  588-2735. 


COLUMNIST 


INTERNET/WORLD  WIDE  WEB 
Award-winning  TV  columnist  for  10- 
plus  years  at  Pulitzer-winning  San 
Francisco-area  daily  moving  over  to 
cover  most  important  new  beat  to 
emerge  in  many  years.  I'm  launching 
lively,  user-friendly  syndicated  overview 
column  on  Internet,  the  Web,  CD-ROM, 
etc.  I'm  ideally  situated  near  the  Silicon 
Valley,  5  minutes  from  key  Web 
juncture.  Coverage  exclusive  in  your 
area.  Don't  be  left  behind.  Syndicate 
inquiries  also  welcome.  William  A. 
Mann  707-887-7795,  or  e-mail 
newsmann@nbn.com 


EDITORIAL 


EXPERIENCED  WRFER  (7-I-  years  with 
Sunday  Magazine  of  metro  daily)  seeks 
challenge  and  langevity  with  small- 
medium  market  in  rural  setting.  Clips 
on  request.  (910)  722-7585. 


EXPERIENCED,  cutting-edge  arts 
writer/editor  for  major  daily  seeks  key 
post  with  medium  to  large  sized  news¬ 
paper  or  magazine.  Box  07270,  Editor 
&  Publisher. 


LAPSED  JOURNALIST  -  Former  feature 
writer/columnist  seeks  return  to  byline 
after  mini-career  in  high-tech.  Published 
novelist,  outstanding  clips.  I'll  tell  the 
stories  and  sing  the  songs.  Mid-sized 
daily,  coastal  zones  or  southwest.  (614) 
799-2775. 


SAVVY  SCRIBE 

Full-time  local  news,  features  correspon 
dent  (or  Top  10  daily  and  columnist  (or 
city  magazine  seeks  staff  job  on  metro 
doily  or  magazine.  Past  beats  include 
politics,  immigrants,  food,  the  arts.  Will 
move  anywhere.  Reply:  PO  Box 
391 1 02,  Cambridge,  MA  021 39. 


SPORTS  WRITER  with  2  years  of  expe¬ 
rience  covering  Division  I  College  beat. 
Looking  to  move  on  to  bigger  and  bet¬ 
ter.  Rob  (614)  592-1986. 


Sports  Copy  Editor  and/or  Horse  Race 
VYriter.  Pro,  46,  seeks  return  to  news¬ 
papers.  10  years  Daily  Racing  Form 
columnist.  1 1  years  on  dailies  doing 
slotwork  to  reporting.  4  years  Track 
publicity.  Box  07274,  Eaitor  &  Pub 
lisher. 


VERSATILE  Connecticut-based  writer/ 
editor  with  1 5  years  of  newspaper 
experience  available  for  freelance 
assignments.  Reply  to  Box  07295 
Editor  &  Publisher. 


EDITORIAL 


VERSATILE  journalist  with  nine  years 
editing/reporting  e)^rience  in  sports/ 
news  seeks  leadership  role  at  smaller 
daily  or  editing  role  at  major  daily. 
Fluent  in  Spanish.  Call  Michael  (602) 
326-7575. 


PRESSROOM 


SUPERVISOR,  foreman,  pressman. 
Goss  Urbanite/Harris/Goss  Com¬ 
munity.  Mechanical  and  Supervisary 
experience.  25  years.  Zone  2.  (203) 
283-6265. 


PRODUCnON/TECH 


PRODUaiON  DIREaOR  experienced 
all  areas  including  technical,  automa¬ 
tion,  labor,  seeks  same.  Box  07285, 
Editor  &  Publisher. 


Oin  PUCEMENT 


Due  to  three  recent  acquisitions  of  daily 
nev«papers,  GOOD  NEWS  has  been 
asked  to  help  outploce  several 
professional  managers  who  were 
caught  either  in  the  downsizing  or  as 
part  of  a  corporate  duplication  of 
duties.  All  or  these  individuals  are 
looking  forward  to  a  new  opportunity 
and  challenge.  They  are  willing  to 
relocate.  IF  YOU  HIRE  ANY  OF  THESE 
CANDIDATES,  THERE  WILL  BE  NO 
FEE. 

CIRCULATION  MANAGER:  20  years  of 
experience  with  dailies  os  small  as 
1 2,000  and  as  lar«  as  50,000.  For 
the  last  five  years,  he  has  been 
Circulation  Manager  of  a  1 2,000  daily 
in  a  highly  competitive  market.  Excellent 
work  ethic. 

SPORTS  EDITOR:  1 0  years  of  solid 
experience  and  a  manager  (or  over  six. 
Excellent  design  and  copy  skills.  Enjoys 
the  managing  arxl  training  of  young 
reporters.  Looking  for  onother  #1  or 
possibly  a  #2  position  at  a  mid-level 
market. 

PRODUCTION  MANAGER:  Over  20 
years  of  experierKe  as  a  supervisar  in 
the  press  and  composing  area.  20 
years  with  the  same  company- 
relocated  to  his  present  position.  He  is 
responsible  for  over  30  employees.  For 
tfte  last  several  years  he  has  hod 
experience  with  a  (3oss  Urbanite. 
Midwestern  work  ethic. 

The  client  companies  that  bought  these 
papers  hove  paid  GOOD  NEWS  to 
outplace  each  of  these  individuals.  All 
of  these  employees  hove  excellent  work 
records.  Th^  were  bid  off  through  no 
bult  of  their  own.  As  stated  earlier,  if 
you  hire  any  of  tliese  candidates,  there 
will  be  no  (m.  If  you  are  Interested  in 
learning  nrKxe  about  any  of  these 
individuals,  please  call  Rob't  Greene  at 
the  number  below. 

GOOD  NEWS 

Suite  245  North 

Alpine  Center 
Bettendorf,  lA  52722 

(319)359-4877 
FAX  (319)  359-8539 


55 


Editor6?Publisher  •  March  18, 1995 


by  Tom  Field 


Shop  Talk  at  Thirty 

IN  PRAISE  OF  PUBLIC  JOURNALISM 


IF  WE,  AS  journalists,  saw  leaders  of 
any  major  industry  go  before  their  col¬ 
leagues  and  pronounce,  “You  know,  we 
can  be  more  successful  in  our  business 
if  we  talk  to  our  customers  —  listen  to 
how  they  feel  about  our  product  and 
how  we  can  serve  them  better,”  our  ed¬ 
itorial  pages  would  be  unanimous  with 
one  short,  swift  response:  “Du-uhh!” 

And,  yet,  we  are  so  divided  over  our 
own  industry’s  discovery  of  public  jour¬ 
nalism,  which  essentially  preaches  the 
same  gospel:  Thou  shalt  listen  to  thine 
readers. 

I’m  not  sure  which  bugs  me  more 
about  this  debate  —  the  fact  that  pub¬ 
lic  journalism  is  hailed  by  some  jour¬ 
nalists  as  a  revolution  or  that  it  is  op¬ 
posed  by  others  as  a  threat  to  whatever 
security  they  think  they  have. 

As  1  wrote  recently  in  American 
Journalism  Review,  in  response  to  its 
cover  feature  on  public  journalism,  this 
isn’t  a  revolution;  it’s  supposed  to  be 
our  job  description. 

As  editors  and  publishers,  we’re  re¬ 
sponsible  to  employees,  advertisers  and 
our  own  management,  yes.  But,  fore¬ 
most,  we’re  responsible  to  our  readers. 

Remember  —  and  it’s  so  easy  to  for¬ 
get  —  we  aren’t  in  business  to  please 
advertisers,  serve  our  news  sources  or 
impress  our  colleagues  with  how  well 
we  do  in  our  self-congratulatory  con¬ 
tests.  The  bottom  line:  We’re  here  to 
serve  readers.  To  inform  them,  enter¬ 
tain  them  and  give  them  a  forum  for 
public  discourse. 

Yet  we  give  our  readers  so  little  day- 
to-day  consideration.  And  if  you  dis¬ 
agree,  then  consider  these  questions: 

•  If  a  reader  walks  into  your  newspa¬ 
per  office  unannounced  and  wants  to 
see  you,  can  she  or  he  do  it? 

•  The  same  goes  if  a  reader  tele¬ 
phones  your  office:  Are  your  calls 
screened,  or  can  anybody  get  through 
to  you? 

•  We  eat  three  meals  a  day,  most  of 

Field  is  editor  of  the  Deming  (N.M.) 
Headlight. 
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us,  but  when  was  the  last  time  you 
dined  with  a  reader  —  someone  you 
didn’t  want  anything  from  —  a  story  or 
an  ad? 

I’ll  make  two  bets:  one,  there  were  a 
lot  of  negative  answers  to  those  ques¬ 
tions;  two,  there  would  be  a  lot  of  posi¬ 
tive  answers  if  you  replaced  the  word 
“reader”  with  “news  source”  or  “adver¬ 
tiser.” 

That’s  how  out-of-touch  our  busi¬ 
ness  is  with  our  customers,  and  that’s 
why  it’s  no  surprise  when  polls  tell  us 
our  credibility  and  public  image  are 
suffering. 

Hell,  I  didn’t  need  a  poll  to  tell  me 
that;  I  heard  it  in  a  ninth-grade  histo¬ 
ry  class  last  week.  I  was  supposed  to  be 
there  to  teach  the  kids  about  the  news 
media,  but  they  ended  up  teaching  me 


that,  for  all  the  pages  of  news  and 
analysis  we  publish  each  week,  we  do  a 
lousy  job  of  explaining  how  we  do  our 
own  jobs. 

How  do  we  buck  the  trend?  Accessi¬ 
bility  is  the  first  step.  We  not  only  have 
to  have  our  doors  and  phone  lines 
open  to  our  readers  but  we’ve  got  to 
get  out  and  meet  them,  listen  to  them. 

And,  no,  it’s  not  enough  to  join  the 
Rotary  or  Chamber  of  Commerce. 
They’re  great  groups,  but  they’re  made 
up  mostly  of  our  news  sources  and  ad¬ 
vertisers,  and  we  see  enough  of  them, 
especially  in  the  pages  of  our  news¬ 
papers. 

Get  out  and  into  your  public 
schools,  senior  centers  and  coffee 
shops.  Talk  to  real  people  and  find  out 
what  they  think  about  their  communi¬ 


ty,  their  issues  and,  yes,  their  newspa¬ 
per.  And  then  respond  to  what  you 
hear. 

That  doesn’t  translate  to  “Give  them 
what  they  want.”  It  simply  suggests  we 
weigh  readers’  input  equally  with  that 
of  advertisers,  news  sources  and  our 
colleagues,  when  we  decide  what  goes 
into  our  newspapers.  That’s  all  that 
public  journalism  is  about. 

Which  brings  us  to  the  “threat,” 
which  is  about  as  real  as  McCarthy’s 
list  of  card-carrying  Commies. 

We  can  be  objective,  open-minded 
—  foremost,  fair  —  but  there  are  four 
absolutes  in  our  world.  It’s  a  crime  to 
steal,  a  sin  to  kill,  and  few  among  us 
would  hesitate  to  uncover  and  editori¬ 
alize  against  theft  and  murder. 

Another  absolute  is  that  if  a  commu¬ 


nity  fails,  then  so  fails  a  community 
newspaper.  And  we  are  all  community 
newspapers  —  all  that  varies  is  the  size 
of  the  community  we  serve. 

So,  why  should  we  draw  the  line  at 
trying  to  improve  our  communities? 

The  argument  against  public  jour¬ 
nalism  is  the  fact  that  in  the  course  of 
its  practice  we  step  away  from  the  audi¬ 
ence  and  become  part  of  the  perfor¬ 
mance.  But  it  doesn’t  have  to  be  that 
way. 

Say,  for  instance,  there  is  an  election 
in  your  community,  and  you  want  vot¬ 
ers  to  better  understand  the  candidates 
and  issues.  So,  you  put  together,  pro¬ 
mote  and  cover  an  election  forum. 
What’s  wrong  with  that?  You’re  not 

(See  Shop  Talk  on  page  43) 
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That  doesn^t  translate  to  “Give  them  what  they 
want.”  It  simply  suggests  we  weigh  readers’  input 
equally  with  that  of  advertisers,  news  sources  and 
our  colleagues,  when  we  decide  what  goes  into  our 
newspapers. 
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Convention  Issue 
April  22 

Deadlines  —  Space:  4/7  Copy:  4/1 1 

Post-convention  Issue 
April  29 

Deadlines  —  Space:  4/19  Copy:  4/21 


Sales  Offices 


New  York  .  .  .  212-675-4380  ♦  Chicago  . . .  312-641-0041 

New  Orleans  . .  .  504-386-9673  ♦  Los  Angeles  . . .  310-373-3731 
San  Francisco  . . .  415-421-7950 
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^  ^ew  England  newspapers  roll  out  great  getaways  every  day  of  the  year.  Invite  your 
1/ V  best  prospects  to  purchase  goods  and  services  in  a  market  where  seasonal  change 
offers  exceptional  opportunities.  Retail  ads  run  in  these  newspapers  deliver  an  audience 
bent  on  the  big  business  of  relaxation  and  recreation. 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 

Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
Sun-Journal  (M) 

Sunday-Sun  Journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 


MASSACHUSETTS 
Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford  )  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 
Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 
Community  Newspapers  (Daily  &  Weekly) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


NEW  HAMPSHIRE 
Concord  Monitor  (M) 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 


VERMONT 
Rutland  Herald  (M&S) 
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